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Js  It  IV wks  Out  In 
Richardson  s  Store 

J.  C.  Richardson  keeps  the  Postoffice  and  a 
clean,  trim  grocery  store  in  Candia  Depot,  New 
Hampshire.  This  is  a  small  station  on  the 
Boston  and  Maine  Branch  Line  from  Manches¬ 
ter  to  Portsmouth,  with  only  a  few  trains  daily. 

There  are  only  a  dozen  houses  in  Candia  De¬ 
pot.  Farming  and  lumbering  are  the  industries 
of  the  neighborhood. 

To  the  customers  who  come  to  his  store, 

Mr.  Richardson  distributes  40  daily  newspapers. 

Many  of  them  go  out  in  baskets  of  groceries,  or¬ 
dered  by  telephone,  to  be  ready  when  the  cus¬ 
tomer  calls.  Mr.  Richardson  handles  chiefly 
trade- marked  goods  which  are  advertised  in  the 
daily  newspapers.  On  his  shelves  are  Postum, 

Crisco,  Grape-Nuts,  California  Walnuts,  Kel¬ 
logg’s  Corn  Flakes,  Campbell’s  Soups,  Salada 
Tea,  Quaker  Oats,  White  House  Coffee,  Chase 
ca,  Sanborn’s  Coffee,  Domino  Sugar,  Del  Monte 
Fruits,  Van  Camp’s  Spaghetti,  Kellogg’s  Krum- 
bles,  Holbrook’s  Sauce,  Brer  Rabbit  Molasses, 
National  Biscuit  Company  products.  Royal  Bak¬ 
ing  Powder  and  many  others  which  have  been 
persistently  advertised. 

“No  use  trying  to  sell  goods  that  are  not  adver¬ 
tised,”  said  Mr.  Richardson,  “The  advertised 
kinds  sell  quicker  and  no  danger  of  dead  stock 
left  on  my  hands.” 

The  point  is  this.  Candia  Depot  is  typical  of  rural 
New  England.  Forty  daily  newspapers  in  one  small 
community,  followed  by  goods  advertised  in  those  news¬ 
papers. 

New  England  is  so  compactly  settled,  so  thickly  criss¬ 
crossed  with  railroads  and  electric  lines;  it  has  so  many 
cities  with  good  daily  newspapers,  that  even  the  rural 
districts  are  well  covered  by  these  newspapers. 

To  gain  good,  quick  distribution  in  the  best  selling  ter¬ 
ritory  in  America  for  advertised  goods 

Advertise  in  New  England 
Daily  Newspapers 


For  the 

Space  Buyer 

A  gilt-edge  list  of  New  England 
newspapers  with  rates  and  circula¬ 
tions. 
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A  Tribute  to 
The  Evening  Post 

When  the  Central  Federated  Labor  Union  of 
New  York  met  at  the  Labor  Temple  Friday  Eve¬ 
ning,  February  2nd,  it  passed  a  resolution  which 
it  telegraphed  to  President  Wilson  asking  that  he 
regard  the  opinion  of  only  one  New  York  news¬ 
paper — The  Evening  Post — in  the  crisis  with 
Germany.*  The  Central  Federated  Union  thus 
joined  the  many  who  recognize  the  absolute  in¬ 
dependence  and  fearlessness  of  The  Evening 
Post,  its  complete  freedom .  from  any  control 
save  the  conscience  of  its  management,  and  its 
ever-present  readiness  to  fight  for  the  interests 
of  the  whole  people  against  special  privilege 
everywhere.  _ 

®()c  JfeJtnr  l^crrk 

More  Thou  A  Nezesptipet — A  N  ilionol  loxiiliilioii 

*  As  reported  in  The  New  York  Times  Saturday  February  3rd. 
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The  Non -Distribution  System 

!j  Increases  the  capacity  of  the  Ad-Room  and 

!;  enables  It  to  handle  the  big  edition  and  rush 

:  days  as  easily  as  the  ordinary  and  dull  ones,  and 


REDUCES  THE  COST  OF  AD  COMPOSITION 


Read  What  a  few  Non-Distribution  Users  Say  of  the  System 


“Since  adopting  the  Non-Distribution  System,  seven 
months  ago,  the  savings  have  already  been  more  than  the 
investment.” — Columbus  (Ohio)  Dispatch. 

“  I  feel  it  is  an  investment  promising  large  returns.” — 
Tacoma  (Wash.)  Ledger. 

“  1  he  Non-Distrihurion  System  in  the  Post  composing 
room  is  giving  complete  satisfaction.” — Washington  (D.  C.) 
Post. 

“This  million-line  increase  in  advertising  in  four  months 
has  been  accommodated  in  the  composing  room  with  a 
substantial  reduction  in  the  cost  per  page.” — Baltimore  Sun. 

“We  have  been  able  to  reduce  the  cost  of  the  printed  page 
about  twenty  per  cent.  Much  of  this  is  due,  of  course,  to 
the  Non-Distribution  of  advertising  type.” — AVrt’  York  World. 

“1  he  Monotype  System  of  Non-Distribution  has  saved  us 
monev.”-  The  Boston  American. 


“  In  the  Star  office  the  Non-Distribution  System  has  proven 
a  revelation — to  discontinue  it  would  prove  a  disaster.” — 
Montreal  Star. 

“Non-Distribution  is  a  success  with  us.  There  is  a  saving 
both  in  labor  and  in  money.” — Chicago  (Ill.)  Examiner. 

“The  Non-Distribution  System  is  certainly  the  most 
efficient  and  profitable  system  offered  newspaper  publishers 
since  typesetting  machines  themseU’es.” — Lynn  (Mass.) 
Telegram. 

“There  can  be  no  question  about  the  economy  of  any 
system  that  enables  the  compositor  to  do  more  work  with 
less  effort.  The  Non-Distribution  System  does  this  and 
more.” — Cleveland  Plaindealer. 

“Non-Distribution  is  now  in  full  force  in  this  office  (news 
and  job)  and  proving  an  unqualified  success — we  do  things 
today  we  never  dreamed  of  six  months  ago.” — Dubuque  (la.) 
Telegraph-IIerald. 


Non-Distribution  is  possible  only  with  the  Monotype 

Lanston  Monotype  Machine  Company,  Philadelphia 
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New"  York:  World  Building 
Boston:  Wentworth  Building 


Chicago:  Rand-McNally  Building 
Toronto:  Lumsden  Building 
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WORKING  TO  RESTORE  COMPETITIVE  MARKET 

Federal  Trade  Commission,  Asked  by  Group  of  News  Print  Manufacturers  to  Arbitrate 
and  Fix  Fair  Price  for  Six  Months’  Period,  Confronted  With  Many  Difficulties — Some 
Publishers  Fear  Proposition  May  Not  Lead  to  Solution  of  Problem  As  a  Whole 
— Price  Fixed,  If  Plan  Goes  Through,  May  Vary  from  $2.50  to  $2.75. 


(Special  to  The  Eoitor  4NI)  Pobushkr.) 

Washingto  February  23. — The  pa¬ 
per  committee  of  the  American  New.s- 
paper  Publishers  Association  appeared 
before  the  Federal  Trade  (Commission 
this  morning  to  state  its  position  with 
reference  to  the  proposal  of  a  number 
of  news  print  manufacturers  that  the 
Commission  set  the  price  of  news  print 
for  the  ensuing  six  months.  The  com¬ 
mittee  appeared  for  the  purpose  of  pre¬ 
senting  their  authority  to  act  for  the 
■American  Newspaper  Publishers  A.sso- 
l  iation,  and  in  an  effort  to  obtain  a  fair 
and  reasonable  price  for  print  paper 
for  manufacturers  and  publishers.  It 
was  stated  that  no  others  than  those 
who  were  present  were  authorized  to 
.speak  for  the  Association.  The  Com¬ 
mission  made  it  plain  that  it  would  co- 
oiierate  to  the  fullest  extent  with  pub¬ 
lishers  and  manufacturers,  and  appre¬ 
ciated  the  spirit  in  which  the  paper 
committee  presented  its  case.  The  menv- 
bers  of  the  committee  are  apparently 
well  plea.scd  with  the  le.sult  of  their 
conference  with  the  Commission.  Im- 
iiK'diately  after  the  publishers  left,  a 
conference  with  the  manufacturers  w  is 
held.  Telegrams  have  been  sent  by 
the  Commission  to  more  than  one  hun¬ 
dred  publishers,  asking  them  to  be  pre.s- 
ent  Monday  to  discuss  the  matter.  The 
publi.shers  were  selected  from  among 
those  who  are  the  largest  purchasers 
of  news  print.  Some  of  the  members 
of  the  paper  committee  of  the  A.  N. 
P.  A.  will  remain  over  in  W'ashington 
possibly  all  of  next  week.  It  is  under¬ 
stood  that  Federal  inquiry  now  being 
made  into  the  news  print  situation  will 
l)'j  continued. 


(uptiHal  to  Tub  Editor  and  Publisher.) 

Washington',  February  23. — Publish- 
er.s  are  not  all  of  one  mind  a.s  to  the  re- 
.sults  that  will  follow  from  the  offer  of 
a  niimlier  of  news  print  manufacturers 
to  permit  the  Federal  Trade  Clommission 
to  fix  the  price  of  print  paper  for  the 
next  six  month.s.  Such  action,  if  con¬ 
curred  in  by  the  Commission — some  be¬ 
lieve,  will  not  result  in  restoring  free 
competition.  It  may  temporarily  reduce 
the  price,  at  the  mill,  to  somewhere  be¬ 
tween  $2.60  and  $2.65  per  100  pounds, 
without  extending  the  benefit  into  the 
future. 

The  question  of  price  is  a  stumbling 
block.  There  are  publishers,  and  they 
constitute  a  large  number,  who  view  the 
proposition  of  the  manufacturers  coldly. 

WHAT  PtJBUISHBKS  FEAR. 

While  a  number  of  publishers  like  the 
idea,  there  are  others  who  are  doubtful 


of  the  results  that  will  follow  from  such 
a  plan,  if  it  is  put  into  effect.  If  the 
(’ommi.ssion,  acting  as  a  board  of  arbi¬ 
tration,  should  fix  on  $2.65  a  hundred 
Iiounds,  they  point  out,  the  manufactur¬ 
ers  will  in  effect  have  Government  sanc¬ 
tion  for  that  price  in  the  future,  regard¬ 
less  of  how  low  the  cost  of  manufactur¬ 
ing  news  print  may  drop.  Some  of  them 
profess  to  believe  that  this  is  a  part 
of  the  plan  the  manufacturers  have  in 
mind. 

The  other  group,  however,  declare 
that  there  will  be  no  danger  on  this 
.‘•core,  for  the  Commission  will  so  con¬ 
dition  the  manufacturers,  that  it  will 
be  impos.sible  for  them  to  enter  into  any 
combination  in  re.straint  of  trade,  a 
charge  which  a  Federal  grand  jury  is 
now  investigating  in  New  York  city. 
The  publishers  who  favor  the  plan  de¬ 
clare  that  the  Federal  Trade  Commis¬ 
sion  will  be  clothed,  at  no  distant  day, 
with  the  power  to  fix  prices  if  extortion 
is  practiced,  not  only  by  news  print 
manufacturers,  but  by  manufacturers 
in  all  lines. 

NO  AliHKK.’VIENT  UNTIL  NEXT  WEEK. 

One  thing  is  certain.  No  agreement 
can  be  reached  before  next  week.  If 
the  ('ommis.sion,  acting  as  a  board  of 
arbitration,  comes  to  an  agreement  with 
the  manufacturers,  or  any  portion  of 
them,  the  next  step  will  be  to  call  to 
Wa.shington  publishers  who  have  con¬ 
tracted  with  the  news  print  makers,  to 
make  them  parties  to  the  agreement: 

The  following  telegram  has  been  sent 
by  the  F'ederal  Trade  Commission  to 
publishers  throughout  the  country; 

“Washington,  D.  C.,  Feb.  22,  1917. 

"This  Commi.s.sion  has  been  requested 
by  certain  manufacturers  of  news  print 
paper,  including  one  or  more  from 
whom  you  purcha.se,  to  fix  and  deter¬ 
mine  what  would  he  fair  and  rea.son- 
able  price  during  six  months  commenc¬ 
ing  March  1  and  ending  September  1 
this  year,  with  understanding  that  tho.se 
contract  purcha.sers  who  file  their  writ¬ 
ten  consent  to  ttike  their  necessary  re¬ 
quirements  only  at  price  so  named  shall 
receive  benefit  of  such  readjustment  of 
price.  You  are  requested  to  appear  be¬ 
fore  Commis.sicn  on  Monday,  February 
26,  at  11  A.  M.,  and  present  your  views 
in  this  matter  before  any  action  is  taken 
by  Commission.  Answer. 

"Federal  Trade  Commission.” 

The  general  Impre.s.sion  seems  to  lie 
that  out  of  the  conferences  some  good 
will  come.  It  is  the  belief  that  the  hard¬ 
ships  of  publi.shers,  large  and  small,  will 
be  minimized  for  six  months,  at  least. 


The  grand  jury  inquiry  in  New  York 
will  be  continued,  and  the  investigation 
of  the  charges  that  there  has  been  a 
conspiracy  in  restraint  of  trade  will  be 
probed  to  the  bottom. 

NO  DEFINITE  PLANS  YET. 

it  can  be  stated  that  no  definite  plan 
has  been  worked  out  for  the  fixing  of 
the  price  of  news  print  by  the  Federal 
Trade  Commission.  Manufacturers  rep¬ 
resenting  something  like  30  per  cent,  of 
the  tonnage  of  the  Continent  have  made 
a  proposition  to  the  Federal  Trade  Com- 
miasion  that  that  body  set  the  price, 
based  on  its  investigation  of  co.sts. 

The  Federal  Trade  Commission  has 
not  accepted  the  offer  as  yet.  It  is  in¬ 
vestigating.  It  is  said,  however,  that  a 
larger  percentage  of  the  manufacturers 
will  have  to  agree  to  the  propo.sal  be¬ 
fore  such  a  plan  would  biT feasible. 
price  qi’estion  is  puzzling. 

The  .setting  of  a  flat  price  is  recog¬ 
nized  as  almost  impos.sible,  on  account 
of  the  varying  cost  of  making  paper  in 
the  different  mills  of  the  continent.  In 
.some  quarters,  but  from  whence  the 
rumor  emanates  no  one  seems  to  know, 
it  has  been  stated  that,  if  the  (Commis¬ 
sion  accepts  the  plan,  it  will  authorize 
a  price  of  not  to  exceed  one-half  cent 
a  pound  in  cxce.ss  of  the  amount 
charged  on  last  year’s  contract.s,  the 
price  to  be  for  paper  delivered  on  board 
the  cars  at  the  mill,  at  which  point  pub¬ 
lishers  will  take  title  to  it.  On  the 
other  hand,  there  are'tho.se  who  believe 
that  a  maximum  price,  above  which 
manufacturers  should  not  go,  will  be 
fixed.  Boiled  down,  however,  it  may  be 
stated  that  the  Commission  has  made 
no  decision.  The  general  price  discu.s.sed 
is  in  the  neighborhood  of  $2.50  or  $2.65 
per  hundred  pound.s. 


The  restoration  of  competitive  condi¬ 
tions  in  the  news  print  manufacturing 
trade  is  the  problem  which  the  Federal 
Trade  Commission  is  endeavoring  to 
solve.  The  proposition  of  a  group  of 
paper  makers  representing  about  40  or 
45  per  cent,  of  the  tonnage  produced  by 
the  News  Print  Manufacturers’  As.soci- 
atlon.  and  possibly  30  per  cent,  of  the 
tonnage  of  the  continent,  that  the  Com¬ 
mission  .set  the  price  at  which  print 
paper  shall  be  sold  from  March  1  to 
September  1,  will  from  present  indica¬ 
tions  go  through.  This  proposition  in¬ 
volves  the  fixing  of  the  price  of  white 
paper  by  the  Commls.sion  for  a  term  of 
six  months. 

THE  question  OF  PRICE. 

Just  what  the  price  would  be  it  is 


not  possible  to  state.  The  Commission 
has  reached  no  decision  and  will  not 
until  it  di.scusses  the  matter  further 
with  manufacturers  who  arrived  in 
Washington  Friday.  It  is  understood 
that  the  manufacturers  want  to  make 
the  price  3  cents,  and  publishers  insist 
that  it  should  not  be  more  than  $2.60  a 
hundred  pounds  at  the  mill.  Some  be¬ 
lieve  that  $2.75  would  be  a  fair  price, 
but  the  quotation  most  frequently 
heard  is  that  of  $2.60  a  hundred  pound.s. 
Some  place  it  as  low  as  $2.60  and  a 
number  believe  that  $2.66  would  be 
fair. 

flat  rate  ALMOST  IMPOSSIBLE. 

No  fiat  rate,  however,  seems  to  be 
pos.slble,  on  account  of  the  fact  that 
some  mills  make  paper  at  a  lower  price 
than  others,  due  to  capitalization,  or 
the  nature  and  character  of  the  plants. 
The  Ideal  method  of  working  out  a 
price,  it  Is  said,  would  be  to  strike  an 
average  of  the  costs  of  manufacture. 
That  done,  a  fair  selling  quotation  could 
be  named,  and  the  burden  could  be  dis¬ 
tributed  or  equalized  with  justice  to 
all.  The  restoration  of  competitive  con¬ 
ditions  would  bring  each  mill  Into  the 
market  on  its  own  basis  of  costs — that 
Is  the  cost  per  ton  per  day  of  pro¬ 
duction,  which  in  some  cases  Is  more 
than  twice  the  amount  In  other  well 
balanced  plants. 

DIFFICULTIES  PRESENTED. 

flther  difficulties  are  presented  In  the 
matter  of  putting  through  the  proposal 
of  a  group  of  the  manufacturers  to  the 
Federal  Trade  (Commls.sion.  In  the 
event  of  some  mills  refusing  to  go  Into 
such  an  agreement,  one  paper  in  a  city 
would  he  paying  the  present  price  of 
not  less  than  $310  a  hundred  pounds 
for  news  print  at  the  mill,  while  others. 
In  the  same  town  would  he  enjoying  a 
rate  of  a  half  cent  a  pound  less  from 
those  who  permit  the  Federal  Trade 
Commission  to  fix  the  price — assuming 
that  It  does  set  the  price  for  the  com¬ 
ing  six  months. 

On  the  other*  hand,  there  Is  the  ques¬ 
tion  of  dlstrihutlon.  It  may  he.  If  the 
plan  goes  through,  that  some  method  of 
redistribution  may  he  nece.ssary,  such 
as  shipping  paper  from  mills  closest  to 
the  point  of  consumption,  a  practice 
that  Is  not  always  followed  at  the  pres¬ 
ent  time. 

BRTNGTNO  COSTS  DOWN  TO  DATE. 

Recently  agents  of  the  Federal  TYade 
Commission  have  been  making  another 
survey  of  the  mills  of  the  country.  In 

(Contimicif  on  poqc  S.) 


6 


THE  EDITOR  &  PUBLISHER  FOR  FEBRUARY  24,  1917 


CANADIAN  PAPER  MILLS 
YIELD  TO  GOVERNMENT 


Srtllement  of  Details  of  Agreement  Will 
Soon  Be  Made-  Two  and  One-Half 
(!enls  Rale  Expected  — No  More  News 
Print  Export  Except  by  License — Wide 
Powers  of  Minister  of  Customs. 
T«>W)nto,  February  20. — Following  last 
Wcdncwlay'.s  conference  between  Fi- 
nanc<*  Minister  Sir  Thomas  White,  and 
the  pai)er  manufacturers.  It  was  an- 
iioim<ed  that  a  settlement  of  the  news 
print  difticulty  had  practically  been  ar¬ 
rived  at.  The  manufacturers  were  given 
another  week  to  straighten  out  details 
and  this  week  they  are  to  go  to  Ottawa 
again  to  bring  the  matter  to  a  conclu¬ 
sion.  What  has  evidently  brought  them 
to  lime  Wits  the  paasing  on  February  7 

last  of  orders  in  t'ounsel  giving  the  Min- 

isli  r  of  t'u.stoms  iiower  to  permit  ex¬ 
port  only  under  license,  and  to  com- 
inandi  er  and  fix  the  price  of  news  print 
pii[s-r  t«»  publishers.  The.se  orders,  as 
thie.'it.s,  pr»)Visi  effective,  and,  coupled 
with  develoiuneiits  in  the  I'nited  States, 
liave  iniliK’etl  the  manufacturers  to  re¬ 
cede  from  the  position  they  have  held 
.since  the  controver.sy  started.  That  2% 
<ents  will  lie  the  price  agreed  upon  is 
I  lie  gener.al  lielief. 

.\nnouncement  was  made  to-day  at 
Ottawa  that  no  Canadian -made  news 
l>rint  pa|M‘r  will  in  future  be  permitted 
to  tie  exfiorted  except  by  license  under 
regulations  by  the  Minister  of  Cu.stoms, 
who  h.as  also  tieen  empowered  hy  Order 
in  (Viuncil  to  fix  both  price  and  quantity 
of  |ia|s-r  to  lie  furnished  by  Canadian 
publishers,  it  was  announced  to-day. 

The  following  are  the  regulations 
res|iecting  the  price,  sale,  control,  stor¬ 
age.  distribution,  and  tran.sport  of  news 
print  pajier  in  sheets  or  rolls  which 
have  tieen  enacted  by  Order  in  Council: 

“To  insure  to  publishers  of  Canadian 
new  spaiiers  an  adequate  supply  of  news 
jirint  paiier  at  rea.sonable  prices,  the  ex¬ 
portation  of  news  print  paper  in  sheets 
or  rolls  shall  tie  pertnittedonlytolicen.se 
under  regulations  hy  the  Mini.ster  of 
Customs. 

"The  Minister  of  Customs  is  hereby 
authorized  and  empowered  to  fix  the 
quantity  and  price  of  news  print  paper 
to  In-  furnished  by  the  manufacturers  to 
the  publishers  in  t'anada. 

“The  Minister  of  ('ustoms  Is  further 
authorized  to  make  such  orders  as  he 
may  dfsqn  neces.s:iry  or  advisable. 

“,\ny  person  who  contravenes  or  fails 
to  observt-  any  of  the  provisions  of  this 
Order  in  Council  or  any  regulation  or 
order  made  thereunder  shall  be  guilty 
of  an  indictable  offence  and  liable,  upon 
indictment,  to  a  fine  not  exceeding 
$ri.ooo,  or  to  imprisonment  for  any  term 
not  excr-eding  three  years,  or  to  both 
line  and  imjirisonment  as  specified.” 


Editors'  Four  Days'  Session 
Newspaper  workers  from  all  over 
Texas  gathered  at  the  University  of 
Texas  on  F'ebruary  20  to  spend  four 
days  in  the  study  of  practical  newspa- 
jM-r  problems,  under  the  direction  of 
the  faculty  of  the  University  School  of 
JournaJi.sm.  The  programme  was  ar¬ 
ranged  under  the  direction  of  Dean  Will 
H.  Mayes.  The  occasion  was  the  sec¬ 
ond  annual  Newspaper  Week  conducted 
by  the  University  School  of  Journalism. 
The  Texas  Women's  Press  As.sociation 
was  in  se.ssion  in  Austin  at  the  same 
time,  and  the  women  editors  and  pub¬ 
lishers  took  advantage  of  the  opportu¬ 
nity  afforded  to  study  practical  newspa¬ 
per  problems. 


lie  gets  the  most  out  of  life  who  puts 
the  best  Into  it. 


NEWS  PRINT  PAPER  MANUFACTURERS  WILLING 

TO  HAVE  FEDERAL  COMMISSION  FIX  PRICE 


Remarkable  Proposition  Made  by  Mill  Men  to  Oetermine  Reasoiinhl'’  Maxi'un )ii 
Fifiure  for  (lix  Months  Beginninp  March  1,  1917 — Lover  Prices  and 
More  Kguitable  Distribution  Also  Voluntarily  Promised 
■—Full  Text  of  Resolutions  Lookinti  to  Relief 
of  Intolerable  Situation. 


THK  principal  news  print  paper  manufacturers  of  the  American  Continent 
on  F’ebruary  16  made  the  remarkable  proposition  that  the  Federal  Trade 
Commission  .shall  arbitrate  and  determine  a  fair  and  reasonable  maximu  n 
price  for  paper  from  March  1,  1917,  to  Septemlier  1.  1917. 

The  offer,  with  its  promise  of  lower  prices  and  more  equitable  di.stribution, 
not  only  means  the  .saving  of  millions  to  the  great  publishers  of  the  country, 
but  averts  the  absolute  ruin  that  now  threatens  hundreds  of  the  sma’ler 
publishers. 

The  proposition  is  the  outcome  of  the  news  print  paper  investigation  that 
the  F'ederal  Trade  (Vwnmission  has  l>een  conducting  for  the  last  eight  months 
As  a  result  of  public  hearings  and  the  work  of  economi.sts,  accounts,  and  field 
experts,  the  Commi.ssion  arrivtHl  at  the  conclu.sdon  that  the  paper  shortage  was 
largely  artificial,  that  prices  were  extortionate,  and  that  free  competition  had 
ceased  to  exist. 

It  was  the  evidence  procured  by  the  Commission,  and  turned  over  to  the 
.\ttomey-Oeneral,  that  led  to  the  recent  preparations  for  criminal  proscs'Ution 
by  the  Department  of  .Tu.stice. 

F'or  the  last  two  months  the  Commi.ssion  has  been  .seeking  sper'dy  relief 
from  an  intolerable  .situation  by  means  of  conferences  lietween  publi.shcrs  and 
manufacturers,  but  a  deadlock  was  the  only  result.  Determining  upon  decisive 
mea-sures,  the  F'ederal  Trade  Commission  em|>loyed  F'rancis  ,1.  Heney.  of  Cali¬ 
fornia.  to  assist  the  Commis.sion  in  se<-uring  instant  action  and  rePef.  It  is 
through  conferences  lietween  Mr.  Heney,  on  the  one  hand,  and  the  manufac-- 
turers  and  their  attorneys  on  the  other,  that  the  proposition  has  been  made 
to  put  the  whole  matter  up  to  the  Federal  Trade  Commission. 

This  was  the  proposition  sugge.sted  by  the  publishers  .laniiary  27  at  a 
Chicago  conference  and  refu.sed  at  that  time  by  the  manufacturers  On'-e  con¬ 
vinced  of  the  Commis.sion's  determination,  as  wel'  as  impressed  by  its  ncesenta- 
tion  of  the  evils  and  perils  of  the  situation,  the  manufacturers  made  the  sub¬ 
mission  in  a  spirit  of  fa'rness  and  cooperation. 

PRINCIPAL  FBATfRKS  OF  OFFKI!. 

The  principal  features  of  the  offer  are: 

WHERE.AS.  Among  m.anufactiirers  and  publishtrs.  there  are  differences  of 
opinion  regarding  the  increa.se,  since  .Taniiary,  1916.  'n  the  cost  of  production  of 
news  print  paper  in  the  United  State.s,  and  regarding  the  inci-ea.sed  prices  to 
which  manufacturers  are  entitled  for  news  print  paper  sold  for  u.se  in  the 
United  States  for  the  six  months'  period  beginning  March  1,  1917,  taking  into 
c.onsideration  the  increase  in  their  co.st  of  production  and  other  conditions  affect¬ 
ing  such  manufacturers; 

AND  WHEREAS,  The  under.signed  manufactui-ers  are  desirous  of  co¬ 
operating  in  any  plan  that  may  be  approved  by  the  Federal  Trade  Uommi.ssion, 
prov'idlng  for  a  more  effective  distribution  of  news  print  paper  among  the  smaller 
publishers: 

AND  WHF^REAS,  The  undersigned  manufai-turers  are  desirotis  of  .submit¬ 
ting  the.se  matters  to  the  arbitrament  of  the  F'ederal  Trade  Commission: 

NOW,  THFIRF^FORFI,  Kach  of  the  undersigned  does  hereby  reque.st  the 
F'cilera.!  Trade  Commis.sion  to  find,  fix,  an<l  determine  forthwith: 

(a)  The  proliable  or  e.stimated  Increasc'd  cost  of  prodvuition  of  standard 
news  print  paper  in  the  United  States  during  the  period  of  time  c/immencing 
Mar<-h  1,  1917,  and  ending  September  1,  1917,  (yver  the  co.st  of  production  of 
news  print  iiaper  in  the  United  States  dtiring  the  year  1916. 

(bl  What  price  per  hundred  pounds  at  the  mi'l  would  be  a  fair  and  reason¬ 
able  price  for  the  sale  of  such  paper  for  use  in  the  United  States  during  the 
aforesaid  period  of  time,  from  March  1,  1917.  to  September  1.  1917;  taking  into 
txin.sideration  such  increa.sed  cost  of  production  and  other  conditions  affecting 
respective  manufacturers  which  the  Commis.sion  may  deem  pertinent  at  thi  i 
time. 

Tt  is  agreed  by  the  manufacturers  that  they  will  carry  out  all  existing  con- 
tme-ts  even  if  at  prices  lower  than  those  fixed  hy  the  Commission,  and  that 
with  respect  to  contracts  which  are  for  higher  prices,  reductions  w'll  be  made. 
F^urther  important  clauses  In  the  propo.sition  are  the.se: 

,\nd  each  of  the  undersigned  does  hereby  agree  that  it  will,  .so  far  as  lie.-, 
in  its  power,  limit  each  contract  purcha.ser  to  his  netessarj  rcquirc'ients  only, 
and  sell  to  its  cu.stomers  respectively  who  have  no  contracts  .sudicient  paper  to 
meet  their  necessary  requirements  only,  during  said  period  of  time,  at  a  iirice 
not  in  exce.ss  of  the  amount  found,  fixed,  and  determined  by  the  F'ederal  Trade 
('ommission  to  be  a  fair  and  reasonable  maximum  price  on  such  paper. 

WILL  COOPER.ATE  WITH  COMMISSION. 

And  the  undersigned  does  also  agree  and  bind  it.self  to  cooperate  with  the 
Federal  Trade  Commi.ssion  in  carrying  out  any  plan  approved  by  the  Commission 
to  bring  about  the  distribution  of  ne.ws  print  paper  for  the  purpose  of  .securing 
prompt  and  effective  relief  to  the  small  puldlsiiers  of  the  United  St.ates,  and 
which  will  enable  such  small  publishers  through  codpci-ative  buying  to  secure 
their  news  print  paper  at  practically  the  .“ame  price  a.s  that  which  is  herein- 
under  to  be  enjoyed  by  the  larger  puWisher.s,  due  provi.sion  lieing  made  for  any 
additional  cost  of  distribution.  New  publi.sher.s  shall  not  be  charged  more  than 
said  maximum  price  so  found,  fixed,  and  determined  by  the  F'ederal  Trade  Com- 
mi.s.sion  during  SEiid  period  of  time. 

And  each  of  the  undersigned,  while  not  admitting,  but  on  tiie  contrary  ex¬ 
pressly  denying,  that  any  law  has  lieen  violated  by  it,  does  nevertlip|e.s.s  hereby 
agree  that  the  Federal  Trade  Commission  may,  if  it  finds  it  necessary  or  ad¬ 
visable,  proceed  forthwith  to  make  recommendations  for  the  readiustment  of 


NEWS  PRINT  STOCK  LESS 


Slump  in  Production  and  Increase  in 
Shipments  During  January. 

Despite  the  condition  of  the  print 
paper  market,  and  de.spite  the  fact  that 
January  generally  shows  a  slump  in 
production  and  in  shipments,  the  month 
of  January,  1917,  showed  a  great  in- 
('rea.se  both  in  production  and  in  ship¬ 
ments  over  the  same  month  in  1916. 

The  production  of  news  print  paper 
for  the  month  of  January,  1917,  was 
1.77,998  ton.s,  which  is  7,622  tons  more 
than  for  the  corresiionding  month  of 
1916,  and  is  91.2  per  cent,  of  the  maxi¬ 
mum  production.  The  average  is  al¬ 
most  100  tons  a  day  more.  In  addition 
this  figure  for  January  production  is 
larger  than  any  month  in  1916,  except¬ 
ing  only  May  and  June.  The  shipments 
for  the  same  month  (January,  1917)  ag¬ 
gregated  144,585  tons,  us  against  126,- 
404  tons  for  the  same  month  in  1916. 
Thc.se  figures  are  also  larger  than  any 
shipments  in  one  month  in  1916,  e.xcept- 
ing  only  June  and  November. 

The  total  stocks  of  news  print  on 
hand  at  all  points  February  1  wen; 
only  43,332  tons,  as  against  49,401  tons 
at  the  end  of  December,  a  drop  of  6,069 
tons.  This  is  the  lowe.st  point  that  mill 
.stcK-ks  have  reached  in  the  histofy  of 
the  Industry. 

The  above  figures  are  taken  from  the 
report  of  Ueorge  F'.  Steele,  secretary  of 
the  News  Print  Manufacturers'  Asso¬ 
ciation,  and  covers  both  UnKed  States 
and  ('anadian  mills.  Of  the  total  for 
January,  1917,  Canadian  mills  furnished 
47,667  tons  and  United  States  mills  90,- 
3ol  tona  The  Canadian  mills  shipited 
51,851  tons,  and  the  United  States  mills 
92,734;  these  totals  are  substantial  in¬ 
creases  over  January,  1916. 


Ads  on  Flag  Forbidden 

(Congress  has  passed  a  law  prohibit¬ 
ing  the  use  of  the  American  flag  for 
advertising  purposes.  This  law,  of 
course,  only  applies  to  the  District  of 
Columbia,  and  to  the  Territories  of  the 
United  States. 


The  story  so  written  that  it  is  sus¬ 
ceptible  of  but  one  meaning,  is  never 
misunderstood. 


its  business  in  order  that  it  may  main¬ 
tain  its  organization,  management,  and 
conduct  of  business  in  accordance  with 
law. 

The  proiK).sition  w-hich  has  been  taken 
under  advisement  by  the  F'(?deral  Trade 
Commission  is  said  by  (.government  of¬ 
ficials  to  mark  a  new  era  in  American 
life.  The  Commission  was  created  to 
provide  an  expert  Iwdy  for  scientific  and 
economic  adjustment  rather  than  prose¬ 
cution  in  order  that  the  public  might 
not  l)e  compelled  to  wait  and  .suffer  for 
relief  during  the  slower  processes  of  the 
criminal  law. 

The  offer  of  the  news  iirint  manufac¬ 
turers  is  the  first  practical  recognition 
of  the  new  idea  by  .American  business 
men.  Dflicial  Wa.shington  is  amazed  at 
the  completeness  of  the  Commission’s 
accomplishment,  and  alrt  ady  there  is  a 
belief  that  the  action  of  the  paper  manu¬ 
facturers  will  be  followed  by  other 
groups  that  have  been  charged  with 
monoiKjly  and  extortion. 

If  the  Commi.ssion  acccjit.i  the  offer, 
it  is  in  a  fHisition,  by  reason  of  fact.s 
gathered  in  the  la.st  eight  moLths,  to 
make  its  decision  before  .March  1.  Thi.s 
done,  a  fir.st  step  has  been  taken  for  the 
(‘stablishment  cf  mutual  relations  Ik;- 
tween  publishers  and  manufacturer.'-;, 
even  wh  le  (onipetition  is  fiec'd  from  re- 
s4iaint  and  the  imblic  interest  safe¬ 
guarded  at  every  point. 
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CALLOWAY  AND  MOORi: 
JUMP  INTO  LIMELIGHT 


EDITORIAL  OPINION  OF 
NEWS  PRINT  SITUATION 


NEWSPAPER  MAKERS  AT  WORK 


Papers  Generally  Express  View  that 
Federal  Trade  Commission  Has  Ac- 
romplished  Something  Worth  While  in 
the  Interests  of  Arbitration  and  of  i 
Fair  Deal  All  Around. 

Herewith  are  pre.sented  some  of  the 
editorial  expressions  of  well-known  daily 
new.spapers  a.s  to  the  findings  of  the 
Federal  Trade  Commission  after  its  long 
investigation  of  conditions  in  the  news 
print  paper  industry: 

NKW'  YORK  AMKRICAN. 

“The  newspapers  of  the  country  owe 
a  great  debt  of  gratitude  to  President 
VVihson  for  breaking  the  strangle-grip 
of  the  Paper  Trust.  So  do  the  people  of 
the  country,  who  would  eventually  have 
had  to  pay  for  the  extortions  planned 
by  this  conspiracy  against  lawful  trade. 

"The  active  preparations  of  the  Gov¬ 
ernment  to  begin  criminal  proceedings 
and  the  President’s  determination  to  ask 
Congress  for  remedial  legi.slation,  put 
an  end  to  a  situation  which  meant 
bankruptcy  to  many  newspapers  and 
the  far  worse  menace  of  control  of  the 
public  press  by  a  bu.siness  monopoly. 

“The  price  of  print  paper  hereafter  will 
be  fixed  by  the  Government  Commission, 
and  that  it.self  is  a  noteworthy  step  to¬ 
ward  Government  regulation  of  prices 
and  profits,  long  .since  propo.sed  and 
advocated  by  the  Hearst  new.spapers. 

“It  wa.s  an  important  day  in  the  coun¬ 
try’s  history  when  the  Government  step¬ 
ped  in  to  preserve  the  trade  rights  of 
the  American  press,  as  it  has  long  pre- 
■served  the  freedom  of  the  American 
press. 

“We  heartily  thank  the  President  for 
his  courageous  and  wise  solution  of  this 
problem.” 


Texas  Representative  .4ccuses  Twenty- 
five  American  Dailies  of  Being  Subsi¬ 
dized  by  Foreign  Interests  and  Penn¬ 
sylvanian,  Laughed  at  in  House,  Wants 
Investigation. 

The  attempt  of  Oscar  Calloway,  Dem¬ 
ocratic  Representative  in  Congress  from 
the  Twelfth  District  of  Texa.s,  to  impugn 
the  honesty  of  many  American  newspa¬ 
pers  has  made  Calloway  an  object  of 
derision  by  the  pres.s. 

Calloway’s  charges  were  made  In  a 
stieech  before  the  House  of  Representa¬ 
tives  on  February  9.  He  asserted  that 
in  March,  1915,  “twelve  men  high  in  the 
new.spaper  world”  were  chosen  to  carry 
out  such  a  plan,  and  that  they  selected 
“twenty-five  of  the  grcate.st  papers” 
who.se  policy,  national  and  international, 
.  .  .  was  bought,  to  be  paid  for  by  th» 
month,”  and  that  “an  editor  was  fur¬ 
nished  for  each  paper”  to  represent  the 
above  interests. 

“This  contract  is  in  existence  at  the 
Itresent  time,”  s-iid  Calloway,  “and  it 
accounts  for  the  news  columns  of  the 
daily  press  of  the  country  being  filled 
with  all  sorts  of  preparedness  arguments 
and  misrepresentations  as  to  the  pres¬ 
ent  condition  of  the  United  States  army 
and  navy,  and  the  possibility  and  proba- 
t)ility  of  the  United  States  being  attack- 
I  (1  t)y  foreign  foes.” 

Ql’lCK  ANSWKR  BY  WORLD. 

The  New  York  World  promptly  offered 
to  pay  Calloway  $1,000  in  cash  for  the 
names  of  the  twenty-five  newspaper.^  of 
the  United  States,  with  prjof  in  each  in¬ 
stance  to  substantiate  his  charges  that 
they  have  been  subsidized  by  “the  J.  P. 
■Morgan  interests,  the  steel,  shipbuilding, 
and  powder  interests”  in  oraer  to  con¬ 
trol  their  policy  on  preparedness  and 
militarism. 

Mr.  Calloway  has  refused  to  name 
any  of  the  papers  he  accuses,  except  to 
an  investigating  committee. 

Reprasontative  J.  Hampton  .Moore,  of 
I’enn.sylvania,  who  dug  the  Calloway 
charge  out  of  the  Record,  where  it  was 
placed  by  the  author  on  “leave  to  print,” 
introduced  a  resolution  asking  for  a 
Congressional  investigation  of  the  Callo¬ 
way  charges.  In  presenting  the  resolu¬ 
tion,  Mr.  Moore  carried  out  his  promise 
to  do  .so  if  some  meml)cr  on  the  Demo¬ 
cratic  side  of  the  House  did  not  ask  for 
an  inquiry. 

Mr  Moore  said  that  he  was  acting  in 
the  interest  of  honest  journali.sm. 

“1  will  say  to  the  Hou.se,”  said  Mr. 
.Moore,  “that  certain  important  and  re¬ 
sponsible  newspapers  have  demanded  an 
investigation  of  this  question,  and  it 
seems  important  that,  in  the  intere.st  of 
honest  journalism  in  the  United  States, 
the  charges  made  by  the  gentleman 
from  Texas  .should  l)e  inve.stigatcd." 

HOITSE  LAUGHED  AT  MOORE. 

Repre.sentative  .Moore  made  a  futile 
attempt  in  the  House  Monday  to  con¬ 
nect,  by  inference,  the  name  of  the 
Washington  Post  with  the  charge  by 
i.cpre.sentative  Calloway. 

.Mr.  Moore  first  tried  to  obtain  imme¬ 
diate  consideration  by  the  House  of  his 
resolution  for  a  Congressional  investi¬ 
gation  of  the  Calloway  charges.  Fail¬ 
ing  in  this,  he  sought  recognition  from 
Speaker  Clark  in  order  to  di.scu.ss  a 
question  of  privilege  involving,  he  said, 
the  dignity  of  the  House.  Finally  he 
accepted  ten  minutes  given  him  unani¬ 
mously  by  the  House  in  which  to  talk 
as  he  .‘•aw  fit. 

The  House  roared  with  laughter  at 
(Continued  on  pngie  26) 


GEORGE  H.  LARKE. 


George  H.  1..\RKE.  treasurer  and  busine.ss  manager  of  the  New  York 
Evening  Mail,  is  a  man  of  vision.  Apparently,  he  lives  in  a  world  of 
figure.s.  Actually  he  looks  into  the  future,  and  .sees  events  to  come  as 
clearly  as  some  read  the  record  of  the  pa.st.  His  vi.sion  was  developed  during 
his  experience  as  an  editor.  When  he  took  up  the  bu.siness  details  of  news¬ 
paper  work,  he  did  so  with  a  keen  sense  of  a  publisher’s  duty  to  the  pultlic. 

Mr.  Larke  does  not  claim  to  be  an  accountant — yet  he  has  reduced  news- 
I>a{)er  accounting  to  a  .scientific  basis.  His  method  is  so  simple  that  it  is 
!>o.s.sil>le  to  ascertain  in  a  moment  1u.st  what  it  co.sts  to  operate  each  department 
of  the  Evening  Mail  every  day.  He  can  tell  you  the  expense  per  page  to 
produce  the  news,  to  collect  the  adverti.sing,  print,  .stereotype,  or  di.stribute  the 
papers— even  down  to  the  price  of  making  the  cuts  that  appear  from  day  to 
day.  He  keeps  a  c.he<-k  on  departments,  and  r<>quires  a  daily  report  on  every 
detail  of  expense  from  each.  He  can  tell  to  a  penny  just  what  bu.siness  the 
.Mail  transacts  to-day  or  any  day,  and  preci.scly  what  it  costs  to  do  bu.sine.ss, 
Mr.  Larke’s  experience  in  the  editorial  deixirtment  causetl  him  to  wage 
one  of  the  hardest  and  most  consistent  tights  in  the  interest  of  the  people  in 
the  city  of  Indianapolis,  in  1913,  when  he  was  a.ssociated  with  W.  D.  lioyce  in 
the  ownership  of  the  Indianapoiis  Sun.  He  opposed  the  consolidation  of  rival 
gas  companies,  and  wrung  from  them  a  conce.s.sion  in  price  in. the  interest  of 
the  consumers  of  the  city.  As  the  fight  progressed,  he  found  him.self  drawn 
closer  to  the  editorial  dejiartment,  until  he  finally  took  complete  charge  of  it. 
He  was  not  dismayed  by  the  threat  of  big  interests  that  they  would  cause  a. 
lo.ss  of  advertising.  In  the  first  six  months  the  Sun’s  advertising  patronage 
dropped  one-third.  Eleven  months  after  opening  the  fight,  however,  he  exhibited 
a  gain  of  46  per  cent,  in  advertising  and  86  per  cent,  in  circulation. 

When  he  took  charge  of  the  St.  Joseph  (.Mo.)  Gazette,  it  was  losing  money. 
As  in  every  other  case,  he  converted  a  prontle.s.s,  money -consuming  newsj>aper 
into  a  dividend-paying  enterprise. 

.vir.  i/ai'Ke  eiitereu  tbe  newspaper  business  in  .MurKe.son,  Wis.,  as  a  boy,  be- 
iau.se  he  came  into  me  po».ses.siou  oi  a  smad  printing  pie.s.s,  on  wnich  he  puii- 
iisaed  a  sciiooi  paper,  ii  iiad  two  columns  to  me  page,  and  was  not  much  larger 
man  your  iianu.  l-aier  iie  conveiteu  it  into  a  weeKiy  and  ran  tne  oid-estaoiisnea 
..cwsi.ai»er  oi  the  town  out  ot  uusiness!  That  was  away  bacK  in  the  '80s,  and 
me  t-ieiald  is  still  in  existence.  The  experience  he  gained  in  doing  everything 
in  a  small  pianl  iiUea  him  tor  the  worK  he  was  later  to  perform  on  a  number 
1.1  lai'ge  uany  iiew.spapers.  c-ariy  in  18»»  ne  oecame  associated  with  w.  U. 
t-oyce,  oi  L  alt  ago,  anu  here  newspaper  ethcieiny  ideas  oecame  uppermost  iii 
ais  minu. 

.Mr.  J.arke  developed  ideas  of  Ids  own,  along  .simple  and  effective  lines.  There 
was  nothing  cumbensome  aoout  his  plan.  Having  collected  his  figures  at  the 
end  of  a  day,  it  is  a  simple  matter  ot  addition  to  determine  what  the  expense 
of  operation  has  been.  IJy  the  same  plan,  total  business  ot  the  Evening  Mail 
IS  recKoned.  He  works  his  figures  out  in  such  a  simple  way  that  he  is  enablerl 
to  put  his  hnger  on  useless  expense  or  waste,  and  this  is  converted  into  profit 
by  the  simple  proce.ss  of  eliminating  it. 

.Mr.  LKirke  confines  his  activities  to  the  business  end  of  the  Mall.  He  con¬ 
tends  that  the  editorial  and  business  departments  are  .separate  and  distinct,  and 
should  have  no  connection.  The  man  who  tries  to  handle  both  discovers  that 
he  relinqui.shes  his  hold  on  one,  in  proportion  to  the  manner  in  which  he 
tightens  his  grasp  on  the  other,  he  says.  For  this  reason,  he  believes  that 
an  editor  should  not  confound  himself  with  the  problems  of  business,  and  a 
bu.slness  man  should  not  concern  him.self  with  the  detail  of  news  gathering,  the 
vortex  of  which  is  found  in  the  editorial  department  of  a  daily  new.spaper. 


NEW  YORK  HERALD. 

’Tncrea.se  in  the  price  of  paper  and  in¬ 
ability  in  some  instances  to  obtain  it  at 
any  price  have  worked  a  hardship  upon 
some  of  the  smaller  newspapers  of  the 
country.  In  their  interest  and  in  the 
intere.st  of  a  fair  deal  all  around  it  is 
hoped  that  the  Federal  Trade  Commis¬ 
sion  will  assume  the  role  of  umpire. 
That  there  has  been  an  Incrca.se  in  the 
cost  of  manufacture  is  evident,  and  that 
the  manufacturers  are  entitled  to  a  fair 
profit  is  recognized  by  all  publishers. 
There  has  been  no  disposition  on  their 
part  to  ask  the  impossible. 

“Difference  of  views  has  generated  heat 
on  both  sides  to  the  controversy,  how¬ 
ever.  If  the  Trade  Commission  is  able 
to  determine  a  price  that  will  be  fair 
all  around  it  will  earn  laurels  for  itself 
and  the  general  verdict  will  be  ‘all’s 
well  that  ends  well.’  ” 

NEW  YORK  WORLD. 

“The  sudden  desire  of  the  news  prln* 
paper  manufacturers  to  have  the  Fed¬ 
eral  Trade  Commis.sion  fix  ‘a  reasonable 
price’  for  their  output  is  a  confe.s.sion 
that  they  have  been  gu  Ity  not  only  of 
extortion  but  of  unlawful  restraint  of 
trade. 

"For  eighteen  months  the  Federal 
Trade  Commission  has  been  conducting 
an  investigation  of  the  news  print  paper 
Indu.stry.  But  it  was  not  until  the  De¬ 
partment  of  Justice  took  action  that  the 
manufacturers  showed  concern.  When 
finally  they  saw  that  they  were  threat¬ 
ened  with  criminal  prosecution  under 
the  Anti-Trust  act,  all  at  once  they 
abandoned  their  attitude  of  defiance  and 
l)egan  to  dicker  for  terms.  After  all, 
the  Sherman  law  has  teeth  in  it,  as  they 
acknowledge  by  their  eagerness  to  reach 
a  place  of  safety. 

(Continued  on  page  26) 
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TRADE  COMMISSION  WORKING  TO  RESTORE 

COMPETITIVE  MARKET  FOR  NEWS  PRINT 


(Continued  from  page  6) 
order  to  arrive  at  the  present  approxi¬ 
mate  cost  of  making  news  print  in  the 
different  miiis  of  the  country.  These 
men  are  now  at  work  and  wili  report,  it 
is  said,  in  a  few  days,  in  order  that  the 
Commission  may  be  able  to  make  its 
report  to  Congress  before  its  adjourn¬ 
ment,  the  desire  being  to  complete  the 
work,  and  point  out  at  the  same  time 
a  remedy  which,  it  is  deciared 
has  been  worked  out  and  wiii  be  recom¬ 
mended. 

The  manufacturers  who  have  made 
the  offer  to  permit  the  Federal  Trade 


Joseph  E.  Davies. 


Joseph  E.  Davies,  of  Wisconsin,  for¬ 
merly  Commissioner  of  Corporations,  a 
meriiijer  of  the  Federal  Trade  Com- 
mis.sion.  The  new  Commission  ab- 
sorlx;d  the  Bureau  of  Corporations  and 
has  practically  the  same  powers  over 
corporations  doing  interstate  business 
as  the  Interstate  Commerce  Commis¬ 
sion  lias  over  the  railroads.  It  consi.sta 
of  five  members,  who  draw  $10,000  each 
annually,  and  a  secretary  at  $5,000. 
Their  terms  are  for  seven  years. 


('ommission  to  set  the  price  for  the  next 
six  months  declare  that  the  activities 
of  the  Federal  grand  jury  in  New  York 
have  nothing  to  do  with  tlieir  action. 

There  seems  to  be  an  endeavor  to  cor¬ 
rect  the  evils  of  the  past,  prevent  them 
in  the  future,  and  so  hedge  the  manu¬ 
facturers  about  with  conditions  that  it 
will  be  impossible  for  them  to  do  again 
what  was  done  last  year.  It  is  asserted 
that  at  no  time  has  there  been  the 
shortage  in  news  print  that  has  been 
cliUmed,  and  that  a  number  of  the  man¬ 
ufacturers  now  admit  it,  but  stated  that 
the  condition  was  not  of  their  making. 

WANT  INVESTIGATION  CONTINUED. 

While  publishers  generally  are  agree¬ 
able  to  accepting  a  reduction  in  price, 
•so  far  as  sentiment  can  be  reached  in 
Washington,  they  seem  to  feel  that  it 
should  not  involve  the  investigation  now 
in  progress  on  the  part  of  the  Depart¬ 
ment  of  Justice,  to  ascertain  whether 
there  lias  been  a  conspiracy  in  re¬ 
straint  of  trade. 

It  is  claimed  that  the  Federal  Trade 
('ommission  has  a  remedy  at  hand  to 
prevent  a  recurrence  of  the  crisis  which 
publishers  have  faced  for  the  past  year. 

SOME  PUBLISHERS  ARB  IN  DOUBT. 

In  some  quarters  the  question  was 
raised  as  to  the  attitude  the  manufac¬ 
turers  would  assume  at  the  end  of  the 
six  month  period.  Nearly  all  of  the  con¬ 


tracts  for  the  ensuing  year — by  far  the 
major  portion — are  signed  between  Sep- 
tem^r  1  and  January  1.  Some  publish¬ 
ers  are  asking  what  will  happen  after 
September  1.  They  wonder  whether  or 
not  the  manufacturers  will  attempt  to 
do  next  year — that  is  in  January,  1918, 
— what  they  did  in  January,  1917. 

It  is  stated  by  men  who  are  well  post¬ 
ed  and  who  are  in  a  position  to  know, 
that  such  a  contingency  cannot  arise 
and  that  the  Commission  has  a  remedy 
that  will  prevent  any  such  attempt. 

The  maunfacturers,  it  is  said,  must 
agree  to  keep  a  sufficient  number  of 
machines  on  news  print  to  supply  the 
market. 

“The  whole  idea,”  said  one  publisher, 
"is  to  place  the  manufacturers  in  a  po¬ 
sition  where  they  cannot  practice  extor¬ 
tion  in  the  future.  1  can  say  that  the 
tkimmi.ssion  will  insist  on  assurances  to 
this  end.  Not  only  that,  but  that  the 
Commisision  will  be  in  a  position  to  pre¬ 
vent  extortion  if  an  attempt  is  made  at 


Will  H.  Parry. 


Will  H.  Parry,  of  Seattle,  Wash., 
member  of  the  new  Federal  Trade  Com¬ 
mission,  was  born  fifty  years  ago  in 
Oregon,  educated  in  the  public  schools 
of  that  State,  and  worked  on  Oregon 
newspapers  as  a  printer  and  reporter. 
In  1889  he  became  a  Seattle  newspaper 
man,  and  was  later  elected  City  Con¬ 
troller.  I.,ater  he  became  connected 
with  a  .shipbuilding  concern  and  se¬ 
cured  the  contract  for  building  the  bat¬ 
tleship  Nebraska.  As  president  of  a 
waterways  company,  he  filled  in  the 
Seattle  Harbor  flats  and  disposed  of 
them  for  railway  terminals.  Lia.st  win 
ter  he  conducted  the  fight  to  put 
through  Congress  the  bill  for  the  Gov¬ 
ernment-owned  railroad  into  Alaska. 
Mr.  Parry  is  allied  with  the  Progres¬ 
sive  party. 


any  time  in  the  future  to  take  advan¬ 
tage  of  conditions  to  bring  about  the 
same  situation  that  has  prevailed  dur¬ 
ing  the  past  year. 

MORH  MANUFACTURERS  MUST  SION. 

It  is  said  that  a  much  larger  percent¬ 
age  of  manufacturers  will  be  required 
to  agree  to  the  proposition  to  permit 
the  Federal  Trade  Commis.sion,  acting  as 
a  board  of  arbitration,  to  take  advantage 
of  the  offer.  Just  what  percentage  is 
necessary  is  not  known,  but  the  belief 
seems  general  among  those  who  are  vis¬ 
iting  here  and  who  have  investigated 
the  matter,  that  a  sufficient  number  will 
agree  to  make  the  plan  effective.  It  wdll 


.save  to  publishers  during  the  next  six 
muntli.s,  they  say,  something  like  $30,- 
000,000,  and  tho.se  who  are  in  a  position 
to  know  assert  that  it  will  make  it  im¬ 
possible  for  the  manufacturers  to  ad¬ 
vance  rates  in  a  similar  manner  again. 

“The  whole  idea,”  said  one  publisher, 
"is  to  restore  competitive  conditions. 
With  compietitlon  between  the  mills,  the 
law  of  supply  and  demand  will  take  care 
of  the  price.  We  admit  that  there  has 
been  an  increase  in  manufacturing  costs, 
but  we  deny  that  there  has  been  such  a 
tremendous  increase  as  has  been  charg¬ 
ed  by  the  manufacturera  That  is  why 
we  are  complaining.  That  is  why  we 
want  the  price  revised.  The  manufac¬ 
turers.  however,  are  only  going  half 
way.  Why  don’t  they  show  their  good 
faith  by  letting  the  Commission  set  the 
price  for  the  balance  of  the  year?” 

W'ANT  CONTRACTS  DATED  BACK. 

In  this  respect  it  may  be  said  that 
there  are  a  number  of  publishers  who 
Icelieve  that  any  offer  made  by  the 
manufacturer.^  should  involve  making 
the  new  price  which  the  commission 
may  set  date  back  to  January  1,  giv¬ 
ing  the  publishers  credit  on  future  ship¬ 
ments  for  the  difference  in  the  price 
which  they  may  have  paid  during  the 
fir.st  two  months  of  the  year.  This  may 
I>e  one  of  the  ideas  entertained  by  the 
commission. 

In  order  to  make  effective  the  offer 
of  the  manufacturers  who  have  already 
agreed  tc*  permit  the  Federal  Trade 
Commis.sion  to  ftx  the  price  for  the  next 
six  months,  the  consent  of  a  sufficient 
numlier  of  Canadian  manufacturers 
must  be  obtained.  So  far  they  are  not 
all  agreed  to  the  plan,  but  every  effort 
is  lieing  made  to  bring  them  about,  and 


Wm.  J.  Harris. 


William  J.  Harris,  of  Atlanta,  Ga., 
was  former  director  of  the  Census  Bu¬ 
reau  in  Washington.  Mr.  Harris  is  a 
Democrat,  and  in  his  present  position 
has  had  much  experience  in  handling 
figure.s.  Before  coming  to  the  capital 
he  wa.s  the  pre.sident  of  an  Insurance 
company,  and  was  interested  in  other 
enterprises  which  kept  him  in  touch 
with  big  business.  It  is  understood  that 
the  President  regards  Mr.  Harris  as 
just  suited  for  this  work. 

it  is  said  that  in  the  end  a  sufficient 
number  will  agree  to  do  so. 

If  the  manufacturers  agree,  then,  it 
is  .said,  the  Commission  must  take  the 
matter  up  further — possibly  have  an¬ 
other  hearing  in  order  to  get  the  views 
of  publishers. 

MORE  CANADIAN  TONNAGE  AVAILABLE. 

The  Canadian  consumption  of  news 


print  is  not  as  great  as  it  was.  while 
the  production  is  heavier.  Only  a  short 
time  ago  there  was  manufactured  some¬ 
thing  like  1,800  tons  of  paper  a  day  in 
Canada.  Now  the  o.utput  is  approxi¬ 
mately  2,000  tons  daily.  Of  this  amount 
250  tons  a  day  formerly  went  overseas. 
Due  to  the  demand  for  space  in  ship.s 
for  munitions  and  food  supplies  for  Eu¬ 
rope,  the  shipment  of  news  print  be¬ 
yond  the  seas  from  Canada  has  drop¬ 
ped  to  a  very  small  amount.  The  ton¬ 
nage  that  previously  was  sent  abroad 
is  now  available  for  shipment  to  this 
country,  while  the  Canadian  consump¬ 
tion  has  been  reduced  from  350  to  ap¬ 
proximately  250  or  260  tons  daily,  which 
makes  available  for  shipment  to  the 
United  States  somewhere  in  the  neigh¬ 
borhood  of  1,650  tons  a  day — or  a  maxi¬ 
mum  of  1,750  tons  daily — as  again.st 
1,200  tons  a  day  only  a  short  time  back. 

SALVAGE  OF  OLD  PAPERS. 

On  the  other  hand,  there  has  been  an 
enormous  saving  of  jtaper  of  other 
grades.  Secretary  of  Commerce  and 
Labor  Redfield  says  that,  while  he  has 
no  means  of  figuring,  he  thinks  that  the 
amount  of  paper  saved  by  the  campaign 
inaugurated  by  the  Department  will 
amount  to  about  3,000  tons  dally.  Just 
what  percentage  of  this  waste  is  re¬ 
pulped  into  different  grades  of  paper  is 
not  known,  but,  whatever  the  amount, 
it  means  the  utilization  of  just  that 
much  less  original  stock  for  the  manu¬ 
facture  of  other  grades  of  papers.  Old 
newspapers  are  used,  for  example,  in  the 
making  of  a  number  of  paper  articles, 
such  as  box  board  and  granite  paper, 
and  any  original  material  saved  by  the 
repulping  of  old  newspapers  means  the 
economizing  of  that  much  original  raw 
material  for  the  making  of  news  print,  it 
is  declared. 

The  Federal  Trade  Commission  has 
nothing  to  do  with  the  activities  of  the 
Department  of  Justice,  the  assistance  of 
which  it  asked  some  weeks  ago.  The 
Attorney-General  took  the  matter  uj) 
and  started  an  inquiry  in  New  York  city, 
through  the  medium  of  a  Federal  grand 
juyy,  which  is  now  in  .session,  and  which 
will  c(,\ntinue  its  work  of  probing  the 
news  print  situation,  in  order  to  ascer¬ 
tain  whether  there  was  a  comliination 
in  restraint  of  trade,  and  to  what  ex¬ 
tent. 


PUBLISHER  SOUNDS  WARNING 


See.s  Danger  in  Proposed  Plan  to  Arbi¬ 
trate  News  Print  Prices. 

A  publi.sher  who  has  kept  in  close 
touch  with  the  news  print  .situation 
wires  to  The  Editor  and  Publisher  as 
follows: 

“Judging  from  press  dispatches,  1 
.should  say  that  new.spapers  would  be 
partierps  criminis  in  any  attempt  to  use 
a  Fisleral  Grand  Jury  and  the  legal  ma¬ 
chinery  of  government  to  force  a  re¬ 
duction  in  price  of  news  print.  This  is 
certainly  not  sound  in  principle  and  is 
pregnant  with  grave  danger.s.  Is  the 
editor  to  sell  his  birthright  for  a  mess 
of  |K)ttage?  If  manufacturers  are  guilty 
as  alleged,  they  .should  be  punished.  If 
innocent,  they  should  be  freed  of  un¬ 
just  and  unwarranted  suspicion.  If  the 
News  Print  Manufacturers’  A.ssoidation 
is  an  illegal  combination,  it  should  be 
dis.solved.  As  well  try  to  change  a  leop¬ 
ard’s  .sjxots  as  to  patch  up  an  illegal 
lombination  either  with  or  without  the 
aid  of  the  F'ederal  Commission  and  ex¬ 
pect  it  to  pursue  the  straight  and  nar¬ 
row  path.  I  am  unalterably  opposed  t.) 
such  false  compromi.se.  It  seems  to  me 
that  on  that  basis  the  last  e.state  of  the 
newspaper  would  be  far  wor.se  than  the 
first.” 
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LITTLE  TRAGEDIES  OF  A  NEWSPAPER  OFFICE 


Whbn  the  Copy-Reader  Bumped  into  the  Manaoing  Editor,  While  Sneak¬ 
ing  IN  I,ATE  Through  the  Back  Stairway  With  His  Hat  and  Coat  Off, 
TO  Make  Believe  He  Had  Been  on  the  Job  Early. 


MAY  BE  COMPELLED  TO 
PAY  CANADIAN  PRICES 


Preiiident  Rosebush,  of  the  Patten  Paper 
Company,  Tells  Chicago  Bankers  He 
Thinks  American  Publishers  Face 
Prospect  of  Buying  in  Dominion  at 
Monopolistic  Figures. 

That  publishers  in  the  United  States 
are  facing  the  prospect  of  being  forced 
to  pay  monopoly  prices  to  Canadian 
manufacturers  after  the  war  is  the  con¬ 
clusion  of  Judson  G.  Rosebush,  president 
of  the  Patten  Paper  f'ompany,  Ltd.,  of 
Appleton,  Wls. 

In  an  address  last  Saturday  night  be¬ 
fore  the  Bankers’  Club  of  Chicago,  Mr. 
Rosebush  referred  to  the  alleged  “influ¬ 
ence”  of  the  publishers  with  Congress, 
and  then  said: 

“Whether  this  particular  Congression¬ 
al  campaign  will  ultimately  prove  a  suc¬ 
cess  to  the  publishers  is  even  yet  un¬ 
certain,  as  the  question  of  the  ruling 
price  for  print  paper  after  the  war  may 
be  largely  Influenced  by  the  strength 
of  the  recently  formed  Canadian  Asso¬ 
ciation  of  Export  Print  Paper  Manufac¬ 
turers.  Since  the  frontier  mills  have 
heretofore  controlled  the  price  of  print 
paper,  it  is  easy  to  see  that  a  strong 
Canadian  association,  which  would  be 
essentially  removed  from  the  operation 
of  the  Sherman  Anti-Trust  act,  may  re¬ 
sult  not  alone  in  stable  prices  for  print 
paper,  but  also  in  prices  that  contain  an 
clement  of  monopoly  value.” 

Mr.  Rosebush’s  address,  which  had 
for  its  subject  “A  Cycle  of  Paper  Prices,” 
was  regarded  in  many  ways  as  a  re¬ 
markably  frank  analysis  of  the  present 
situation  from  the  paper  manufacturer’s 
point  of  view.  He  concedes  that  the 
high  prices  of  new?  print  do  not  corre¬ 
spond  to  the  cost  of  production  in  the 
big  mills,  but,  rather,  to  an  economic 
condition  which  makes  the  smaller  mills 
“pivotal.” 

LOOKING  INTO  THE  FUTURE. 

In  concluding  his  speech,  Mr.  Rose¬ 
bush  said: 

“While  to-day  the  paper  industry  of 
the  United  States  is  enjoying  the  preva¬ 
lent  prosperity,  and  there  apparently 
e.xist  no  signs  of  an  immediate  let  down, 
it  would  be  a  most  grievous  mistake 
to  assume  that  the  full  force  of  frontier 
paper  mill  competition  has  permanently 
spent  itself  on  the  older  paper  making 
sections  of  this  country.  On  the  con¬ 
trary,  the  truer  and  wider  view  is  that 
when  peace  returns,  when  demand 
slackens,  and  when  paper  stocks  in¬ 
crease,  the  frontier  mills  will  again  be¬ 
come  the  pivotal  mills,  again  endeavor 
to  complete  the  capture  of  the  print 
market,  and  while  doing  that,  or  even 
l)efore,  also  turn  their  attention  gen¬ 
erally  to  book  and  wrapping  paper  and 
thuf,  re-introduce  on  those  grades  that 
competition  with  the  mills  in  the  older 
•sections  of  the  country  which  has  so 
recently  existed  as  to  print  paper. 

"Once  again,  then  as  theretofore,  the 
iHilicy  of  the  older  companies  will 
necessarily  be  to  turn  from  ordinary 
book  and  low  grade  wrappers  to  papers 
in  which  raw  wood  and  Immense 
water  power  play  less  and  less  import¬ 
ance  in  the  fixing  of  total  mill  costs, 
and  in  which  skill,  intelligence,  and 
quality  are  larger  factors  in  the  mak¬ 
ing  of  the  finished  product. 

“While  this  is  not  a  pleasant  prospect 
for  the  older  companies  to  contemplate 
they  at  any  rate  clearly  see  that  their 
whole  movement  must  constantly  be 
away  from  print  paper  in  the  direction 
of  higher  grades.  If  they  pursue  this 
policy  with  the  same  diligence  as  they 


have  since  1908.  there  is  no  reason  why 
their  properties,  like  the  cotton  mill 
properties  of  old  England,  should  not 
be  able  to  hold  their  own  as  against 
mills  which  are  located  in  newer 
manufacturing  districts  close  to  the 
source  of  the  raw  materials. 

WISCONSIN  GETTING  READY. 

“Conscious  of  the  struggle  which  may 
be  ahead  of  them,  paper  manufacturers, 
in  Wisconsin  at  least,  are  using  wi.sely 
their  present  earning.s.  There  has  been 
a  marked  reduction  in  their  bills  pay¬ 
able  and  bonds;  there  has  been  some 
realignment  of  mill  ownership,  in  order 
to  promote  the  integration  of  individual 
companies:  there  has  been  but  little 
new  con.struction,  because,  the  present 
conditions  are  considered  ephemeral; 
there  has  been  a  steady  attempt  to  spe¬ 
cialize  on  grades  farthest  removed  from 


frontier  competition;  also,  I  am  glad 
to  say  some  paper  mill  money  has  been 
put  into  foreign  secured  bonds  partly 
for  investment  and  partly  also  for  the 
purpose  of  doing  a  bit  to  conserve  ulti¬ 
mately  this  country’s  credit  abroad  and 
its  present  stock  of  gold  at  homo.” 


Ad  Show  Was  Big  Success 

'rtie  Advertisers’  yhow,  recently  held 
under  the  auspices  of  the  Milwaukee 
Advertisers’  Club,  in  the  Auditorium, 
Milwaukee’s  largest  building,  netted  the 
Ad  Club  more  than  $1,000.  The  first  ad 
show  was  held  a  year  ago.  Three  rooms 
in  the  First  National  Bank  Building 
were  u.sed  for  the  display,  and  the  pub¬ 
lic  showed  considerable  interest.  The 
club  is  already  at  work  on  plang  for 
next  year’s  exhibit,  and  will  try  to 
double  the  number  of  exhibitors. 


H.  C.  HANNA  EXPLAINS 


Tells  Ohio  Publishers  Cost  of  Paper¬ 
making  Governs  Price. 

Eighty-two  publishers  of  country 
newspapers  in  Ohio  attended  the  twen¬ 
ty-first  annual  midwinter  meeting  of 
the  Buckeye  Press  Association,  held  in 
Marlon,  O.,  on  February  15  and  16. 

The  consensus  of  opinion,  as  In¬ 
dicated  by  the  addresses  deliver¬ 
ed  and  the  papers  read  by  the  dif¬ 
ferent  publishers,  reflected  the  words  of 
W.  J.  Mortal,  editor  of  the  Somer.set 
Press,  and  president  of  the  Association, 
when  In  his  annual  address  he  said:- 

“The  time  is  at  hand  when  print  pa¬ 
per  and  all  of  the  materials  used  in 
newspaper-making  will  have  Increased 
in  cost  So  much  that  all  of  u's  as  pub¬ 
lishers  of  weekly  newspapers  must  in¬ 
crease  our  subscription  price  and  raise 
our  advertising  rates  or  else  go  out  of 
business.”  The  Association  went  on 
record  as  opposed  to  the  newspaper 
which  sells  for  one  dollar  a  year.  An 
appeal  was  made  to  the  300  members 
of  the  organization  to  raise  subscrip¬ 
tion  rates  to  at  least  $1.60  a  year. 

On  Thursday  afternoon  H.  C.  Hanna, 
of  the  Central  Ohio  Paper  Co.,  read  a 
paper  on  “Why  We  Charge  So  Much 
for  Print  Paper.”  Mr.  Hanna’s  answer 
was:  “Because  it  costs  us  so  much.” 

Carl  A.  Jettlnger,  editor  and  pub¬ 
lisher  of  the  Delphos  Herald,  spoke  on 
job  printing  prices,  and  George  H. 
Speck,  publisher  of  the  Pemberville 
Leader,  followed  with  a  talk  on  “Raising 
Subscription  Rates.” 

Thursday  evening  the  members  of  the 
Association  were  the  guests  of  the  Mar¬ 
ion  Chamber  of  Commerce  at  the  Mar¬ 
ion  Theatre. 

Friday  morning’s  session  opened  with 
shop  talk  led  by  E.  Benjamin  Yale, 
publisher  of  the  Waynesfleld  Chronicle. 
Mr.  Yale  emphasized  the  value  of  an 
efficient  cost  system  in  a  country  shop. 
S.  F.  Smith,  publisher  of  the  Pomeroy 
Leader,  read  a  paper  on  “Foreign  Ad¬ 
vertising — How  to  Get  and  How  to  Make 
It  Pay.”  Joseph  S.  Myers,  head  of  the 
department  of  journalism  of  the  Ohio 
State  University,  spoke  on  “The  Rela¬ 
tion  of  the  Ohio  School  of  Journalism 
to  the  Country  Publisher.”  Mr.  Myers 
told  the  publishers  that  he  believed  they 
did  not  pay  enough  attention  to  the 
editorial  side  of  their  business.  C.  B. 
Huntress,  secretary  of  the  Marion 
Chamber  of  Commerce,  declared  that  a 
newspaper  could  make  or  break  a 
Chamber  of  Commerce  or  anything  else. 


SECOND  PULP  MU.L  BILL 


Pariiic  Coast  States  Seek  to  Have  Fed¬ 
eral  Paper  Plant. 

Itepresentatlve  Baker,  of  California, 
has  introduced  in  the  House  at  Wash¬ 
ington  a  bill  authorizing  the  Public 
Printer  to  provide  a  pulp  and  paper 
mill  or  mills  for  the  manufacture  of 
print  paper  for  the  Government,  and  for 
other  purposes. 

The  bill  appropriates  $1,000,000  for 
the  project,  provides  that  such  mill  or 
mills  have  a  daily  capacity  of  not  less 
than  fifty  tons  of  paper,  and  be  located 
in  a  Pacific  Coast  State.  If  the  Un.t- 
ed  States  owns  no  suitable  site,  such 
site  shall  be  acquired  by  purchase. 

The  bill  further  provides  for  coop¬ 
eration  between  the  Public  Printer,  the 
Secretary  of  Agriculture,  and  the  Sec¬ 
retary  of  the  Interior  for  the  obtain¬ 
ing  of  lemds,  woods,  materials,  etc.,  and 
that  surplus  products  shall  be  sold  by 
the  Public  Printer  at  not  less  than  cost, 
under  such  regulations  as  he  may  pre¬ 
scribe. 

This  is  the  second  bill  introduced  on 
the  subject,  the  first  being  that  of  Rep. 
resentative  Tavenner,  of  Illinois. 


The  Editor  &  Publisher 

Announces 

Its  New  Subscription  Rates 

{Effective  March  I,  1917) 


Domestic  Canadian  Foreign 

$3.00  per  Year  $3.50  per  Year  $4.00  per  Year 
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TWO-CENT  NEWSPAPERS  IN  PITTSBURGH 

SOLVE  SERIOUS  PROBLEMS  OF  PUBLISHERS 


Representative  of  THE  EDITOR  AND  PUBLISHER  Finds  That  Big  Ad¬ 
vertisers  Fully  Approve  of  Higher  Priced  Papers,  That  Readers 
Generally  Pay  Extra  Penny  Without  Protest,  and  That 
Small  Losses  in  Circulation  Have  Been 
Practically  Recovered. 


IN'  I’iltshiirKh,  not  only  the  pub¬ 
lisher  but  the  advertisers  agree  that 
the  raise  in  price  of  the  evening  and 
Sunday  newspapers  was  a  wise  move. 
Not  onl>  are  they  well  satisfied,  but  an 
interview  with  five  suburban  news  deal¬ 
ers  by  the  correspondent  of  The  Editor 
AN’ii  PcBi.isHER  discloses  two  more  sat- 
i.sfied  parties — the  newsdealers  and  the 
snburtian  buyers  of  newspapers. 

"I  wonder  if  they  could  tell  if  the  ad¬ 
vertiser  and  the  public  weren’t  pleased?” 
was  the  query  addressed  to  the  corre- 
.spondent  by  a  news-writer  after  read¬ 
ing  the  Philadelphia  view  of  the  two- 
(•ent  price  of  papers.  "Hut  the  adver¬ 
tiser  could  and  no  doubt  would  tell  a 
good  .story  about  the  effect  of  the  rai.se 
of  the  price.”  So  in  Pittsburgh,  with¬ 
out  the  knowledge  of  the  publisher.s,  the 
biggesrt  space  buyers  w'ere  the  first  per¬ 
sons  asked  to  give  their  opinions  of  the 
increased  rates. 

VIEWS  OF  BIG  ADVERTISERS. 

"Kaufmann’s,  the  Big  Store,”  are  per¬ 
haps  the  largest  buyers  of  newspaper 
si>ace  in  the  country.  Edgar  T.  Adams, 
manager  of  advertising,  had  no  ho.si- 
tnney  in  saying  that  he  thought  the 
rai.s«-  in  price  was  entirely  justifiable. 
Kurthermore,  he  believed  that  “the  read¬ 
er.  not  the  advertiser,  .should  be  asked 
to  pay  the  increa.sed  cost  of  paper.” 

Miss  Grace  C.  Hansen,  advertising 
manager  of  McCreery  &  Co.,  was  of  the 
same  opinion.  “To  pay  two  cents  for  a 
paper  makes  a  reader  appreciate  it  more. 
1  think  the  reader  will  be  a  more  care¬ 
ful  reader  of  one  paper  from  cover  to 
cover  at  the  two-cent  rate.  Of  course, 
we  all  know  that  duplication  of  cir¬ 
culation  will  be  cut  to  a  minimum.  I 
have  no  records  of  the  results  or  of  any 
benefits  or  otherwise  that  came  to  us 
as  advertisers,  but  I  do  think  that  this 
time  it  was  the  public  who  had  a  right 
to  meet  the  Increased  cost.s.  and  we  are 
satisfied.” 

J.  T.  McCandle.ss.  vice-president  of 
P.oggs  &  Buhl’s,  watched  the  results 
from  ob.servlng  his  emjdoyees.  In  this 
barge  .store  the  conce.ssion  to  sell  papers 
to  employees  has  been  given  to  one 
man.  who  .stands  at  the  door  each  eve¬ 
ning  and  hands  the  papers  to  em¬ 
ployees  as  they  pass  cut  on  their  way 
home.  This  was  done  to  prevent  the 
new.sboys  from  causing  confusion  in 
the  store  by  the  delivery  of  papers  be¬ 
fore  closing  hours. 

"Most  of  our  employees,  almost  all  of 
them,  buy  only  one  paper.  There  was 
no  le.s.sening  of  sales  w'hen  the  two- 
«Tnt  rate  went  into  effect.  From  Inquiry 
and  oh.servatlon  I  learn  that  they  take 
the  same  papers  as  formerly,  and  have 
.s;dd  little  alMiut  the  new  price. 

“tN’Tiy  shouldn’t  good  papers  sell  at 
two  cents?  The  Cincinnati  Inquirer 
gets  five  cents,  as  other  papers  do  in 
the  South  and  West.  I  can  readily  ap¬ 
preciate  the  fact  that  this  was  the  only 
practical  move  for  the  publi.shers  to 
make.” 

LEADS  TO  MORE  CAREFUL  READING. 

IJ.  A.  Garber,  advertising  manager  of 
the  same  firm,  says  he  has  heard  ar¬ 
guments  pro  and  con,  and  has  been  deep¬ 
ly  interested  in  all  sides  of  the  ques¬ 
tion.  “I  am  agreed,  however,  that  th? 


public  .should  pay  two  cents  for  their 
paper  with  the  increa.sed  co.st  of  pro¬ 
duction  facing  the  publishers.  If  there 
is  a  le.ssening  of  circulation,  due  to  a 
person  taking  one  or  two  instead  of 
three  or  four  papers,  no  doubt  this  is 
offset  by  careful  reading  of  a  few  pa¬ 
pers  instead  of  careless  reading  of  all. 
It  is  a  bit  unhandy  to  break  into  a  dime 
to  buy  a  six-cent  Sunday  paper,  but  I 
.suppose,  like  everything  ebse,  the  pub¬ 
lic  will  soon  get  used  to  it.  I  know  men 
who  used  to  buy  four  papers  daily  to 
get  the  different  stock  quotations.  Even 
these  buyers  of  stock  now  are  not  buy¬ 
ing  four  dailies.  They  buy  two,  and 
w’hile  it  is  inconvenient,  they  seem  to 
make  the  best  of  it.” 

Bert  L  Traub.  advertising  manager 
of  the  Kaufmann  &  Baer  Company, 
says:  “In  all  the  stores  of  this  city  peo¬ 
ple  arc  buying  liberally  at  increased 
prices.  All  stores  had  to  raise  their 
prices,  owing  to  the  conditions  of  lim¬ 
ited  merchandi.se  and  limited  and  high- 
priced  labor.  It  is  quite  natural  that 
newspaper  publishers  .should  have  in¬ 
crea.sed  their  rates.  In  Pittsburgh  our 
.store  advertises  in  every  morning  and 
evening  paper,  so  with  this  method  the 
careful  reader  of  one  paper  benefits  us 
more  than  the  careless  reader  of  two  or 
three  papers.  But  if  we  were  not  using 
all  the  papers,  this  possible  curtailment 
of  circulation  would  affect  us  and  work 
a  hardship.” 

At  Rosenbaum’s  Department  Store. 
Alden  Webster  Adams,  advertising  man¬ 
ager.  was  even  more  enthu.siastic  about 
the  prosperity  existing  in  the  entire 
Pittsburgh  district.  “Everybody  but  the 
.salaried  man  and  woman  are  getting 
wages  two  and  three  times  greater  than 
ever  before.  Tbe  people  getting  wages 
in  this  di.strlct  are  very  many,  and  so  a 
small  thing  like  a  cent  increase  in  the 
price  of  their  paper,  at  this  time,  is  not 
taken  very  seriously.  Certainly  it  has 
made  no  difference  in  the  sale  of  our 
advertised  merchandise,  for  our  store 
has  done  an  enormous  buslne.ss  all  year 
and  there  has  been  no  decrease  from 
any  circulation  losses.” 

REGAINING  SMALL  CIRCI’LATION  LOSSES. 

A.  K.  Oliver,  .secretary,  of  the  Chroni¬ 
cle-Telegraph  and  Oazette-’Times,  says 
the  expected  drop  in  circulation  did  not 
materialize  to  the  extent  they  had 
thought  it  might.  “We  are  glad  we  made 
the  price  two  cents,  and  ive  figure  that 
we  always  had  a  paper  of  the  two-cent 
standard.  At  most  our  circulation  on 
the  Chrdnicle-Telegraph  dropped  10  per 
cent,  at  first,  and  it  Is  coming  back.  We 
figure  if  you  give  the  public  a  good 
paper  they  are  willing  to  pick  out  that 
paper  at  the  two-cent  rate  and  read  it 
carefully.  It  is  not  practical  to  print 
papers  at  a  loss  as  we  were  doing. 

“At  the  six-cent  Sunday  sale  price 
the  Gazette-’Times  dropped  only  1  per 
cent,  in  circulation,  and  here,  too,  we 
find  we  are  regaining  it.  The  rotogra¬ 
vure  section  which  we  have  dropped  did 
not  bring  a  word  of  complaint  from  our 
readers.  Although  we  were  already  an 
eight-column  paper,  the  changes  in 
makeup  are  very  satisfactory  as  far  as 
going  from  13  em  to  12%  em  are  con- 
cerneij,” 


A.  E.  Braun,  vice-president  and  man¬ 
ager  of  the  Pittsburgh  Post  and  Sun, 
says  the  loss  in  circulation  was  small. 

“December  is,  of  course,  a  poor  month 
for  circulation,  but  even  this  did  not 
produce  a  decrease  in  sales  to  the  extent 
that  we  thought  the  increased  price  at 
that  time  of  the  year  would  do. 

“The  changes  in  the  typographical 
makeup  were  good.  We  saved  4  per  cent, 
on  our  paper  by  making  them.  We  have 
dropped  the  magazine  section  and  have 
had  no  complaints,  which  seems  to 
prove  that  readers  are  interested  in  good 
news  items.  We  covered  the  increased 
cost  of  news  print  with  the  advance.” 

TWO-CENT  CIRCULATION  MORE  VALUABLE. 

T.  U.  Williams,  business  manager  of 
the  Pitt.sburgh  Press,  a  paper  that  has 
made  world-record  advertising  scores 
many  times,  says  “the  circulation  with 
the  two-cent  rate  is  the  kind  that  does 
the  greate.st  amount  of  good  to  both 
the  advertiser  and  the  newspaper. 

“The  loss  in  circulation  '  was  very 
.small,  in  a  few  weeks  we  will  publish 
some  very  carefully  compiled  figures 
that  we  are  now  preparing,  and  they  will 
only  prove  what  a  good  move  the  in¬ 
crease  of  price  really  was. 

"For  the  convenience  of  advertisers 
the  change  in  typographical  makeup 
was  good — we  conform  with  the  stand- 
aixl  of  other  papers — and  this  was  the 
great  point  on  that  question.” 

Col.  C.  A.  Rook,  president  of  the 
Pittsburgh  Dispatch,  says  that  the  six- 
cent  Sunday  price  caused  no  drop  of 
any  proportion  in  the  Dispatch  circu¬ 
lation.  The  advertising  was  not  affect¬ 
ed. 

At  the  office  of  the  I^ttsburgh 
la-ader,  John  K.  Kmge,  managing 
editor,  reports  the  circulation  and 
the  advertising  to  be  larger  than 
ever  before.  “VV’hy  shouldn’t  it  be? 
he  queried.  “Prosperity  is  everywhere 
in  the  entire  Pittsburgh  district.  Peo- 
l»le  are  paying  higher  rates  for  every¬ 
thing,  and  to  the  majority  the  cent  in¬ 
crease  in  our  price  was  only  comment¬ 
ed  upon  for  a  day  or  so.  They  have 
money  to  buy  all  kinds  of  things,  and 
are  willing  to  buy  papers  at  two  cent.s, 
for  they  understand  the  publishers’  in¬ 
creased  costs.” 

CO.MMENT  OF  NEWSDEIALERS. 

Five  newsdealers  were  interviewed  by 
'I'HE  Editor  and  Publisher's  representa¬ 
tive.  One  was  in  a  very  high-class  resi¬ 
dence  section,  two  others  in  a  locality 
where  persons  of  medium  pocketlxioks 
resided,  and  the  other  two  in  localities 
where  a  great  many  millmcn  lived. 

“It  must  have  been  the  street  sales 
that  dropped,”  was  the  comment  of  one 
newsdealer  who  lived  in  the  millmen’s 
di.strict.  “I  get  more  out  of  my  route 
now,  and  I  work  harder  getting  new 
customers.  My  old  route  did  not  drop 
off  when  I  explained  the  high  cost  of 
paper  and  of  printers’  wages,  and  told 
how,  even  with  this,  I  was  going  to 
make  a  little  more  from  my  sales.  But 
a  good  many  of  my  customers  left  it 
to  their  wives  to  buy  the  papers  with 
the  new  rate  and  to  get  them  delivered 
to  their  homes.” 

All  the  dealers  agreed  that  at  first  the 
.six-cent  Sunday  rate  had  seemed  both¬ 
ersome  and  a  nuisance,  because  a  dime 
was  usually  broken.  But  they  agreed 
al.so  that  few  sales  were  lost  from  the 
fact  that  the  paper  was  six  cents  or  that 
any  .sections  had  been  dropped. 

All  admitted  that  they  worked  harder 
liecause  they  got  a  little  more  profit. 
Several  remarked  that  it  was  funny  how 
much  more  people  would  fuss  about 
missing  a  paper  or  having  it  delivered  a 
little  late,  or  on  its  being  a  little  torn  or 
otherwise  damaged,  with  the  two-cent 
rate.  One  dealer  with  a  sense  of  hu¬ 


mor  remarked,  “they  will  ^  making 
parlor  albums  out  of  the  funnies  and 
cook  books  from  the  woman’s  pages, 
because  they  think  they  are  so  precious 
at  the  new  price.” 

In  the  very  high-class  residence  sec¬ 
tion  the  dealer  said  he  was  still  deliver¬ 
ing  two  papers  to  the  majority  of  his 
patrons. 

REVISION  or  PRICE  WAS  NECESSARY. 

“Ordinarily  newspapers  do  not  con¬ 
sider  their  business  arrangements  to  be 
of  any  particular  interest  to  the  pub¬ 
lic,”  said  Elmer  R.  Stoll,  secretary- 
manager  of  the  Pittsburgh  Newspaper 
Publishers’  Association,  when  asked  by 
a  representative  of  The  Editor  and 
Publisher  concerning  the  recent 
change  in  newspaper  prices.  “But  since 
the  discus.sion  of  the  subject  of  print 
paper  shortage  liecame  a  topic  of  gen¬ 
eral  conversation,  I  have  answered 
more  questions  pertinent  to  the  news¬ 
paper  business  than  during  my  entire 
experience  in  the  work. 

“I  have  always  believed  that  a  two- 
cent  paper  could  better  serve  the  read¬ 
ing  public  than  a  one-cent  paper,  be¬ 
cause  circulation  meant  something 
more  to  the  publisher  than  what  it 
represented  in  figures  that  were  only 
beneficial  to  the  advertiser.  Therefore 
the  idea  of  Increasing  the  price  of 
newspapers  did  not  first  occur  to  me 
with  the  increased  price  of  print  paper, 
and  I  advocated  it  for  several  years 
prior  to  the  change;  but  it  did  not  seem 
practical  until  a  revision  of  prices  be¬ 
came  absolutely  necessary  in  order  to 
meet  changed  conditions. 

“Naturally  there  was  some  re.sent- 
ment  on  the  part  of  the  reading  public 
when  the  price  of  their  newspaper  was 
increased  and  no  doubt  the  impression 
prevailed  among  many  of  them  that 
the  publishers  were  $imply  taking  ad¬ 
vantage  of  an  opportunity  occasioned 
by  a  general  increase  in  all  commodi- 
tie.s.  I  heard  that  charge  many  times 
following  the  change  in  Pittsburgh,  and 
derived  con.siderable  .satisfaction  in  be¬ 
ing  able  to  correct  the  false  impre.s.sion. 
Often  I  invited  the  one  making  the  ac¬ 
cusation  to  place  his  daily  paper  on  a 
scale  and  weigh  It,  giving  him  the  cost 
of  print  paper  in  order  that  he  might 
make  his  own  computations,  after 
which,  the  argument  was  ended. 

“The  increased  price  of  afternoon  and 
Sunday  newspapers  has  now  been  in 
effect  for  a  period  of  very  close  to  three 
months,  and  one  no  longer  hears  any 
comment  concerning  it  from  the  pub¬ 
lic.  .\s  a  matter  of  fact.  I  doubt  very 
much  whether  the  public  would  have 
given  it  very  serious  consideration  had 
it  not  been  for  an  unfortunate  misun¬ 
derstanding  that  arose  among  some  of 
the  transient  sale.sboys  who  thought 
their  profits  were  being  cut  down 
through  a  revision  of  who’e.sale  prices. 
A  serious  disturbance  among  the  news¬ 
boys  followed  the  increased  retail  *prlce 
of  the  papers,  which  resulted  in  a  gen¬ 
eral  strike,  and  a  large  portion  of  the 
public  was  quick  to  extend  their  sym¬ 
pathies  to  them  and  by  so  doing  vir¬ 
tually  placed  a  boycott  on  the  sale  of 
newspapers.  This  continued  for  very 
nearly  a  week  and  I  believe  that  it  was 
more  because  a  portion  of  the  public 
thought  they  were  aiding  the  newsboys 
in  their  cause  than  a  re.sentment  over 
the  Increased  price  of  papers  that  re¬ 
sulted  in  the  slight  shrinkage  of  cir¬ 
culation. 

EXTENDING  CUSTOM  TO  EVENING  FIELD. 

“For  a  number  of  years,  the  morning 
newspapers  have  sold  at  2  cents  per 
copy  and  therefore  the  public  was  ac- 
(Contivurd  on  page  22) 


•  TRADE 


THE  MACHINE  THAT  LASTS 


New  Home  of  The  Detroit  News  and  Sunday  News  Tribune 


An  Important  Decision  by  the  Men 
Behind  the  Detroit  Daily  News 


The  Detroit  Daily  News  in¬ 
stalled  its  first  ten  Linotypes  in 
1893  on  “lease  basis”— the  only 
way  in  which  the  News  would 
consider  Linotypes  at  that  time. 

More  than  twenty  years  of 
satisfactory  service  was  the  rec¬ 
ord  of  these  machines.  Today 
there  is  no  doubt  of  Linotype 
economy  in  the  minds  of  the 
men  behind  the  Detroit  News. 


Into  their  new  home  will  be 
placed  the  following  new  equip¬ 
ment:  Five  Model  9,  six  Model 
17,  and  fifteen  Model  K  Lino¬ 
types,  and  a  Linotype  Lead 
and  Rule  Caster. 

The  Detroit  News  and  Sun¬ 
day  News  Tribune  will  now  be 
composed  on  thirty-six  Multiple 
Magazine  Linotypes  equipped 
with  Electric  Linotype  Pots. 


George  G.  Booth,  William  E.  Scripps,  H.  S.  Scott,  E.  G.  Pipp  and  J.  M.  Tracey 
are  the  men  who  make  decisions  on  the  Detroit  News.  Their  Linotype  decision 
is  a  sign-post  that  points  the  way  to  maximum  profits  in  your  composing  room. 

Write  To-day  for  ''VISIBLE  PROOF” — A  Cirauar  That  Convinces 

MERGENTHALER  LINOTYPE  COMPANY 


CHICAGO 

1100  So.  Wabash  Avenue 


TRIBUNE  BUILDING,  NEW  YORK 

SAN  FRANCISCO 
646  Sacramento  Street 

TORONTO:  Canadian  Linotype,  Limited,  35  Lombard  Street 


NEW  ORLEANS 
549  Baronne  Street 
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MINNESOTA  EDITORS  IN 
SESSIONS  AT  ST.  PAUL 


Two  Days’  Annual  Convention  Discus¬ 
sed  Many  Problems  of  Vital  Interest 
to  Newspaper  Makers — Will  Employ 
Paid  Field  Secretary — Good  Speeches 
and  Important  Action. 

The  Minne.sota  Editorial  Association 
held  it.s  annual  convention  in  St.  Paul 
K«‘bruary  IG  and  17.  Fred  F.  Hadley, 
of  WinnehaRO,  was  elected  president; 
Finley  E.  Dare,  of  Walker,  first  vice- 
president;  A.  O.  Moreaux,  of  Luverne, 
.second  vice-president;  J.  R.  Landy,  of 
Olivia,  third  vlce-pre.sident;  H.  C.  Hotal- 
ing:,  of  Mapleton,  treasurer  (reelected) ; 
John  E.  Casey,  of  Jordan,  secretary, 
and  Frank  Meyst,  of  Minneapolis;  E.  K. 
Whiting,  of  Owatonna,  and  William 
Wilke,  of  Grey  Eagle,  executive  com¬ 
mittee. 

Steps  to  increase  advertising  reve¬ 
nue  and  promote  other  trade  interests 
were  taken.  A  certified  list  of  publi¬ 
cations  and  a  paid  field  secretary  were 
provided  for.  Simplified  spelling  was 
indorsed,  support  pledged  to  the  nation¬ 
al  Government  in  defending  American 
rights,  representation  approved,  efforts 
to  relieve  print  paper  and  pulp  short¬ 
age  indorsed,  and  favored  revision  of 
the  constitution  to  bar  from  active  par¬ 
ticipation  in  the  as,sociation  of  all  mem¬ 
bers  not  actively  engaged  in  newspa¬ 
per  work. 

To  get  on  the  guaranteed  list  of  pub¬ 
lications,  editors  must  accept  a  mini¬ 
mum  advertising  rate  to  be  set  by  the 
executive  committee;  publish  and  hold 
to  an  advertising  rate  card  guaranteed 
riaid  circulation ;  designate  whether  they 
publish  "home  print”  or  "patent  in¬ 
side”  papers,  and  pay  additional  dues 
based  on  circulation.  The  purpose  of 
the  plan  is  to  facilitate  obtaining  for¬ 
eign  advertising  and  a  better  rate  for 
it. 

Charles  K.  Blandin,  publisher  of  the 
St.  Paul  Di.spatch  and  Pioneer  Press, 
said: 

"You  will  probably  never  see  a  return 
to  old  prices  for  print  paper.  I  pre¬ 
dict  that  the  .  minimum  prices  after 
peace  has  been  declared  will  be  $50, 
and  ino.st  likely  nearer  $G0  a  ton.” 

A.  O.  Morer.ux,  of  the  Euverne  Her¬ 
ald,  after  an  investigation  of  the  plan 
to  establish  a  publishers’  cooperative 
paper  mill  ia  Minnesota,  which  possibly 
could  be  backed  by  900  newspapers  in 
that  State,  the  Dakotas,  Iowa,  and  Wls- 
con.sin,  declared  the  plan  not  feasible. 
The  project  would  probably  require  $2,- 
000,000.  However,  the  committee  will 
be  continued  further  to  Investigate  tl^e 
.situation,  particularly  in  reference  to 
lea.se  of  pulp  lands  from  the  State  and 
the  obtaining  of  waterpower  sites. 

RATE-CUTTINO  CONDEMNED. 

"The  meanest  man  on  earth  Is  the 
m;>n  who  cuts  rates,”  Courtland  Smith, 
of  New'  York,  president  of  the  Ameri¬ 
can  Press  Association,  told  the  editors 
In  an  address  devoted  to  foreign  adver- 
ti.sing  in  country  newspapers.  “Adver¬ 
tising  rates  are  shockingly  low.  Now, 
when  everything  else  is  Increasing,  Is 
the  time  to  raise  them.  The  advertis¬ 
ers  expect  to  pay  more,"  he  declared. 
He  said  there  is  an  unlimited  source  of 
revenue  in  foreigm  advertising,  and  no 
publisher  should  fall  to  secure  less 
than  $4,000  to  $5,000  a  year  from  it,  if 
he  has  a  proper  rate  card  and  holds  to 
it.  swears  truthfully  as  to  his  circulation, 
cooperates  with  the  advertiser  in  legiti¬ 
mate  boosting  of  the  product  in  his 
field,  and  patronizes  honest  advertising 
agencies. 

National  advertisers  are  anxious  to 


Oil  tfieSide 

J  /5y  Thomas  Qreier 


"Tlio  men  whu  hare  achieved  euccetw  arc  the  men  who  hare  worked,  read,  thought 
more  than  was  ahsulutcly  neceaaery,  who  bare  oot  been  cootent  arlth  knowledge 
aiiHleient  for  the  irreaent  need,  but  who  hare  sought  additional  knowledge  and 
stored  it  away  for  the  emergency  reserve.  It  Ir  the  superfluous  labor  that  equips 
a  man  fur  everything  that  counts  most  in  life.”  Cushman  K.  Davis. 


A  SPECIALIST  IN  BEAUTIFYING 
cities  recently  found  himself  before 
the  Mayor  and  City  Council  of  an 
Eastern  city.  He  wanted  them  to 
spend  a  vast  sum  of  money  in  buying 
a  score  of  square  blocks  In  the  heart 
of  the  city.  His  plan  called  for  the 
razing  of  the  old  buildings  thereon  and 
substituting  a  great  park,  town  hall, 
and  other  public  buildings. 

"Well,  mister,”  said  the  presiding 
officer,  "we  see  what  it's  goin’  to  cost. 
But  what  does  this  town  get  out  of 
it?” 

“Good,  hard  dollars,”  was  the  an¬ 
swer.  “You  see  all  this  mile  or  more 
of  property  fronting  on  the  proposed 
park;  what  is  it  worth  to-day?” 

The  real-estate  member  of  the 
Council  answered  the  question. 

"Well,  long  before  the  park  is  done 
it  will  be  worth  from  two  to  ten  times 
that  amount.  That  would  make  some 
difference  in  your  taxes.  The  fact  is, 
that  another  city  the  same  size  as  this 
found  their  park  a  money-making  bet¬ 
terment.  The  adjoining  property- 
owners  really  paid  for  the  park  in 
raised  valuations,  and  they  had  a  per¬ 
manent  attraction  and  a  breathing- 
place  for  the  people  thrown  Into  the 
bargain." 

More  and  more  people  are  accepting 
the  City  Planning  Idea.  Why  do  you 
not  Introduce  it  into  your  community, 
if  it  has  not  already  been  introduce<t 
there?  If  you  want  practical  infor¬ 
mation,  write  to  John  Nolen,  Harvard 
Square,  Cambridge,  Mass. 

He  is  a  ma.ster  of  the  art  of  making 
cities  beautiful,  and  he  knows  how  to 
make  beauty  profitable. 

•  •  • 

IT  GROWS  INCREASINGLY  HARD 
for  me  to  tell  where  service  to  a  friend 
ends  and  "butting  in”  begins.  I  re¬ 
member  that  a  number  ot  us  who  were 
interested  in  a  man  who  was  unhappy 
because,  as  he  told  us,  he  was  unap¬ 
preciated  by  the  world  and  was  not 
given  a  chance  to  express  himself. 

At  some  cost  and  much  Inconve¬ 
nience  to  ourselves  we  attempted  to 
give  this  man  what  he  wanted.  We 
arranged  meetings  for  him,  had  his 
name  placed  on  lists  of  lectures,  of¬ 
fered  to  publish  his  lx)ok — did  every 
thing  we  could  think  of  for  him.  But 
it  wasn’t  long  before  he  Interpreted 
our  Interest  as  an  unwarranted  In- 


get  space  in  country  weeklies  because 
they  can  get  a  kind  of  cooperation  and 
reach  a  kind  of  buyer  to  be  reached 
through  no  other  source,  according  to 
Mr.  Smith.  He  strongly  opposed  free 
publicity  that  has  the  character  of 
unpaid-for  advertising,  and  asserted 
that  legislation  against  newspapers  can 
be  traced  directly  to  political  advertis¬ 
ing. 

G.  L.  Caswell,  of  Denison,  Iowa,  field 
secretary  of  the  Iowa  Press  Associa¬ 
tion,  outlined  some  of  the  benefits  ac- 


tru.sion  upon  his  personal  rights  and 
privileges,  and  he  told  us  in  no  un¬ 
certain  tones  that  we  were  a  lot  of 
numbskulls  and  ignoramuses,  without 
the  mental  equipment  requl.site  for  the 
proper  understanding  of  a  genius. 

As  a  matter  of  fact,  this  man  had 
at  his  disposal  the  brains  of  men  who 
are  known  to  the  world  as  successful 
men  of  affairs,  men  who  have  behind 
them  an  enviable  record  of  past 
achievements.  His  refusal  to  make 
use  of  them  was  a  confession  of  his 
poverty.  He  had  nothing  to  give  the 
world  and  the  offer  of  his  sympathetic 
friends  was  in  reality  not  an  offer  of 
service,  although  tthose  friends  did 
not  know  it.  He  knew  that  they  were 
calling  his  bluff.  By  their  willingness 
to  help  him  they  were  threatening  to 
take  from  him  the  pleasure  he  found 
in  telling  them  of  his  struggles  against 
an  unappreciative  world. 

So,  as  I  said,  one  must  be  careful 
when  dealing  with  those  who  say  they 
are  in  need  of  help.  Maybe  their 
grievance  is  their  most  precious  pos- 
s'ssion. 

•  •  • 

I  HAVE  OFTEN  THOUGHT  THAT 
there  should  be  in  every  important 
bank  a  man  who  knows  enough  to 
handle  business  men  the  way  Colby 
handled  the  natives  of  Slsset.  Many 
business  men  who  think  they  need 
capital  to  tide  them  over  a  rough  spot 
really  need  good  advice — advice  which, 
if  followed,  would  change  them  Into 
succes.sful  men  to  whom  it  would  be 
profitable  to  loan  money,  instead  of 
being,  as  It  Is  so  often!  a  risk  that  few 
banks  care  to  take. 

Many  a  business  is  failing  because 
the  man  at  the  head  of  it,  hard  work¬ 
ing  as  he  is,  does  not  know  what  he 
ought  to  know  abqut  his  own  affairs. 
These  new  men  in  the  banks  ought  to 
Ije  Eye  Openers — fellows  who  go  about 
performing  surgical  oerations  on  the 
minds  of  business  men  so  that  the  true 
pictures  of  their  own  affairs  can  pene¬ 
trate  to  the  brain  and  be  properly  re¬ 
corded. 

The  whole  business  world  Is  like 
Slsset.  For  one  business  house  that 
Is  well-kept,  clean,  orderly,  attractive, 
successful,  there  are  thousands  that 
are  always  on  the  verge  of  ruin. 

Let  us  all  pray  for  more  Spencer 
Colbys. 


crulng  from  a  central  bureau.  He  de¬ 
scribed  his  office  as  a  clearing-house  of 
information,  dispensing  model  cost 
cards,  pamphlets,  and  the  like,  filing 
data  regarding  the  members  of  the  As¬ 
sociation,  looking  after  newspaper  in¬ 
terests  in  the  Legislature,  and  acting 
as  a  publishers’  agency  for  foreign  ad¬ 
vertising.  As  a  result  of  the  bureau, 
Mr.  Caswell  said,  a  blue-ribbon  list  of 
200  publishers,  who  have  established  an 
advertising  cost  card  and  pledged  them¬ 
selves  not  to  cut  rates. 


CANADIAN  PRESS  ASSOCIATION 

- % 

Toronto  Chosen  As  Meeting  Place  Be¬ 
cause  of  Railroad  Congestion. 

The  annual  meeting  of  the  Canadian 
Press  Association  will  be  held  in  Toron¬ 
to  on  June  14  and  15,  in  the  Central 
Technical  School  and  arrangements  for 
general  and  sectional  meetings  will  Int 
the  same  as  last  year.  A  ballot  was 
taken  regarding  place  of  meeting,  mem¬ 
bers  being  invited  to  vote  on  Winnipeg. 
Halifax  and  Toronto.  The  result  was 
virtually  a  tie.  As  railway  service  has 
been  considerably  curtailed,  owing  to 
congestion  of  freight,  it  was  deemed  ad¬ 
visable  to  schedule  the  meeting  for  To¬ 
ronto,  as  being  the  most  central  point. 
It  was  provided,  however,  that  as  soon 
after  the  war  as  possible,  a  meeting 
be  held  in  Winnipeg,  followed  by  one  in 
Halifax. 

The  schedule  for  annual  meetings  of 
the  western  division  of  the  Canadian 
Press  Association  is  now  complete.  The 
Manitoba  Division  meets  in  Winnipeg 
on  March  2;  the  British  Columbia  and 
Yukon  Division  in  Victoria,  March  12 
and  13;  the  Alberta  Division,  In  two 
sections,  one  in  Edmonton  on  March  22 
and  the  other  in  Calgary  on  March  23; 
the  Saskatchewan  Division  in  Regina 
on  March  30. 


STOCK  EXCHANGE  TAKES  ACTION 

Governing  Committee  to  Deal  with  Mem¬ 
bers  Who  Employ  Tipsters. 

News  leaks  at  Washington  may  be 
less  profitable  in  future,  if  the  action 
of  the  New  York  Stock  Exchange 
Governing  Committee  means  anything. 
The  Committee,  after  meeting  and  con¬ 
sidering  the  matter  from  every  angle, 
adopted  the  following  preamble  and 
resolution : 

"Whereas,  It  appears  from  the  inves¬ 
tigation  of  the  Committee  on  Rules  of 
the  House  of  Representatives  that  cer¬ 
tain  members  of  the  New  York  Stock 
Exchange  have  employed  newspaper 
representatives  for  the  purpose  of  ob¬ 
taining  confidential  or  privileged  Infor¬ 
mation,  therefore,  be  It 

“Resolved,  That  the  direct  or  indi¬ 
rect  employment  of  repre.sentatives  of 
the  press  by  a  member  of  the  New  York 
Stock  Exchange,  or  by  his  firm,  for  the 
purpose  of  obtaining  advance  or  confi¬ 
dential  information,  is  an  act  detriment¬ 
al  to  the  interest  or  welfare  of  the  Ex¬ 
change.” 


TO  GUARD  NAVAL  NEWS 


Daniels  Will  Ask  Press  Not  to  Pub¬ 
lish  Certain  Information. 

A  Washington,  D.  C.,  dispatch  says 
that  Secretary  Daniels  is  preparing  to 
appeal  to  American  newspapers  to  re¬ 
frain  from  publishing  for  the  present 
any  information  as  to  the  movements 
of  American  naval  vessels  or  as  to  ac¬ 
tivities  toward  defence  precautions  that 
may  be  in  progress  at  various  yards 
and  harbors.  He  probably  will  seek  the 
cooperation  of  the  American  Newspa¬ 
per  Publishers  Association,  as  there  ex¬ 
ists  no  authority  for  establishment  of 
an  actual  censorship. 

The  Navy  Department  suspended 
publication  of  Its  routine  ship  movement 
list  when  the  international  situation  be¬ 
came  tense.  It  has  no  control  over  the 
press,  however,  to  prevent  publication  of 
navy  arrivals  and  departures  at  Amer¬ 
ican  harbors,  and  these  have  been  print¬ 
ed  very  generally,  particularly  in  Pa¬ 
cific  Coast  papers.  Publishers  will  be 
asked  to  refrain  from  this  practice  in 
future  as  a  patriotic  duty. 
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THE  PHILADELPHIA  BULLETIN 

AS  LOOKED  AT  BY  WILLIAM  B.  FREEMAN 


In  looking  over  some  figures  while  in  The 
Bulletin  office  in  Philadelphia  on  Wednesday 
last,  I  remarked  to  the  boys:  “/T/jy,  you  have 
as  much  circulation  now  at  2c.  as  you  averaged 
in  1915  at  ic. — which  to  my  notion  is  remark¬ 
able."  ‘ 

They  smiled.  Then  William  Simpson,  Busi¬ 
ness  Manager,  spoke  up  and  said:  “Yes,  we  will 
average  for  this  month  as  much  circulation  as 
our  average  for  the  year  1915.  The  gratifying 
part  of  it  is  that  at  the  2c.  price  we  are  still 
giving  advertisers  as  much  cirulation  as  at  the 
time  our  advertising  rate  went  into  effect  in 
March,  1916,  when  The  Bulletin  sold  at  a  cent." 

“You  don’t  say,”  said  1.  “Then  you  have  one 
of  the  greatest  stories  I  ever  heard  of  to  tell  the 
advertising  world.”  Whereupon  Mr.  Simpson 
said:  “Go  ahead,  then,  and  write  about  ‘The 
Bulletin’  in  your  own  way  and  tell  general 
advertisers  and  agents  what  we  have  here.  But 
do  not  forget  the  fact  that  The  Philadelphia 
Bulletin  has  the  largest  2c.  circulation  in  the 
United  States." 

That’s  how  I  came  to  write  this  story. 

Let  me  first  plant  in  your  mind  these  figures: 
The  net  paid  circulation  of  The  Bulletin  during 
1915  at  IC.  was  356,531  copies  a  day. 

Thus  far  in  February,  1917,  at  2C.,  the  net 
paid  circulation  of  The  Bulletin  is  practically 
at  this  same  average — justifying  the  statement 
that  the  circulation  for  the  month  of  February 
will  be  close  to  the  daily  average  for  1915. 

Is  it  not  wonderful? 

Does  it  not  show  the  interest  “nearly  every¬ 
body”  in  Philadelphia  has  in  The  Bulletin,  and 
why  it  is  the  dominant  newspaper  in  Phila¬ 
delphia? 

Ever  since  William  L.  McLean  acquired 
The  Bulletin  (over  20  years  ago)  it  has  been 
conducted  under  the  policy  that  the  interests  of 
the  reader  were  paramount.  The  news  of  the 
day  has  been  printed  as  clearly,  concisely  and  as 
fairly  as  it  could  be  presented.  Its  readers  have 
looked  to  it  with  confidence  for  their  daily  in¬ 
formation.  Its  news  and  advertising  columns 
have  been  “made  up”  with  only  the  thought  in 
mind  of  pleasing  and  satisfying  the  reader,  and 
this  is  the  reason  why  “In  Philadelphia  nearly 
everybody  reads  The  Bulletin.” 

Has  any  newspaper  anywhere  a  finer  record? 

Like  Victor  F.  Lawson’s  Chicago  Daily 
News,  the  Philadelphia  Bulletin  has  held  to 


the  policy  of  presenting  its  actual  circulation 
figures  each  month  whether  they  went  up  or 
down,  and  for  over  twenty  years  there  has  not 
been  a  time  when  the  figures  have  not  appeared 
at  the  head  of  the  editorial  page. 

It  was  on  January  29th  of  this  year  that  the 
price  went  from  ic.  to  2c.,  and  when  it  came  to 
recording  the  circulation  for  January,  1917, 
The  Bulletin  met  a  situation  in  its  usual  open 
and  above-board  manner.  The  table  at  the  head 
of  the  editorial  page  of  February  5th  showed 
that  the  net  paid  circulation  for  Monday,  Jan¬ 
uary  29th,  the  first  day  at  the  2c.  price,  was 
319,960  copies,  the  next  day  321,682  copies,  and 
the  third  day  (January  31st)  322,956  copies. 

It  requires  "sand"  for  a  newspaper  to  print 
such  changes  in  circulation  figures. 

Dealers  had  sent  in  their  orders,  cutting  them 
down  to  a  basis  that  they  thought  would  meet 
the  demand  at  the  higher  price,  and  many  a 
Philadelphia  home  was  without  its  Bulletin 
that  evening. 

But  notice  the  gradual  return  to  the  fold. 

For  the  month  of  February  I  found  that  up 
to  and  including  Saturday,  February  17th,  not¬ 
withstanding  the  figures  published  for  the  last 
three  days  in  January,  the  net  paid  daily  average 
circulation  of  The  Bulletin  had  reached  349,0(30 
copies,  which  gives  The  Bulletin  the  largest  2C. 
circulation  in  America. 

Now  the  figures  are  showing  a  steady  climb 
daily. 

I  do  not  doubt  that  the  daily  average  of 
402,644  for  1916  will  be  nearly  equalled  in  1917 
at  the  2C.  price. 

But  suppose  the  average  should  be  no  greater 
than  it  was  in  1915 — 356,561?  Will  not  the 
Philadelphia  Bulletin  be  even  then  one  of  the 
best  "buys”  in  the  United  States? 

A  newspaper  that  continues  to  hold  the  con¬ 
fidence  of  its  readers  when  compelled  to  advance 
its  selling  price  and  at  the  same  time  increases 
the  volume  of  its  advertising  patronage,  proves 
conclusively  that  its  supreme  value  in  its  com¬ 
munity  is  of  real  worth  to  advertisers  who  must 
look  for  a  profitable  return  from  their  adver¬ 
tising  investment. 

It  pays  a  newspaper  to  always  play  in  the 
open — hiding  nothing  from  either  reader  or 
advertiser,  and  this  has  always  been  the  policy 
of  William  L.  McLean  in  his  conduct  of  The 
Bulletin. 
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JOURNALISM  GRADUATE 
HELPS  CONGRESSWOMAN 


Miss  Belle  Fligelman,  a  Graduate  of  the 
Course  in  Journalism  at  the  University 
of  Wisconsin,  and  an  Experienced 
Newspaper  Woman,  Is  to  ^e  Secretary 
to  Montana's  Congresswoman. 

Nearly  evei-y  one  can  tell  you  that 
•Nli-s-s  Jeanette  Itankin,  of  Montana,  is 
the  fir.st  woman  to  be  elected  a  member 
of  fonKrea-s,  but  few  can  tell  you  that 
Miss  Uelle  FHgelman,  a  graduate  of 
the  course  in  journalism  at  the  Uni- 


Miss  Belle  Fligelman. 
ver.sity  of  Wisconsin,  was  the  one  who, 
it  is  said,  suggested  to  Miss  Rankin 
that  she  run  for  C3ongress  and  who 
|)rol>al>ly  did  more  to  elect  Miss  Rankin 
than  any  other  person.  Announcement 
was  authorized  recently  of  the  appoint¬ 
ment  of  Miss  Fligelman  as  secretary 
to  Miss  liankin.  And  thus  another  fea¬ 
ture  has  been  added  to  the  Montana 
delegation,  for  Miss  Fligelman  will  be 
the  only  woman  secretary  to  a  Con- 
gre.s.sman,  or  i-ather  a  Congresswoman. 

It  was  Miss  Fligelman  who  handled 
Miss  Rankin's  i>ublicity  campaign  while 
she  fought  .successfully  to  gain  a  seat 
in  Congress.  Miss  inigelman,  who  is  a 
genuine  new.spaper  woman,  succeeded  in 
getting  columns  of  publicity  concerning 
Miss  Rankin’s  candidacy  in  most  of  the 
Montana  newspapers. 

Miss  hligelman’s  newspaper  experi¬ 
ence  started  soon  after  her  graduation 
from  the  University  of  Wisconsin  in 
1913,  when  she  went  to  work  for  Vic¬ 
tor  Berger’s  Milwaukee  Leader.  Later 
she  went  to  New  York  and  did  free-lance 
writing.  Before  returning  to  her  home 
in  Helena,  Mont.,  Miss  hligelman  spent 
a  year  in  travel,  making  a  .special  study 
of  soinal-settlement  work. 

Although  her  father  is  a  wealthy 
merchant  and  has  frowned  ujwn  his 
<laughter’s  wishes  to  be  a  newspaper  wo¬ 
man,  Miss  Fligelman  continued  her 
new.spaper  work  in  her  own  home  city 
by  l)ecoming  a  reporter  on  the  Helena 
Independent.  I.Ater  .she  worked  for  the 
.Montana  Dally  Record,  the  other  one  of 
two  daily  newspapers  in  Helena.  Still 
later  she  edited  the  Montana  Progres¬ 
sive,  the  weekly  newspaper  published 
by  members  of  the  Progressive  party  in 
.Montana.  Miss  Fligelman  continued  in 
this  cai>acity  up  to  the  time  that  she 
took  charge  of  Miss  Rankin’s  publicity 
campaign. 

As  editor  of -the  Montana  Progressive, 
Miss  Fligelman  became  one  of  the  best- 
known  newspaper  women  in  Montana. 
She  possesses  a  most  vigorous  style  and 
the  courage  to  express  her  convictions 


DIRECTORY  OF 
TEACHERS 
OF  JOURNALISM 

(Continued  from  last  toeekj 

Sypheri),  W.  O.  Professor  of  English, 
Delaware  College,  Newark,  Del. 

Thachek,  W.  F.  G.  Professor  of 
English,  University  of  Oregon,  Eugene, 
Ore.  (Gives  course  in  “Column  Edit¬ 
ing”  and  “Short  Story.’’) 

Thaykk,  Frank  B.  Instructor  in 
Journalism,  University  of  Kansas,  Law¬ 
rence,  Kan. 

Thornton,  Richard.  Instructor  in 
English,  University  of  North  Carolina, 
Chapel  Hill,  N.  C. 

Thorpe,  Merle.  Professor  of  Journal¬ 
ism,  University  of  Kansas,  Lawrence, 
Kan.  On  leave,  1916-17.  Address:  Edi¬ 
tor,  The  Nation’s  Business,  Riggs  Build¬ 
ing,  Washington,  D.  C. 

Thrall,  W.  F.  Instructor  in  English, 
McKendree  College,  Lebanon,  111. 

Trbleven,  J.  E.  Associate  Professor, 
the  University  of  Texas,  Austin,  Tex. 

Troxell,  Eldib  E.  Assistant  Profes¬ 
sor  of  Journalism,  University  of  Wash¬ 
ington,  Seattle,  Wash. 

Turnrull,  Geokue.  Professor  of  Jour¬ 
nalism,  University  of  Oregon,  Eugene, 
Ore. 

Van  Valer,  H.  W.  Superintendent  of 
Printing  Plant,  Indiana  University, 
Bloomington,  Ind. 

Varnum,  W.  H.  Assistant  Professor 
of  Drawing  and  Design,  The  University 
of  Wisconsin,  Madison,  Wis.  Address: 

3  Applied  Arts  Laboratory,  Madison, 
Wis.  (Gives  course  in  “Illustrating  and 
Cartooning”  in  course  in  Journalism.) 

Walters,  Raymond.  Instructor  in 
English,  Lehigh  University,  South  Beth¬ 
lehem,  Pa. 

Weaver,  O.  W.  Instructor  in  Agri¬ 
cultural  Journalism,  University  of  Flor¬ 
ida,  Gainesville,  Fla 

Weller,  Charles.  Professor  of  Greek 
and  University  Editor,  in  charge  of  the 
instruction  in  Advertising.  The  State 
University  of  Iowa,  Iowa  City,  Iowa 

Westfall,  Chester  Harold.  Instruc¬ 
tor  in  Journalism,  University  of  Okla¬ 
homa,  Norman,  Okla 

Whipple,  Leon.  Adjunct  Professor 
of  Journalism,  The  University  of  Vir¬ 
ginia,  University,  Va  Address:  Box 
25,  University,  Va 

WiDTSOE,  O.  J.  P.  Professor  of  Eng¬ 
lish,  University  of  Utah,  Shit  Lake  City, 
Utah. 

Wilcox,  (Miss)  Alice  E.  Professor 
of  English,  Buena  Vista  College,  Storm 
Lake,  Iowa 

Williams,  Talcott.  Director  and  Pro¬ 
fessor  of  Journalism,  Columbia  Uni¬ 
versity,  New  York. 

WimiAMS,  Walter.  Professor  of  His¬ 
tory  and  Principles  of  Journalism,  Dean 
of  the  Faculty  in  Journalism,  Univers¬ 
ity  of  Missouri,  Columbia,  Mo.  Address: 
102  Glenwood  Avenue,  Columbia,  Mo. 

Wilson,  Albert  Frh)brick.  Member 
of  Journalism  Faculty,  New  York  Uni¬ 
versity,  Washington  Square  East,  New 
York. 


FINDS  PROJECTOSCOPE  VALUABLE 

L.  N.  Flint,  of  Kansas,  Makes  Suggestion 
to  Advertising  Teachers. 

A  projectoscope  is  a  valuable  piece  of 
equipment  for  the  class  in  advertising, 
according  to  L.  N.  Flint,  chairman  of 
the  department  of  journalism  in  the 
University  of  Kansas,  who  has  been 
using  one  for  some  year's.  Not  only  can 
the  good  and  bad  advertising  be  placed 
before  a  class  for  analysis  and  criticism, 
but  the  copy  and  layouts  produced  by 
students  can  be  revised  before  the  eyes 
of  all. 

In  a  class  of  fifty  students  at  work 
de.signing  layouts,  it  is  impossible  for 
the  teacher  to  give  attention  to  each 
individual,  but  by  the  aid  of  a  projec¬ 
toscope  he  can,  as  It  were,  lean  over 
the  shoulder  of  the  class  collectively 
and  make  corrections  and  suggestions. 

Talks  to  merchants’  associations  on 
retail  advertising  also  get  across  much 
better  when  every  point  can  be  illus¬ 
trated  on  the  screen. 

Professor  Flint  is  also  enthusiastic  as 
to  the  usefulness  of  a  projecto.scope  in 
showing  students  how  to  edit  newspa¬ 
per  copy,  and  In  fact,  in  teaching  com¬ 
position  of  any  .sort. 

JOURNALISTS  WED  YOUNG 

Establish  Themselves  Early,  Says  Dr.  Tal¬ 
cott  Williams  in  Report. 

Journalists  marry  early,  according  to 
Talcott  Williams,  director  of  the  (Colum¬ 
bia  School  of  Journalism,  in  his  annual 
report  just  issued.  He  adds  that  the 
wedding  cards  he  steadily  receives  and 
rejoices  in  show'  that  the  graduates  of 
the  school  are  establishing  themselves 
quite  as  early  as  most,iirofessional  men. 

Of  the  eighty-five  men  and  women 
who  have  left  the  school  since  the  first 
cla.ss  was  graduated  in  1913,  three,  ac¬ 
cording  to  the  director’s  report,  are 
earning  from  $3,000  to  $5,000  a  year, 
five  are  earning  more  than  $2,500  an¬ 
nually,  eleven  more  than  $2,000,  thirty 
more  than  $1,300.  Only  one  is  earning 
less  than  $1,000. 

The  report  shows  that  223  students 
were  in  attendance  when  the  fifth  year 
opened  in  September,  1916,  of  whom 
forty-seven  were  women. 

Temporary  Appointment  Made 

H.  W.  Hailey,  student  assistant  in 
journalism  at  the  University  of  Mis¬ 
souri,  has  been  named  to  succeed  tem¬ 
porarily  J.  B.  Powell,  instructor  in  ad¬ 
vertising,  who  resigned  recently  to  be¬ 
come  business  manager  and  financial 
editor  of  the  China  Daily  News,  pub¬ 
lished  at  Shanghai.  Mr.  Hailey  has  had 
considerable  experience  in  advertising 
and  in  newspaper  work. 

To  Address  Newspaper  Men 

Dr.  Willard  G.  Bleyer,  director  of  the 
course  in  journalism  at  the  University 
of  Wisconsin,  will  address  tlie  Central 
Wisconsin  Press  .\.s.soclatlon  meeting  at 
Merrillan,  Wis.,  on  February  23.  on  "A 
Constructive  Policy  for  a  Country  News- 


in  print. 


(To  be  continued.}  paper.” 


LOUISIANA  DEPARTMENT 
ENJOYS  RAPID  GROWTH 

From  a  Single  Course  in  1912-13,  in 

Which  19  Students  Were  Enrolled, 

Work  Has  Been  Expanded  Until  To¬ 
day  42  Students  Are  Enrolled  in  Four 

Different  Comprehensive  Year  (bourses. 

From  one  three-hour  course  in  new.s- 
writlng,  offered  in  1912-13,  instruction 
In  journalism  at  Louisiana  State  Uni¬ 
versity,  in  Baton  Rouge,  has  developed 
until  to-day  four-year  courses,  includ¬ 
ing  instruction  and  practice  in  newspa¬ 
per  reporting  and  correspondence,  re¬ 
porting  and  editing,  newspaper  problems 
and  policies,  feature  and  magazine¬ 
writing,  and  editorial  writing,  are  given. 

Instruction  is  given  in  the  nature, 
function,  and  development  of  the  news¬ 
paper,  with  daily  exercises  in  the  vari¬ 
ous  kinds  of  writing  used  in  modern 
newspaper  practice  and  assignments  on 
the  campus  and  in  the  city.  Special 
attention  is  given  to  vocabulary  and 
.style  as  the  prime  essentials  of  the  suc¬ 
cessful  writer.  What  are  commonly 
regarded  as  the  best  newspapers,  are 
studied  as  models.  Copy-reading,  proof¬ 
reading,  headline-writing,  and  general 
make-up  are  also  studied  and  prac¬ 
ticed  in  connection  with  the  college 
newspaper. 

The  second  year’s  work  consists  of 
actual  practice  in  reporting  for  the 
Baton  Rouge  State  Times,  with  addi¬ 
tional  work  in  all  other  departments  of 
the  newspaper  office.  This  work  ha.s 
been  done  so  acceptably  for  the  last 
two  years  that  the  editor  of  the  pa¬ 
per  now  uses  the  students  as  regular 
reporters  and  has  employed  many  of 
them  at  the  end  of  the  college  year. 
Others  have  obtained  positions  on  the 
Baton  Rouge  Chronicle,  the  New  Or¬ 
leans  Item,  and  the  New  Orleans  Times- 
Picayune.  One  is  now  editing  a  weekly 
paper  in  Louisiana,  several  correspond 
for  Northern  newspapers,  and  another 
is  managing  editor  of  the  New  Orleans 
Trade  Index. 

In  one  of  the  advanced  courses  a 
complete  survey  of  Louisiana  new.spa- 
pers  was  made.  The  results  were  pre¬ 
sented  at  the  meeting  of  the  I.K)u.si- 
ana  Press  Association. 

Another  course  includes  instruction 
and  practice  in  preparing  special  arti¬ 
cles  and  stories  for  publication  in  news¬ 
paper  magazine  sections,  popular  mag¬ 
azines,  and  trade  journals. 

Nineteen  students  were  enrolled  in 
journalism  in  1912-13;  34  in  1913-14;  35 
in  1914-15;  59  in  1915-16,  and  42,  not 
counting  duplicates,  this  year. 

Hugh  M.  Blain,  professor  of  English, 
is  director  of  the  department  of  jour¬ 
nalism. 

Appeals  for  Truthfulness 

“The  Government  belongs  to  the  peo¬ 
ple,  and  when  you  misrepresent  it  to 
them  so  that  they  lose  confidence  in 
It  you  are  injuring  the  people’s  institu¬ 
tion,”  declared  Gov.  E.  L.  Philipp,  of 
Wisconsin,  in  addressing  the  75  mem- 
l)ers  of  the  “Scoops”  and  the  “Cubs,”  the 
two  organizations  of  journalism  stu¬ 
dents  at  the  University  of  Wisconsin, 
at  a  joint  meeting.  “Freedom  of  the 
press  Is  not  license.  A  newspaper  hian 
has  no  more  right  to  lie  than  has  a 
man  In  any  other  walk  of  life.” 

Journalism  Teacher  Dies 

L.  J.  Blakely,  editorial  writer  on  the 
Cincinnati  Commercial  Tribune,  who 
died  a  few  days  ago,  was  an  Instructor 
In  journalism  at  St.  Xavier  College,  Cin¬ 
cinnati. 
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The  Plain  Dealer 

FIRST  NEWSPAPER  OF  CLEVELAND.  SIXTH  CITY 

IS  READ  BY  85  PER  CENT 
OE  CLEVELAND’S 
WORTH  -  WHILE  BUYERS 

After  proving -up  this  statement  automobile  advertisers  have 
endorsed  it,  by  regularly  placing  more  advertising  in  the  PLAIN 
DEALER  than  in  any  other  two  Cleveland  newspapers,  combined 
— frequently  more  than  in  all  of  the  other  three  Cleveland  news¬ 
papers  combined.  The  PLAIN  DEALER  also  leads  in  Display 
Advertising,  in  Classified  Advertising  and  in  Total  Paid  Advertising, 
because  its 

CIRCULA  TION 

DAILY:  *  SUNDAY: 

145,000  185,000 

covers  85  per  cent  of  the  thrift/  buying  families  in  Cleveland  and 
adjoining  territory. 


fVesiern  Advertising  Representative: 

JOHN  GLASS 

CHICAGO,  Peoples  Gas  Building 


Eastern  Advertising  Representative: 

JOHN  B.  WOODWARD 
Times  Building,  NEW  YORK 
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THE  EDITOR 
&  PUBLISHER 

Entered  as  second-class  mail  matter 
in  the  New  York  Post  Office. 

New  York,  February  24,  1917. 


A  sense  of  duty  pursues  us  ever.  If 
we  take  to  ourselves  the  wings  of  the 
morning,  and  dwell  in  the  uttermost 
parts  of  the  sea,  duty  performed  or 
doty  violated  is  still  with  us,  for  our 
happiness  or  our  misery. 

— Webster. 

The  contents  of  each  issue  of  Thb 
Editor  and  Publisher  are  protected  hy 
eopyright.  Editors  are  permitted  to 
reproduce  matter  from  our  columns, 
however,  where  the  courtesy  of  the 
credit  is  accorded. 

The  readers  of  The  Editor  and  Pub¬ 
lisher  are  the  most  expert  judges 
of  the  value  of  a  publication  in  the 
world.  They  know  that  this  trade 
newspaper  is  worth  $3  a  year,  and  that 
the  advance  in  the  domestic  subscription 
rate  to  that  figure,  on  March  1,  is  fully 
justified.  Old  friends  of  The  Editor  and 
Publisher,  who  have  watched  its  steady 
growth  in  usefulness,  will  need  no  as¬ 
surances  from  us  as  to  the  future.  To 
new  readers  we  merely  say  that  The 
Editor  and  Pubusher  will  hold  fast  to 
the  ideal  of  every  worth-while  trade 
journal — to  make  every  issue  worth  the 
full  amount  of  the  annual  subscription 
price. 

NEWSPAPEItS  printed  in  the  Ger¬ 
man  language  in  the  United  States, 
ail  of  them  “pro-German”  when  the 
German  Empire’s  Interests  had  to  be 
weighed  against  the  Interests  of  the 
nations  at  war  with  her,  have  rallied  to 
the  American  cause  with  gratifying 
unanimity  in  the  present  crisis.  It  is 
gratifying — but  not  surprising.  The  es- 
sc-ntlal  loyalty  of  Americans  of  German 
blood  to  their  new  country  has  never 
Ijeen  widely  doubted.  If  war  should 
come  we  shall  have  fanatics  to  deal  with, 
of  course:  but  the  vast  majority  of  our 
people,  who  are  of  German  origin,  will 
prove  anew  their  undivided  allegiance  to 
the  stars  and  stripes.  Under  the  sorely 
trying  conditions  confronting  them,  our 
citizens  of  German  blood,  and  the  news¬ 
papers  speaking  for  them,  are  showing 
admirable  Americanism. 


NO  other  member  of  the  Cabinet  has 
been  the  target  for  so  much  criti¬ 
cism  as  Josephus  Daniels.  Yet  it  is 
probably  true  that  there  is  no  abler 
man  among  the  immediate  advisers  of 
President  Wilson,  and  it  is  to  be  pre¬ 
sumed  that  the  President  appreciates 
this  fact  Why  the  continual  heckling 
of  Mr.  Daniels  from  his  old  confreres 
of  the  press?  Is  it  because  more  is  ex¬ 
pected  of  a  newspaper  man,  placed  in 
high  office,  than  of  any  other  man?  Is 
super-efllciency  assumed,  as  a  matter 
of  course,  in  a  man  who  has  been  train¬ 
ed  in  the  newspaper  calling?  Now 
that  Secretary  Daniels  is  confronted 
with  tremendous  problems,  why  should 
there  be  withheld  from  him  the  cordial 
recognition,  by  his  fellow-citizens  of  the 
newspaper  profession,  of  his  great  abil¬ 
ities  and  of  his  entire  consecration  to 
the  public  service? 


IS  IT  VICTORY— OR  MERELY  COMPROMISE? 


WHEN  the  Federal  Trade  Coiumis.siuii  announced,  a  week  ago,  tiiat  the 
manufacturers  of  news  print  had  made  to  them  “the  remarkable  propo¬ 
sition  that  the  Commisstou  shall  arbitrate  and  determine  a  fair  and 
reasonable  maximum  price  for  imper  from  March  1  to  September  1,  1917,”  the 
news  appeared  to  indicate  a  sweeping  victory  for  the  publishera  There  was 
jubilation.  It  appeared  that  the  news  print  men  had  been  forced,  through  the 
arguments  presented  to  one  of  their  representatives  by  Secretary  McAdoo, 
spokesman  for  the  President,  to  consent  to  loosen  their  grip  upon  the  throats 
of  the  newspapers — to  cease  to  exercise  such  “restraint  of  the  press”  as  the 
Government  itself  was  forbidden  to  do. 

The  news  dispatches  indicated  that  Secretary  McAdoo  had  hinted  to  the 
paper  men  that  unless  they  should  consent  to  the  fixing  of  a  fair  price  at  this 
time,  legislation  of  a  drastic  nature,  giving  to  the  agencies  of  the  Government 
full  power  to  intervene  and  to  fix  prices  of  necessities  when  extortion  appeared 
to  be  practiced,  would  be  enacted. 

The  statement  of  the  Oommission  refers  to  the  fact  that  its  investigation 
had  shown  that  the  paper  shortage  was  "largely  artificial,”  that  prices  were 
“extortionate,”  and  that  “free  competition  had  ceased  to  exist.”  Also,  that  “it 
was  evidence  procured  by  the  Commission,  and  turned  over  to  the  Attorney- 
General,  that  led  to  the  recent  preparations  for  criminal  prosecution  by  the 
Department  of  Justice.” 

As  a  matter  of  fact,  a  Federal  Grand  Jury,  in  New  York,  started  an  investi¬ 
gation  last  week,  and  had  called  as  witnesses  various  representatives  of  the 
manufacturera  Eminent  counsel,  including  Bainbridge  Colby  and 'Francis  J. 
Heney,  have  been  retained  to  assist  the  Government  in  this  investigation  and 
in  possible  prosecution  of  men  who  might  be  charged  with  illegal  acts.  On 
Tuesday,  February  2U,  the  sessions  of  this  Grand  Jury  were  suspended  until 
the  following  Monday,  owing  to  the  absence  of  Mr.  Colby,  who  had  gone  to 
Washington. 

In  various  news  dispatches  from  Washington  it  has  been  stated  that  the 
proposed  plan  of  arbitration  of  prices  is  of  no  interest  to  the  Department  of 
Justice — that  its  outcome  will  have  no  effect  upon  the  plans  already  made 
for  such  prosecutions  of  offenders  as  the  evidence  may  justify. 

Within  a  few  days  after  the  announcement  of  the  proposed  plan,  publishers 
found  their  ardor  cooling.  They  realized  that  the  manufacturers  are  advised 
by  very  able  legal  counsel,  and  that  their  surprising  "surrender”  might  well  be 
planned  as  a  bit  of  strategy  to  weaken  the  case  of  the  Government  in  proposed 
criminal  prosecutions.  It  was  suggested  that  by  accepting  such  arbitration  the 
publishers  might  be  trapped  into  condoning  and  compromising  the  "extortion” 
to  which,  acuording  to  the  Commission,  they  have  been  .subjected. 

It  has  been  pointed  out  that  in  consenting  to  fix  prices  the  Government  will, 
unofficially,  place  the  stamp  of  approval  upon  the  alleged  policies  of  the  manu¬ 
facturers  in  regard  to  the  elimination  of  competition — as  a  maximum  price, 
established  by  the  Commission  sitting  as  a  board  of  arbitration,  will  of  itself  act 
to  lessen  competition,  or  the  need  of  it,  for  the  six  months'  period. 

The  aim  of  the  publishers  is  to  have  a  competitive  market  restored  in  the 
news  print  industry.  When  that  is  accomplished,  the  interests  of  the  publishers 
will  be  fully  safeguarded.  Thu  poUcies  of  the  manufacturers  have  led  steadily 
toward  the  establishment  of  a  controlled  market.  If  criminal  prosecution  is 
justified  by  the  evidence  in  the  possession  of  the  Department  of  Justice,  no 
temi>orary  compromise  should  be  made  which  might  tend  to  weaken  the  case 
of  the  Govermnent.  If  the  manufacturers,  or  any  of  them,  have  broken  the 
laws,  they  should  stand  trial  for  the  otiences  alleged.  If  they  are  innocent,  they 
should  be  so  adjudged.  That  is  their  right — the  right  to  vindication  if  the  facts 
altord  it. 

Publishers  generally  do  not  believe  in  the  principle  of  Government  regula¬ 
tion  of  commodity  prices,  it  would  tend  to  destroy  initiative.  It  is  a  Socialistic 
panacea,  and  would  be  an  economic  disaster.  It  might  be  excused  as  a  war¬ 
time  measure — 'but  not  as  a  peace-time  policy.  The  Editor  and  Publisher  has 
repeatedly  pointed  out  to  manufacturers  that  the  intolerable  situation  in  the 
news  print  market  invited  such  regulation,  and  that  it  was  still  within  their 
power  to  avert  its  coming. 

The  present  plan,  an  expedient  for  temporarily  ending  extortionate  prices 
for  news  print,  must  not  lead  to  Governmental  regulation  of  prices  for'  the 
future.  But  it  is  an  entering  wedge.  The  proposed  anti -extortion  law  would 
place  that  weapon  in  the  hands  of  the  Government  when  similar  situations 
should  tirise. 

It  is  not  doubted  by  the  publishers  that  the  Commission  will,  if  the  plan 
is  adopted,  fix  a  fair  and  reasonable  price  for  news  print.  IF  THAT  PRICE 
SHOUIA)  BE  ACCEPTED  IN  ADVANCE  BY  A  REAL  MAJORITY  OF  THE 
MANUFACTTURERS,  controlling  most  of  the  output,  it  would  amount  to  a 
saving  of  many  millions  to  the  publishers  during  the  six  months’  period.  But 
what  effect  will  it  have  upon  increased  production  at  the  mills?  What  effect 
will  it  have  in  restoring  PERMANENTLY  a  COMPETITIVE  MARKET?  What 
effect  will  it  have  upon  the  investigations  of  criminal  responsibility  of  the 
manufacturers  for  present  intolerable  conditions  when  those  very  conditions 
are  temporarily  relieved  by  the  submission  of  the  manufacturers  to  the  arbi¬ 
tration  plan?  These  are  questions  which  the  publi.shers  must  weigh  carefully 
before  becoming  parties  to  the  arbitration  of  prices. 


The  news  writer  who  can  tell  a  story 
clearly  in  short  phrases — who  can 
make  a  quarter  of  a  column  serve  for  a 
story  for  which  space -grabbers  would 
confiscate  a  full  column — is  the  man 
who,  in  these  days  and  in  the  days  to 
come,  will  climb  the  ladder  of  prefer¬ 
ment.  Nowadays,  more  than  ever  be¬ 
fore  in  news  writing,  brevity  and  clarity 
are  golden  asseta 


IT  is  said  that  there  are  a  number  of 
men  in  Washington  who  hold  creden¬ 
tials  from  small  newspapers,  who  are 
nothing  more  nor  le.ss  than  tipsters.  It 
might  be  a  good  plan  for  the  editors  of 
small  dailies  and  weeklies,  who  may 
be  thus  "represented  at  Washingrton,” 
to  ascertain  to  what  uses  the  creden¬ 
tials  held  by  these  men  are  being  put 


THE  CALLOWAY  CHARGES 

a 

NEWSP.VI’EBS  arc  usually  con¬ 
tent  to  pass,  with  little  .serious 
notice,  calumnies  aimed  to  dis¬ 
credit  the  independence  and  integrity  of 
the  American  press.  That  policy  ha.s 
not  alvyays  been  a  wise  one,  for  it  has 
made  it  easy  for  irresponsible  men  to 
throw  mud  at  newspapers,  and  to  so¬ 
lace  themselves  with  the  reflection  that 
some  of  it  will  stick — that  some  people 
will  believe  even  the  wildest  sort  of 
charges  unless  they  are  effectually  re¬ 
futed. 

In  charging  in  Congress  that  a  group 
of  twenty-five  leading  American  news¬ 
papers  are  subsidized  by  powerful  and 
selfish  interests  to  carry  on  a  propa¬ 
ganda  for  preparedness,  out  of  which 
these  interests  hope  to  reap  great  pro¬ 
fits,  Representative  Calloway,  of  Texas, 
has  aroused  nation-wide  re.sentment.  It 
seems  quite  probable  that  a  Congres¬ 
sional  committee  will  be  named  to  sift 
his  charges. 

The  lay  mind  sometimes  conceives 
grotesque  notions  about  newspapers. 
Among  these  is  the  fantastic  one  that 
the  “influence”  of  a  newspaper  is  one 
of  the  commodities  which  it  has  for  sale, 
and  that  its  editorial  support  for  any 
project  whatever  is  on  the  market,  sub¬ 
ject  to  the  highest  bid. 

No  “predatory  interest”  would  desire 
to  subsidize  a  newspaper  unless  that 
newspaper  could  influence  public  opin¬ 
ion.  And  no  newspaper  which  has  won 
an  influence  on  public  opinion  could  be 
bribed  to  prostitute  that  influence.  The 
very  logic  of  the  facts  defeats  the 
charges. 

"We  have  a  free  press.  Editors  align 
themselves  on  both  sides  of  most  pub¬ 
lic  questions.  On  this  question  of  na¬ 
tional  preparedness  the  newspapers 
have  been  divided.  Those  advocating 
adequate  military  and  naval  establish¬ 
ments  have  been  accused  of  working  for 
the  profits  of  the  munition-makers, 
while  those  opposing  so-called  “mili¬ 
tarism”  have  been  accused  of  acting 
for  the  enemies  of  the  nation.  Both 
accusiations  are  childish.  Both  mili¬ 
tarists  and  pacifists  have  acted  upon 
their  highe.st  convictions. 

Newspaper-makers  will  welcome  the 
fullest  light  on  the  Calloway  charges— 
for  they  constitute  an  attack  upon  the 
press  as  a  whole. 

THE  THIRD  NECESSITY 

SOMETHING  to  Eat,  Something  to 
Wear,  Something  to  Read — these 
are  the  three  primal  necessities  of 
life  in  this  stage  of  civilization.  The 
first  of  the  trinity  is  the  oldest — a  pure¬ 
ly  material  necessity,  yet  one  which  will 
always  hold  its  primacy:  the  second 
dates  from  the  dawn  of  individual  con¬ 
sciousness,  and  was  the  first  step  away 
from  utter  materialism:  through  the 
third  came  the  reign  of  reason  and  hu¬ 
man  fellowship,  the  exchange  and  de¬ 
velopment  of  ideas,  the  march  of  man¬ 
kind  steadily  toward  the  clearer  light. 

The  newspaper  holds  together  the 
fabric  of  social  life  in  the  world.  It  is 
the  high  device  through  which  the 
neighbor-spirit  is  made  all-embracing. 
Through  its  service  to  us  we  compre¬ 
hend  our  fellows  in  the  remote  places 
of  the  earth.  We  understand  their  as¬ 
pirations,  realize  their  kinship  to  us, 
and  make  them  our  neighbors  and 
brethren. 

The  newspaper  answers,  more  effec¬ 
tually  than  any  other  form  of  the 
printed  word,  to  the  Third  Necessity. 

To  Impede  its  progress,  to  halt  its 
usefulness  through  greed  of  gain,  is  to 
menace  the  common  good. 
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PERSONALS 


Try  first  thyself,  and  after  call  in  God; 
For  to  the  worker  God  himself  lends 
aid.  — Euripides. 


NKW  YOHK — Hoy  Howard  president 
of  the  United  Press  Associations, 
is  one  of  the  speakers  scheduled  to  ad¬ 
dress  the  Pittsburgh  Press  Club  on 
March  15.  Senator  Warren  O.  Harding 
and  Sir  Gilbert  Parker  are  also  expect¬ 
ed  to  speak. 

Charles  H.  Caffin,  art  critic  for  the 
New  York  American,  gave  a  lecture  on 
"VV’hat  Have  Pictures  to  Do  with  Life,” 
at  the  Parish  House  of  the  Church  of 
the  Ascension,  on  Sunday  afternoon 
la.st. 


OTHER  CITIES.— B.  J.  Leven,  who 
for  four  years  has  represented  the 
Illinois  Staats-Zeitung  in  Chicago,  has 
taken  charge  of  the  Uand-McNally  list 
of  publications  in  Detroit  and  surround¬ 
ing  territory. 

John  P.  Mot^nville,  of  Portland,  Me., 
secretary  to  Gov.  Curtis,  and  formerly 
a  rei>orter  on  the  Express-Advertiser 
staff,  has  been  made  publicity  agent  for 
the  Maine  Theatres,  Inc.,  which  owns 
or  controls  many  theatres  in  Maine,  New 
Hampshire,  .and  Massachusetts. 

James  Hogan,  of  the  Providence 
(H.  I.)  Tribune,  is  spending  a  few 
weeks  in  Florida. 

Arthur  W.  Talbot,  of  the  Providence 
(U.  I.)  Journal  staff,  and  president  of 
the  Providence  Pen  and  Pencil  Club, 
has  been  confined  to  his  home  with 
.sciatic  rheumatism. 

W.  M.  Tugman,  who  was  on  the  bor¬ 
der  with  the  Rhode  Island  troops,  is 
handling  the  local  “war”  stuff  for  the 
Providence  Journal. 

Miss  Julia  M.  Traver,  formerly  of  the 
Hartford  (Conn.)  Post  staff,  now  of  the 
Post-Express,  of  Rochester,  N.  Y.,  is 
convalescing  at  her  home  in  the  latter 
city,  after  two  operations  in  the  Roch¬ 
ester  Homoeopathic  Hospital,  for  kidney 
trouble.  She  was  in  the  hospital  twelve 
weeks,  and  only  recently  passed  the 
critical  stage. 

On  February  17,  A.  C.  Studer,  pub¬ 
lisher  of  the  Montclair  (N.  J.)  Times, 
celebrated  the  fortieth  anniversary  of 
the  establishment  of  the  Times,  and  his 
fortieth  anniversary  with  the  paper. 


Boston. — O.  G.  Draper,  formerly 
with  the  Boston  Journal,  has  joined 
the  city  staff  of  the  Post.  He  is  an 
expert  in  military  affairs  and  is  han- 
diing  army  affairs  for  the  Post  at  pres¬ 
ent. 

Proctor  P.  Lincoln,  city  editor  of  the 
Cambridge  Standard,  has  joined  the 
.staff  of  the  Boston  Sunday  American. 
He  is  getting  up  a  special  Cambridge 
and  Somerville  section  each  week. 

Roy  Atkinson,  who  covers  hotels  for 
the  Po.st,  is  confined  to  his  room  by  ill- 
ne.ss.  He  was  scheduled  to  lecture  o;i 
“Resource”  before  the  journalism  class 
of  the  Y.  M.  C.  A.  Tuesday  night,  but 
was  forced  to  cancel  his  talk. 

Edward  H.  Harkins,  former  dramatic 
editor  of  the  Journal,  is  with  the  Tran- 
•script. 

James  H.  White,  vice-president  of 
the  Press  Club  and  political  editor  of 
the  Herald,  is  being  talked  of  as  the 
“.Vdmini.stration”  candidate  for  presi¬ 
dent  of  the  club  at  the  election  next 
month. 

Edward  J.  Dunn,  State  House  re¬ 
porter  for  the  Post,  who  was  recently 
named  a  candidate  for  a  major’s  com- 
mi.ssion  in  the  re.serve  offlcer.s’  list,  re- 
ceive<l  Monday  a  medal  for  service  in 


the  Philippine  war.  He  served  in  the 
•Ma.ssiu'husetts  cavalry  during  the  war. 

Carl  Wilmoi'c,  who  has  been  away 
from  the  Post  on  sick  leave  for  several 
weeksf,  has  returned  to  his  desk  in  the 
city  room. 

Francis  A.  Corrigan,  for  the  past  five 
years  a  member  of  the  staff  of  the  Ftall 
River  News,  has  been  named  a  Deputy 
Collector  of  Internal  Revenue. 

Newspaper  Row  has  graduated  an¬ 
other  lawyer  in  the  person  of  Frank  A. 
Lavelle,  City  Hall  reporter  for  the  Globe. 
Mr.  Lavelle  was  among  the  recent  suc¬ 
cessful  candidates  who  passed  the  bar 
examination.  He  will  give  up  news¬ 
paper  work  and  associate  himself  with 
a  Boston  law  firm. 


WASHINGTON.— W.  Sinkler  Man¬ 
ning,  of  the  New  York  Times 
Bureau,  who  has  been  on  the  border 
with  the  South  Carolina  troops,  has  re¬ 
turned  to  his  duties  in  the  press  gallery. 
Mr.  Manning  is  the  .son  of  the  Governor 
of  South  Carolina. 

Curtice  N,  Hitchcock,  of  the  New 
York  Titnes,  has  been  tran.sferred  to  the 
Hou.se  side  upon  the  return  of  Mr.  Man¬ 
ning  to  his  duties. 

Richard  T.  Hooper,  editor  of  the 
Springfield  Republican,  was  a  vi.sltor  to 
Washington  this  week. 


CHICACK). — E.  S.  Beck,  managing  edi¬ 
tor  of  the  Chicago  Tribune,  has  re¬ 
turned  from  a  vacation  trip  in  the  West 
Indies. 

C.  F.  Carpenter,  veteran  police  re¬ 
porter,  has  joined  the  staff  of  the  Chi¬ 
cago  Evening  American.  He  was  for¬ 
merly  with  the  Chicago  Herald. 

George  Clifford,  formerly  private  sec¬ 
retary  to  Walter  B.  Brown,  manager  of 
the  Chicago  City  News  Bureau,  has 
shifted  to  the  reportorial  .staff  of  that 
organization. 

James  Keeley,  editor  of  the  Chicago 
Tribune,  was  one  of  the  principal  speak¬ 
ers  before  the  twenty-seventh  annual 
convention  of  the  Illinois  Lumber  and 
Builders’  Supply  Dealers’  As.sociation 
last  week. 

Charles  N.  VV’heeler,  war  correspon¬ 
dent  and  political  writer  for  the  Chicago 
Tribune,  delivered  an  address  la.st  Sun¬ 
day  in  Temple  Judea,  Chicago,  on  “The 
Collap.se  cf  Civilization.” 

Ring  Lardner,  of  the  Chicago  Tribune, 
whose  l)a.sel>all  stories  have  won  him 
considerable  recognition,  is  reported  to 
have  submitted  a  baseball  comedy  to 
Bert  Williams  of  the  “Follies.” 

Jack  Lait,  of  the  Chicago  Herald,  is 
the  author  of  a  forthcoming  photo¬ 
drama  called  the  “Black  Stork.”  Dr. 
Harry  Haiselden,  a  Chicago  physician, 
plays  the  leading  role. 

Carey  Orr,  a  distinguished  young  car- 
toontst,  will  join  the  Chicago  Tribune 
.staff  after  February  28.  For  the  la.st 
five  years  Mr.  Orr  has  been  cartooni.st 
for  the  Na.shville  Tennesseean  and 
American.  His  cartoons  have  been 
widely  copied. 


ST.  LOUIS — Joseph  Pulitzer,  publi.sher 
of  the  St.  Louis  Post-Dispatch,  is  a 
patient  at  a  Washington,  D.  C.,  hospital 
for  the  treatment  of  his  eyes.  His  con¬ 
dition  is  reported  not  seriou.s. 

Wesley  A.  Stanger,  formerly  a  news¬ 
paper  man  with  the  Chicago  Tribune 
and  various  Hearst  papers,  is  now  dis¬ 
tributing  promoter  for  the  Ben-Hur  Mo¬ 
tor  Company  In  St.  Louis. 

Griffin  McCarthy,  recently  manager 
of  the  new-business  department  of  the 
St.  Louis  Union  Trust  Company,  has  as¬ 
sumed  the  duties  of  manager  of  the  Bet¬ 
ter  Business  Bureau  of  St.  T.rf)ul.s.  This 
Bureau  is  made  up  of  business  men, 
backed  by  the  Advertl.slng  Club  of  St. 


Louis  and  the  Associated  Retailers.  Its 
object  is  to  make  St.  lajuis  a  truth  cen¬ 
tre,  where  the  .square  deal  is  I  ho  rule, 
and  crooked  merchandi.sing  brings 
speedy  punishment.  McCarthy  is  the 
organizer  and  president  of  the  Junior 
Advertising  Club  of  St.  Louis. 

Prof.  Edgar  James  Swift,  teacher  of 
psychology  in  Washington  University, 
has  been  prevailed  upon  to  Instruct  a 
class  in  St.  Louis  in  business  psychoi- 
ogy.  Advertising  managers,  sales  man¬ 
agers,  and  advertising  solicitors  are 
members  of  the  class. 


M1LW.\1:KEE,  WIS.  -WiUlace  Reiss, 
former  Milwaukee  newspaper  man 
and  later  an  in.structor  in  the  public 
schools  here,  has  announced  his  candi¬ 
dacy  for  a  seat  on  the  Board  of  Educa¬ 
tion. 

Fi'ederick  Palmer,  war  corresrtondent, 
win  lecture  in  Milwaukee  February  28 
under  the  auspices  of  the  Wisconsin  di¬ 
vision  of  the  Training  Camps  Asswi.i- 
tion. 

■lohn  Martin  is  now  a  rewrite  man  on 
the  Milwaukee  I.,eader. 

Lieut.  .M.  Swartzkoponsky,  formerly 
a  member  of  the  Czar’s  bodyguard, 
who  was  sentenced  to  Siberia  and 
who  made  his  escape,  addressed  the 
Miiwaukee  Pre.ss  Club  following  a  din¬ 
ner  in  his  honor  on  February  17. 

J.  W.  Boiienbeck.  .Milwaukee  new.s- 
paper  reporter  and  private  in  the  Second 
Wiscon.sin  Regiment,  is  now  at  Fort 
Sheridan,  lil.,  for  muster  out,  and  wiil 
join  the  .staff  of  one  of  the  Milwaukee 
papers  in  two  weeks. 

Harry  Croy,  of  the  Free  Press  .staff,  is 
passing  the  cigar.s.  .Mi.s.s  Croy  arrived 
recently. 


SAN  FRANCISCO.  —  Josei)h  Blethen, 
president  of  the  company  which 
pulilishes  the  Seattle  Times,  is  passing 
a  few  days  here.  He  recently  vi.sited 
Coronado  with  Mr.s.  Blethen,  who  re¬ 
mains  there  for  the  season. 

Mr.  and  Mrs.  O.  G.  Gilmer,  of  New 
Orleans,  have  arrived  here  from  the 
South  for  a  short  .stay.  For  many  years 
Mrs.  Gilmer  has  l«>en  a  feature  writer 
for  the  Hear.st  newspapers  under  the 
nom  de  plume  of  “Dorothy  Dix.” 

Clarence  P.  Kane,  who  was  formerly 
editor  of  the  .Xiahitect,  published  in 
this  city,*  has  joined  the  staff  of  the 
San  Francisco  Daily  News. 

David  C.  Keith,  owner  of  the  Sait 


I.ake  Tribune,  and  mining  partner  of 
former  United  States  Senator  Thhmas 
Kearns,  is  here  with  Mr.s.  Keith.  They 
motored  here  from  Los  Angeles  to  meet 
their  son  and  daughter-in-law,  upon 
their  arrival  from  a  honeymoon-visit  to 
Honolulu. 

The  versatile  Eddie  Boyden  has  been 
putting  in  some  of  his  time,  since  he 
returned  from  the  Legislature,  in  writ¬ 
ing  a  daily  column  of  humorous  anec¬ 
dotes  for  the  Chronicle,  under  the  head 
of  “The  Market  Street  Gossip.” 


Texas. — J.  M.  Kennedy,  editor  and 
publisher  of  the  Marlin  (Tex.)  Daily 
Democrat,  has  been  nominated  for 
.Mayor  of  Marlin  over  E.  W.  Bound.s, 
the  present  incumbent. 

Tom  ^nty,  jr.,  editor  of  the  Dallas 
(Tex.)  Evening  Journal;  C.  H.  McMas- 
ter,  editor  and  publisher  of  the  Gal- 
ve.ston  (Tex.)  Tribune,  and  Hugh  Nu¬ 
gent  l''Htzgerald,  editor  of  the  Fort  Worth 
(Tex.)  Record,  fUl  members  of  the  spe¬ 
cial  committee  appointed  by  the  Texa.s 
Press  Association  to  make  efforts  to  se¬ 
cure  revi.sdon  of  the  Texas  libel  laws, 
have  been  in  Austin  In  connection  with 
the  three  bills  now  pending  in  the  House 
and  Senate,  the  object  of  which  are  to 
clarify  the  Texas  statute  governing  civ¬ 
il  libel. 

Joseph  Emerson  Smith,  managing 
editor  of  the  San  Antonio  (Tex.)  Ex- 
pre.ss,  has  resigned. 

Lee  J.  Rountree,  editor  of  the  George¬ 
town  (Tex.)  Commercial,  and  chairman 
of  a  .special  committee  on  news  print 
pai>er,  appointed  by  the  National  Edi¬ 
torial  Association,  has  been  in  Wash¬ 
ington  and  New  York  for  several  weeks 
in  connection  with  investigation  of  the 
paper  .situation. 


VISITORS  TO  NEW  YORK 

IX  B.  Smith,  treasurer  of  the  Pitts¬ 
burgh  Chronicle-Telegraph  and  Gazette- 
Times. 

David  B.  Plum,  business  manager  of 
the  Troy  (N.  Y.)  Record. 

E.  W.  Barrett,  of  the  Birmingham 
(Ala.)  Age-Herald. 

Col.  St.  Elmo  Massengalo,  of  the  Mas- 
scngale  Agency,  Atlanta,  Ga. 

E.  C.  Davis,  of  the  El  Pa.so  (Tex.) 
Times-Herald. 

Victor  H.  Han.son,  of  the  Birmingham 
(.\la.)  News. 


The  Wilkes  -Bar re  Times- 
Leader  has  signed  a 
contract  for  the  Hashin 
Letter  for  twelve  months. 
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PERSONALS 

(.Continued.) 

ITTSBUROH. —  A.  P.  Moore,  editor- 
in-chief  of  the  Pittsburgh  Ijeader,  and 
his  wife.  L/illian  Knsseil  Moore,  are  .so¬ 
journing  for  a  month  in  Klorida. 

fjertrude  fJordon,  of  the  Pittsburgh 
Pre.ss  editorial  .staff,  addressed  the  Press 
of  I*itt-si)urgh,  telling  her  experi¬ 
ences  a.s  "The  Sol)  Si.ster.” 

Ida  Vera  Simp.son,  the  well-known 
magazine  writer,  traveller,  and  lei-turer, 
is  vi.siting  at  her  home  in  Pittsburgh. 

t'harle.s  M.  Hreeg,  dramatic  critic  of 
the  Pittsburgh  (Jazette-Time,s,  and  P. 
\V.  .lone.s,  editorial  wi-iter  of  the  Chron¬ 
icle-Telegraph,  have  l»een  away  from 
the  office  for  .several  weeks  past,  owing 
ti>  illness. 


C.V.N'.\I).\ — John  Ho.ss  Hot)ert.son,  the 
veteran  pul>li.sher  of  the  Toronto 
Telegram,  whose  philanthropies  are  le¬ 
gion,  is  being  congratulated  by  his 
brother  imbli.shers  on  his  display  of 
strength  of  character  in  refu.sing  to  ac¬ 
cept  a  knighthood.  Mr.  Itobertson  was 
al.so  offered  a  .seat  in  the  Dominion  Sen¬ 
ate,  but  declined  thc!  honor. 

.1.  D.  Stewart,  publisher  of  the  Chat¬ 
ham  (S'.  |{.)  World,  is  seeking  reiHection 
to  the  New  Brunswick  Ix*gi.slature,  of 
which  he  has  Ix-en  .a  memlK'r  for  .some 
years  past. 

(Jeorge  M.  Thomp.son,  editor  of  the 
Calgary  (Alta.)  New.s-Telegram,  visited 
.Montreal,  Ottawa,  and  Toronto  on  busi¬ 
ness  last  week. 

W.  A.  Wallis  has  succeeded  Paul 
Bilkey,  appointed  editor-in-chief  of  the 
.Montreal  Gazette,  as  resident  correspon¬ 
dent  at  Ottawa  of  the  Toronto  Mail  and 
Kmpire. 

Bex  Croasdell,  who  was  forced 
through  ill-health  to  resign  the  position 
of  publicity  agent  of  the  Canadian 
Northern  Railway  Company,  some  time 
ago,  has  sufficiently  recovered  to  accept 
a  po.sition  on  the  staff  of  the  Toronto 
-Mail  and  Empire. 

W.  Bogan,  legislative  correspondent  of 
the  Toronto  News,  lias  been  elected 
Itrc.sident  of  the  Press  Gallery  in  the 
Ontario  Legislature  for  the  pre.sent  .ses¬ 
sion.  J.  G.  Cooper,  Toronto  Globe,  is 
vii-e-president,  and  Hew  Trill,  Toronto 
World,  secretary-treasurer. 


M  ARSF”  HENRY  CONGRATUL.4TEI) 


National  Press  (]lub  Remembers  Vet¬ 
eran  Falitor  on  His  Birthday. 

Washington,  February  22. — Marse 
Henry  Watter.son,  editor  of  the  Louis¬ 
ville  Courier-Journal,  was  remembered 
by  his  Washington  friends  on  his  sev- 
cnty-.seventh  birthday.  By  the  direction 
of  the  board  of  governors  of  the  Na¬ 
tional  Press  Club,  the  following  tele¬ 
gram  was  sent  him  at  Miami,  Fla.: 

"On  the  eve  of  your  seventy-seventh 
birthday,  the  National  Press  Club  of 
Washington  extends  to  you  its  hearty 
congratulations  and  good  wishes.  It  is 
the  .sincere  hope  of  every  member  of 
the  organization  that  the  dean  of 
.\merican  journalism  may  be  ble.st  with 
many  more  years  of  health,  happiness, 
and  u.sefulne.ss  ■  to  mankind.  The  Na¬ 
tional  Pi-ess  Club  which  holds  you  in 
the  highe.st  regard,  deems  it  a  privilege 
to  demonstrate  its  esteem  and  affection 
for  you  on  this  occasion. 

“(Signed)  Grafton  S.  Wilcox, 
"President. 

“Morton  M.  Milforh. 

“Vice-President.” 


.\nnual  subscription  price  of  Thh  Ei>i- 
tou  anij  PfBiJSHER  after  .March  1,  $3. 
l{<ason:  The  Editor  and  Publisher  is 
worth  it. 


NEWSPAPER  MAN’S  ROMANCE 


Frank  P.  .Stoekbridge,  Former  Managing 

Editor  of  Mail,  Weds  Fashion  Editor. 

Frank  Parker  Stockbridge,  former 
managing  editor  of  the  New  York  Even¬ 
ing  Mail,  and  Mr.s.  Bertha  E.  L.  O.steyee, 
fashion  editor  of  the  same  paper,  were 
married  February  16  at  the  residence  of 
Mrs.  Arthur  R.  Rule,  in  Westfield,  N.  J. 
The  Rev.  W.  F.  Stean.s,  pastor  of  the 
Pre.sbyterian  Church  at  Westtfield,  per¬ 
formed  the  ceremony.  The  bride  was 
attended  by  her  little  daughter  Janet, 
and  Dr.  William  S.  Thomas  was  the  best 
man.  Only  a  few  relatives  of  the  bride 
and  groom  were  present.  Mr.  and  Mrs. 
Stockbridge  went  on  a  short  honeymoon 
trip,  and  on  their  return  took  up  their 
residence  at  340  West  86th  Street,  New 
York. 


Texas  Governor  Withdraws  One  But 
Has  Stated  Another. 

Governor  James  E.  Ferguson,  of 
Texas,  has  filed  suit  in  the  District 
County  Court  of  Washington  County, 
at  Brenham,  Tex.,  against  the  San  An¬ 
tonio  Express  Publishing  Company,  al¬ 
leging  libel  and  asking  damages  in  the 
sum  of  $50,000.  It  is  alleged  that  the 
San  Antonio  Express  published  certain 
political  articles  during  the  campaign 
preceding  the  Democratic  primary,  last 
July,  said  articles  being  made  basis  of 
the  suit. 

Governor  Ferguson  has  withdrawn 
the  suit  filed  by  him  at  Brenham,  Tex., 
against  the  Temple  (Tex.)  Telegram, 
asking  damages  in  the  sum  of  $50,000 
for  the  publication  of  alleged  libelous 
matter  as  a  paid  advertisement  during 
the  campaign  preceding  the  Democratic 
primary  la.st  July. 


Col.  McRae  Declines 
Col.  Milton  A.  Mcliae,  of  Detroit, 
Mich.,  and  San  Diego,  Cal.,  one  of  the 
l)e.st-known  newspaper  men  in  the  I’nit- 
ed  States,  has  declined  the  offer  of  Sec¬ 
retary  of  the  Treasury  Mc.Adoo  to  mem- 
iK'rship  in  the  Federal  Trade  Commis- 
.sion  to  succeed  Chairman  Edward  N. 
Hurley.  Col.  McRae’s  appointment  was 
urged  by  practically  all  the  large  news¬ 
paper  publishers  of  the  country,  as  they 
desired  to  have  him  represent  this  great 
industry  in  the  important  investigations 
now  under  way.  This  position  carries  a 
salary  of  $10,000  and  expenses,  also  a 
secrcitary.  But  it  is  understood  that 
Col.  McRae  also  declined  the  honor  on 
the  ground  that  he  has  too  many  other 
matters  requiring  his  attention,  and 
wants  to  take  on  less,  rather  than  more, 
work. 


Coincident  with  the  announcement  of 
his  marriage,  Mr.  Stockbridge  announced 
his  resignation  from  the  staff  of  the 
Mail.  His  plans  for  the  future  are  all 
made,  but  are  not  yet  ready  for  an¬ 
nouncement.  They  will  take  him  along 
the  general  line  of  new.spaper  work. 

Mrs.  Stockbridge  has  been  a  contribut¬ 
ing  editor  of  the  Mall  since  August, 
1915.  She  had  written  for  newspapers 
for  some  time  prior  to  that,  but  the  Mail 
was  her  first  daily.  She  designed  and 
originated  the  fashions,  ran  the  depart¬ 
ment  known  as  "The  Expert  Shopper” 
and  the  daily  recipes.  She  will  continue 
to  contribute  to  the  Mail. 

On  Monday  the  members  of  the  staff 
presented  Mr.  and  Mrs.  Stockbridge  with 
a  large  chest  of  Tiffany  silver  as  a  wed¬ 
ding  present  and  a  mark  of  their  love 
and  affection  for  the  two. 


James  M.  Courtney,  a  reporter  for 
the  Tri-State  News  Bureau  of  Pitts¬ 
burgh,  Pa.,  was  hurt  while  on  his  way 
to  the  .scene  of  a  tragedy  in  which  two 
foreigners  were  shot  to  death.  The  coun¬ 
ty  morgue  ambulance,  on  which  he  was 
riding,  collided  with  a  telegraph  pole 
while  trying  to  avoid  a  collision  with  a 
jitney  bu.s.  Courtney  was  seriously  in¬ 
jured,  but  although  bleeding  profusely 
from  his  wound.s,  insisted  upon  calling 
his  office  and  giving  a  \^port  of  the  ac¬ 
cident,  l)efore  his  hurts  were  attended 
to. 


L.  D.  Webster  Held  for  Shooting 

L.  D.  Webster,  of  Austin,  Tex.,  man¬ 
ager  of  a  .string  of  newspapers  publish¬ 
ed  by  H.  B.  Terrell,  State  Controller, 
was  arre.sted  at  San  Antonio  on  Febru¬ 
ary  12,  following  the  shooting  of  Dr. 
G.  W.  Emory,  a  physician  of  Bryan, 
Tex.  The  shooting  took  place  at  the 
Union  Passenger  Station  as  Dr.  Emory 
stepped  from  the  train.  Mr.  Webster 
formerly  resided  in  Bryan,  where  he 
was  bu.siness  manager  of  the  Bryan 
Eagle. 


(Godwin  Goes  to  Panama 

Stuart  Godwin  has  been  .sent  to  the 
city  of  Panama  to  represent  the  Inter¬ 
national  News  Service.  He  will  open  a 
special  bureau  there  for  his  organiza¬ 
tion,  in  anticipation  of  possible  interna¬ 
tional  events  which  would  give  to  the 
Canal  Zone  especial  news  importance. 
Mr.  Godwin  has  been  for  two  years 
connected  with  the  Washington  bureau 
of  the  Service,  and  has  specialized  on 
Central  American  news. 


Passing  blame  to  anothi'r  is  the  hall 
mark  of  i'arele.ssness. 


COLVER  AND  FORT  NAMED 

_ V 

Newspaper  Man  and  Ex-Govemor  Nom¬ 
inated  for  Federal  Trade  Commissioners. 

A  newspaper  man  and  an  ex-Gover- 
nor  have  been  nominated  by  President 
Wilson  for  membership  on  the  Federal 
Trade  Commission,  to  fill  the  vacan¬ 
cies -left  by  the  resignation  of  Chair¬ 
man  Edward  N.  Hurley,  of  Chicago, 
and  Commissioner  George  S.  Rublee,  of 
New  Hampshire.  The  nominations  go 
to  the  Senate  for  confirmation,  the  nom¬ 
inees  being  former  Governor  John 
Franklin  Fort,  of  New  Jersey,  and  Wil¬ 
liam  B.  Colver,  of  St.  Paul.  Mr.  Colver 
is  a  Democrat,  and  will  succeed  Com¬ 
missioner  Hurley,  the  term  expiring  in 
1920.  Ex-Gov.  Fort  is  a  Republican,  and 
will  fill  out  the  unexpired  term  of  Com¬ 
missioner  Rublee,  who  was  nominated 
by  President  Wilson,  but  was  never 
confirmed  by  the  Senate,  because  of  the 
oppo.sition  of  Senator  Gallinger. 

Mr.  Colver  has  been  editor-in-chief  of 
the  “Clover  Leaf”  newspapers,  and  is 
one  of  the  best-known  newspaper  men 
of  the  Northwest.  He  was  founder  of 
the  New.spaper  Enterprise  Association, 
and  the  Scripps-McRae  feature  syndi¬ 
cate. 


Swanson’s  Creditable  Rise 

Minnesota  furnishes  a  rare  instance 
of  the  rapid  evolution  of  a  successful 
newspaper  man  from  unpromising  be¬ 
ginnings.  Three  years  ago  C.  N.  Swan¬ 
son  was  an  itinerant  farm  hand.  He 
is  now  owner  and  editor  of  the  Tru¬ 
man  Tribune.  He  has  a  valuable  plant, 
all  paid  for,  a  good  circulation,  and 
money  in  the  bank,  and  intends  to  en¬ 
ter  the  weekly  new.spaper  field  in  a 
larger  town.  He  was  only  twenty-one 
years  old  when,  last  May,  he  took 
charge  of  the  Tribune.  Two  years  ago 
he  was  employed  in  a  menial  capacity  in 
a  newspaper  office  at  Fremont,  Minn. 
The  publishers  soon  learned  that  Swan¬ 
son  was  master  of  Swedish,  Norweg¬ 
ian,  and  German,  as  well  as  English, 
and  made  him  advertising  solicitor. 
Within  two  years  Mr.  Swanson  was  able 
to  borrow  enough  money  to  btiy  the 
Truman  paper. 


Owl  Club’s  Annual  Dinner 

The  date  for  the  annual  dinner  of  the 
Owl  Club,  composed  of  the  editorial 
and  reportorial  forces  of  the  New  York 
Herald,  has  been  fixed  for  March  4, 
at  2:30  A.  M.,  and  notices  of  the  same 
have  been  sent  out.  It  will  be  held  in 
the  Della  Robbia  room  in  the  Hotel 
Vanderbilt,  and  in  addition  to  the  ex¬ 
cellent  menu,  the  entertainment  com¬ 
mittee  has  arranged  for  a  first-cla.s.s 
show.  J.  G.  Logan  is  chairman  of  the 
committee,  and  Martin  Petry  is  .secre¬ 
tary  and  treasurer. 


On-to-St.  Louis  Auto  Tour 

The  San  Francisco  Advertising  Club 
is  making  encouraging  headway  with 
its  plans  for  .sending  an  auto  caravan 
from  San  Francisco  to  St.  I^ouis  in  May 
via  the  Lincoln  Highway,  to  boost 
San  Francisco  as  the  ho.st  for  the  Na¬ 
tional  Advertising  Convention  in  1918. 
Eight  actual  entries  have  been  made  for 
the  tour  and  seven  prospective  applica¬ 
tions  are  being  considered.  The  Kissel 
Car  Company  is  the  latest  to  enter. 
Many  letters  received  by  the  tour  com- 
ntittee  from  all  over  the  country  indi¬ 
cate  great  interest  in  the  trip. 


Annual  subscription  price  of  The  Edt- 
TOR  AND  PfBLiSHER  after  .March  1,  $3. 
Reason:  The  EDixfm  and  Publisher  is 
u'orth  it. 


FERGUSON’S  LIBEL  SUITS 


Reporter,  Hurt,  Was  Game 
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NEWSPAPERS  SUFFER  BY 
"BONE  DRY”  AMENDMENT 


House  Passes  Drastic  Prohibition  Mea¬ 
sure  by  Overwhelming  Vote  of  319 
to  72 — President  is  Expected  to  Ap¬ 
prove  New  Law  Within  a  Week — Some 
Anticipated  Results. 

The  United  States  House  of  Repre¬ 
sentatives,  on  February  21,  passed,  with¬ 
out  modification,  the  “bone-dry"  amend¬ 
ment  to  the  Post  Office  Appropriation 
bill,  the  so-called  Reed  amendment, 
which  would  exclude  from  prohibition 
territory  all  liquor  advertising  and  like¬ 
wise  absolutely  prohibit  the  interstate 
shipment  of  intoxicants  to  dry  States, 
even  though  State  laws  may  permit 
shipments  in  limited  quantities. 

The  House  vote  was  overwhelmingly 
in  favor  of  the  amendment,  the  an¬ 
nounced  roll-call  result  being  321  to  72, 
but  a  subsequent  rechecking  of  the- 
vote  made  it  319  to  72. 

It  is  expected  that  the  amendment 
wilt  receive  the  approval  of  President 
Wilson  within  a  week,  adding  to  the 
“bone-dry”  territory  about  one-third  of 
continental  ITnitcd  States. 

The  amendment  is  regarded  as  the 
most-far-reaching  that  could  be  enacted 
by  the  Federal  Government  and  as 
sweeping  as  would  be  possible  under 
any  method  short  of  a  national  prohi¬ 
bition  amendment.  It  would  cut  off  en¬ 
tirely  liquor  importations,  amounting 
now  to  millions  of  dollars  annually,  into 
the  large  number  of  States  which  have 
forbidden  the  manufacture  or  sale  of 
liquor  but  have  permitted  importation 
for  per-sonal  use. 

DENIES  MAILS  TO  LiqfOR. 

The  provision  adopted  on  Wedne.sday 
against  interstate  shipments  declares 
that  “whoever  shall  order,  purchase  or 
cause  intoxicating  liquors  to  he  trans¬ 
ported  in  interstate  commerce  except 
for  scientific,  sacramental,  medicinal 
and  mechanical  purposes,  into  tiny  State 
or  Territory  the  laws  of  which  State  or 
Territory  prohibit  the  manufacture  or 
sale  therein  of  intoxicating  liquors  for 
lieverage  purposes  shall  be  punished,” 
etc. 

The  use  of  mails  for  adverti.sing  liq¬ 
uor  is  prohibited  by  the  following  pro¬ 
vision  : 

“That  no  letter,  postal  card,  circular, 
newspaper,  pamphlet  or  publication  of 
any  kind  containing  any  advertisement 
of  spirituous,  vinous,  malted,  fermented, 
or  other  intoxicating  liquors  of  any  kind, 
or  containing  a  .solicitation  of  an  order 
for  said  liquors,  or  any  of  them,  shall 
be  deposited  in  or  carried  m  the  mails 
of  the  United  States  or  be  delivered  by 
any  postmaster  or  letter-carrier,  when 
addressed  or  directed  to  any  person, 
firm,  corporation  or  association,  or  other 
addressee  at  any  place  or  point  in  any 
State  or  Territory  of  the  United  States 
at  which  it  is  by  the  law  in  force  in 
the  State  or  Territory  at  that  time  un¬ 
lawful  to  advertise  or  solicit  orders  for 
such  liquor.s,  or  any  of  them  resiiect- 
Ively." 

The  punishment  provided  for  viola¬ 
tion  of  either  advertisement  or  inter¬ 
state  shipment  provision  is  a  fine  of  not 
more  than  $1,000,  or  imprisonment  for 
not  more  than  six  months,  or  both,  for 
the  first  offence,  subsequent  violations 
to  be  punished  by  imprisonment  for 
not  more  than  one  year. 

THB  nation's  arid  AREA. 

How  seriously  newspaper  circulation 
of  “wet”  ads  will  be  affected  is  shown 
by  this  summary  in  the  New  York  Her¬ 
ald; 

“The  following  States,  whose  laws 
prohibit  the  manufacture  and  sale  of 
liquor  but  permitted  shipments  from 


outside  ‘for  personal  use,’  will  be  made 
‘bone  dry’  by  the  Federal  law.  Alabama, 
Colorado,  Georgia,  Iowa.  Maine,  Missis¬ 
sippi,  Nebraska,  North  Dakota,  North 
Carolina,  Oklahoma,  South  Carolina, 
South  Dakota,  Virginia  and  West  Vir- 
ginia. 

“The  following  States  are  already 
’bone  dry,’  or  soon  will  be  by  laws 
enacted  by  their  own  Legislatures,  and 
now  to  be  doubly  protected  by  Federal 
statute.  Arkansas,  Arizona,  Idaho, 
Montana,  Oregon,  Tennessee  and  Wash¬ 
ington. 

“The  following  States  have  enacted 
prohibition  laws,  not  yet  effective,  and 
the  new  Federal  law  will  make  them 
‘bone  dry’  when  their  State  laws  be¬ 
come  operative:  Indiana,  Michigan. 

“Those  twenty-three  States  comprise 
more  than  a  third  of  continental  United 
States,  and  liquor  shipments  into  ‘dry’ 
States  have  amounted  to  many  millions 
of  dollars  annually. 

“Only  four  Southern  States  remain  in 
which  liquor  may  be  shipped  or  sold. 
They  are:  Florida,  Kentucky,  Louisiana 
and  Texas.” 


ACHESON  ON  ADVERTISING 

Talks  to  Evening  Post  Advertising  Stall 
on  Methods  of  Effective  Appeal. 

“Twenty-five  years  ago  advertising 
was  scarcely  even  a  business.  It  was 
certainly  nei.her  an  art  nor  a  sci¬ 
ence.  To-day  it  is  a  combination  of 
all  these  things,”  said  Arthur  Ache- 
son,  in  an  address  Monday  night  at  a 
dinner  given  by  the  New  York  Evening 
Post  to  the  members  of  its  advertising 
staff. 

“An  efficient  advertising  man  must 
be  not  only  a  business  man,  but  also 
an  analytical  psychologist,  and  at  least 
have  a  sense  of  art,”  continued  the 
speaker.  His  address  had  been  pre¬ 
ceded  by  remarks  by  Advertising  Man¬ 
ager  H,  A.  Ahearn,  who  was  toastmas¬ 
ter:  Business  Manager  R.  B.  McLean, 
and  Publisher  Emil  M.  Scholz. 

“Unless  a  man  is  qualified  by  per¬ 
sonal  business  experience  successfully 
to  coordinate  his  advertising  policy 
and  copy  with  the  sales  and  merchan¬ 
dising  plans  of  his  clients,  he  is  not  an 
advertising  man,  unless  he  is  qualified 
by  ability,  experience,  and  education 
psychologically  to  analyze  and  search 
out  all  possible  points  of  contact  be¬ 
tween  a  thing  advertised  and  the  ulti¬ 
mate  consumer,  and  evolve  thereby  a 
line  of  appeal  which  is  basically  sound 
so  that  it  may  safely  be  used  as  the 
standardized  method  of  the  advertis¬ 
er’s  appeal  to  the  public. 

“For  every  firm,  article,  or  proposi¬ 
tion  that  can  be  logically  advertised 
there  is  some  one  basic  line  of  approach 
to,  or  point  of  contact  with,  the  public, 
which  is  better,  stronger,  and  more  ef¬ 
fective  than  any  or  all  others  combin¬ 
ed.” 

A  solicitor  .sometimes  makes  the  mis¬ 
take,  said  the  speaker,  of  supposing 
that  the  advertiser  sees  his  paper  in 
the  same  light  as  the  newspaper  man 
regards  it.  whereas  this  may  not  be 
true  at  all.  His  whole  viewpoint  may 
lie  changed  by  a  forceful  presentation 
of  the  strong  points  of  a  periodical, 
stated  by  one  who  has  studied  that  sub¬ 
ject  thoroughly.” 


Business  Doubled  in  a  Year 
According  to  the  bulletin  of  the  As¬ 
sociation  of  National  Advertisers,  the 
B.  F.  Goodrich  Company,  makers  of  an 
auto  tire,  are  using  18,000  newspapers 
during  1917  to  advertise  their  good.s. 
This  is  an  increase  of  50  per  cent,  over 
1916. 


NEW  AD  MANAGER  FOR  MAIL 


Charles  A.  Myers,  Texas  Publisher,  Joins 
Staff  of  New  York  Daily. 

Charles  A.  Myers,  well  known  in  the 
newspaper  field  of  the  Southwest,  has 
accepted  the  position  of  advertising 
manager  of  the  New  York  EJvening 
Mail. 

Mr.  Myers  gained  his  first  experience 
in  newspaper  work  on  the  Kansas  City 
Star,  under  the  tutelage  of  the  late  Col. 


Charles  A.  Myers. 


William  R.  Nelson,  and  on  the  Indian¬ 
apolis  News. 

Later  he  joined  Marcellus  E.  Foster, 
and  together  they  founded  the  Houston 
Chronicle,  now  one  of  the  leading  news¬ 
papers  of  the  Southwest.  They  made 
the  Chronicle  a  two-cent  newspaper,  in 
face  of  the  fact  that  in  those  days  pen¬ 
nies  were  not  in  general  use  in  Texas, 
the  flve-cent  piece  being  the  smallest 
loin  in  circulation.  Pressure  was  used, 
and  a  supply  of  pennies  was  sent 
to  the  Texas  city.  Department  stores 
cooperated  with  the  courageous  publish¬ 
ers  by  .so  pricing  goods  that  the  u.se  of 
pennies  in  change  became  necessary. 
The  result  was  that  many  Texas  news¬ 
papers  adopted  the  one-  or  two-cent 
price,  where  five  cents  had  lieen  the 
prevailing  price  of  papers  throughout 
the  State. 

It  had  been  the  custom  in  Texas  to 
print  advertising  on  the  front  page  of 
newspapers.  The  Houston  Chronicle 
took  the  stand  that  the  front  page 
should  be  devoted  entirely  to  news.  This 
policy  gained  such  favor  with  both  ad- 
verti.ser  and  readers  that  other  large 
Texas  dailies  adopted  it. 

Later  Mr.  Myers  became  the  publish¬ 
er  and  business  manager  of  the  Fort 
Worth  Telegram.  He  brings  to  his  task 
on  the  Evening  Mail  a  ripe  experience, 
a  valuable  acquaintance  in  the  New 
York  field,  and  unbounded  faith  In  the 
future  of  the  Evening  Mail. 


OPPOSED  BARRING  NEWSPAPERS 


Boston  American’s  Counsel  .-Vrgues  Be¬ 
fore  Maine  (Committee. 

At  Augusta,  Me.,  a  few  days  ago, 
Grenville  S.  McFarland,  counsel  for  the 
Boston  American,  appeared  before  the 
Committee  on  Temperance  of  the  Legis¬ 
lature  in  opposition  to  the  proposed  law 
to  prohibit  the  circulation  of  newspapers 
published  outside  of  Maine  which  carry 
liquor  advertising.  He  declared  the  pro¬ 
posed  law  would  be  neither  an  effective 
l>rohlbition  measure  nor  even  a  worthy 
moral  protest  against  the  use  of  liquor. 
He  said: 

“Both  practically  and  ethically  the 
situation  of  such  publications  carrying 
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liquor  advertisements  is  very  different 
from  Maine  publications  having  a  cir¬ 
culation  limited  to  Maine.  In  the  case 
of  a  Maine  publication  the  advertisement 
can  only  be  intended,  both  by  the  news¬ 
paper  or  magazine  itself  and  by  the  ad¬ 
vertiser,  to  be  an  inducement  to  the  pur- 
cha.se  of  liquor  within  the  State,  because 
the  circulation  of  the  paper  br  the  mag¬ 
azine  carrying  the  liquor  advertisement 
is  confined  to  the  State  of  Maine,  and 
the  advertiser  could  have  only  the  In¬ 
tention  of  getting  trade  in  Maine  con¬ 
trary  to  her  laws. 

“But  a  newspaper  like  the  Boston 
.\merican,  which  carries  liquor  adver¬ 
tisements,  obviously  does  not  carry 
them  for  the  purpose  of  selling  liquor  in 
Maine,  and  the  advertiser  obviously  does 
not  advertise  in  a  Boston  newspaper  of 
large  general  circulation  for  the  pur¬ 
pose  of  selling  liquor  In  Maine  contrary 
to  her  laws. 

“.A  very  Insignificant  part,  not  more 
than  10  per  cent,  of  the  total  dally  cir¬ 
culation  of  the  Boston  newspapers  goes 
to  Maine.  Now  the  advertiser  is  obliged 
to  pay  for  his  advertising  in  the  Boston 
American  on  the  basis  of  the  total  cir¬ 
culation.  It  is  obvious  that  when  he 
pay  the  adverti.sing  rates  which  a  news¬ 
paper  with  good  total  circulation  can 
and  does  charge,  he  is  not  thinking  of 
selliqg  liquor  in  Maine. 

“It  is  clear  that  there  is  no  purpose 
on  the  part  of  either  the  Boston  Amer¬ 
ican  or  the  advertiser  in  the  Boston 
newspapers  to  fiout,  or  to  circumvent, 
the  laws  of  the  State  of  Maine  concern¬ 
ing  the  sale  of  liquor.” 


Woman’s  Press  Club 

The  active  newspaper  women  of  the 
city  of  Des  Moines,  la.,  have  organized 
a  press  club  of  their  own,  and  have 
named  it  “The  Scoop.s.”  The  club  meets 
every  Tuesday  for  luncheon. 


WHITE  PAPER 

Adams  features  have  never 
had  a  vicious  appetite  for 
white  paper. 

They  present  their  idea  or 
their  bit  of  daily  entertain¬ 
ment — then  end. 

This  has  been  the  Adams  idea 
from  the  very  start — that  a 
small,  brief,  concentrated  fea¬ 
ture  can  make  just  as  many 
happy,  habitual  readers  for  a 
paper  as  a  big,  long-winded, 
spready  feature — if  not  more. 

Adams  features  don’t  fatten 
the  white  paper  magnates. 

In  original  cost  and  in  "up¬ 
keep  cost”  they  are  the  most 
economical  line  of  features  in 
the  world.  Newspapers  that 
want  to  "keep bright”  and  at 
the  same  time  keep  one  eye 
on  the  cash  till,  should  write 
for  Adams  samples. 

THE 

GEORGE  Matthew  ADAMS 
Service 

8  W.  40th  ST.,  NEW  YORK 
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ANTI-ESPIONAGE  BILL 
WILL  CERTAINLY  PASS 


Seiialor  Reed,  of  Missouri,  Makes  Strong 
Plea  in  Its  Favor,  and  Shows  How  Un* 
limited  Newspaper  Liberty  in  Printini; 
News  Mifiht  Imperil  the  Nation's  Vital 
Inlerestiw 

Washington,  February  19. — The  bill 
now  pending  in  the  Senate  to  define 
and  punish  espionage,  important  parts 
of  which  have  been  published  in  pre¬ 
vious  issues  of  the  The  Editor  and  Pub- 
i.isHER,  and  which  is  certain  to  pass 
•  ’ongress  at  this  session,  contains  sev¬ 
eral  sections  dealing  directly  with  what 
news  matter  may  not  be  printed  by 
newspapers  and  other  publications  re¬ 
lating  to  information  applying  directly 
or  indirectly  about  the  national  de¬ 
fence.  These  sections  of  this  bill  have 
lM‘en  given  .serious  consideration  by  the 
Senate,  and  Section  3  of  the  bill,  which 
relates  directly  to  the  printing  of  news, 
has  been  amended  at  the  suggestion  of 
S«fnator  Iti-ed,  of  Missouri,  by  the  in¬ 
sertion  of  the  words  “and  whoever, 
knowing  the  same  to  be  false,”  so  as 
IM’ifected  the  section  reads  as  follows: 

“Section  3. — WTioever  in  time  of  war 
shall,  by  any  means  or  in  any  manner, 
spread  or  make  reports  or  statements, 
or  convey  any  information,  with  in¬ 
tent  to  cause  di.saftection  in  or  to  in¬ 
terfere  with  the  operations  or  success 
of  the  military  or  naval  forces  of  the 
I  'nited  State.s,  and  whoever,  knowing 
the  Ktme  to  be  false,  shall  wilfully 
sjnead  or  make  false  reports  or  state¬ 
ments  or  convey  any  false  informa¬ 
tion  or  interference,  shall  be  puni.shed 
by  a  line  of.  not  more  than  $10,000  and 
by  impri.sonment  for  life  or  any  peritKl 
less  than  thirty  years.” 

.MIGHT  COST  BUXID  AND  TREASURE. 

Iteplying  to  certain  criticisms  made  on 
the  floor  of  the  Senate  that  the  bill  was 
too  .stringent  in  some  of  its  features. 
Senator  Keod  said  in  part  as  follows: 

“It  i.s  sjiid  that  ‘this  bill  will  circum¬ 
scribe  the  liberties  of  the  press.’  In 
time  of  war,  or  threatened  war,  it  may 
Ih-  nece.s.s;iry  to  limit  the  right  of  the 
press  to  .send  out  information  which 
will  l»e  beneficial  to  the  enemy  as  it  is 
to  limit  the  right  of  the  private  citizen. 
In  time  of  war,  or  grave  danger  of  war, 
the  ordinary  lils’fties  and  rights  of  all 
nf  the  eiti/.cn.s  of  a  country  mu.st  give 
way  to  the  supreme  neces.sity  of  the 
hour. 

“N'ewsiiapers  perform  a  mo.st  useful 
function.  For  the  complete  liberty  of 
the  press  all  of  us  have  always  stood. 
.\n<l  yet,  if  we  were  in  a  state  of  war 
and  newspapers  were  permitted  to  print 
evi'ry  movement  of  our  army,  every 
movement  of  the  navy,  they  might  be 
I>erforming  an  office  more  dangerous  to 
us  than  would  lx;  the  presence  of  a 
thou.s;ind  spies  who  were  oixuating  only 
through  secret  channels.  It  might  be 


that  information  would  thus  be  given 
to  the  enemy  which  would  result  in  the 
sinking  of  the  American  navy.  It 
might  lx‘  that  the  publication  of  the 
plans  of  a  fortre.ss  or  the  lo<-ation  and 
character  of  a  line  of  defence  convey¬ 
ed  to  the  enemy  would  give  to  the  en¬ 
emy  commander  such  an  advantage  as 
would  enable  him  to  overwhelm  our 
troops.  The  price  of  a  single  article 
giving  important  information  might  be 
paid  in  the  blood  of  thousands  of  gal¬ 
lant  men.” 

DANGERS  IN  TIME  OF  PEACE. 

Here  Senator  Reed  read  several  head¬ 
lines  and  paragraphs  from  a  newspaper 
relating  to  the  President’s  prepared- 
ne.ss  plans,  secret  conferences,  etc., 
which  the  Senator  said  should  not  have 
been  printed.  He  concluded: 

“I  do  not  impugn  the  motives  of  this 
paper.  I  say  that  it  is  a  part  of  the 
general  policy  that  has  been  pursued 
by  the  press  for  many  years,  and  yet 
I  venture  the  opinion  that  if  the  editor 
had  been  a.sked  to  convey  that  same 
information  to  a  German  officer  he 
would  at  once  have  said,  ‘If  the  Cab¬ 
inet  desire  that  this  .shall  be  secret, 
and  if  the  military  authorities  desire 
that  it  shall  be  secret,  I,  as  a  patriotic 
American  citizen,  will  not  breathe  a 
word  of  it.’  I  know  he  would  have  said 
that. 

“Pos.sibly  no  harm  was  done  by  the 
publication  of  the  press  of  the  state¬ 
ments  I  have  referred  to.  Nevertheles.s, 
it  serves  to  illustrate  what  is  likely  to 
happen  if  international  relations  re¬ 
main  .strained.  Likewise,  it  shows  what 
is  certain  to  occur  if  unhappily  war  does 
come,  namely,  that  the  proprietors  of 
the  press,  de.siring  to  furni.sh  their 
readers  with  information,  having  that 
motive  and  that  purpose  in  mind,  will 
print  everything  they  can  get  to  print. 
They  will  not  pause  to  consider  what 
uses  an  enemy  may  make  of  the  in¬ 
formation. 

“So  when  we  propose  this  character 
of  legislation  it  is  not  out  of  enmity 
to  the  press,  neither  does  it  spring  from 
a  desire  to  throttle  public  discu.s.sion  or 
to  subvert  the  liberties  of  the  people, 
but  it  is  becau.se  the  safety,  aye,  per¬ 
haps  the  life,  of  the  nation  may  be 
jeopardized  by  the  indiscriminate  publi¬ 
cation  of  information.  The  measure, 
therefore,  viewed  in  that  light,  is  not 
a  hard  measure  directed  against  the 
pre.ss  or  again.st  the  rights  of  the  citi¬ 
zens;  it  i.s,  on  the  contrary,  calculat¬ 
ed  to  protect  the  country  itself,  and 
hence  to  protect  the  rights  and  lilx'r- 
ties  of  all  its  inhabitants.” 


Popularizing  High-(Uass  Music 
During  the  past  .sea.son  the  (’hicago 
Tribune,  in  «’oi>iH‘ration  with  the  Amer- 
ii'an  Symphony  Orche.stra,  of  (.’hicago, 
has  Ix'en  conducting  a  .series  of  “dime 
concerts.”  The  last  of  the  series  was 
given  Sunday,  to  a  crowded  house. 


The 

Evening  Mail 

New  York 

announces  the  acceptance  by 

Mr.  Charles  A.  Myers 

of  the  post  of 

Advertising  Manager 


>  Mch  Nrchuw  ol  100  EOwia'i  H*nu  ImmOi.  w«  wffl  ^ 

EOvta't  "SAMPLE  CASES"  eoaUlMv 

«-  1“  U«l««»  ttii  1»  TOM  ocS«r-?i  tb.  bm««  ntu 


Mr.  MYERS  was  one  of  the  founders  and 
first  owners  of  the  Houston  Chronicle  and 
publisher  of  the  Fort  Worth  Telegram 
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ALLEGED  “NEWSPAPER”  SPIES 


Two  Men  Arrested  in  New  York  and 
More  Are  Being  Sought. 

Seven  men  who  call  themselves  news¬ 
paper  men  are  the  centre  of  the  latest 
spy  plot  uncovered  in  New  York  city. 
Two  of  them  have  been  arrested  in  New 
York  and  have  been  held  in  btiil  for  ap¬ 
pearance  in  the  Federal  court.  They 
are  Charles  W.  Wunnenberg  and  Albert 
A.  Sander.  The  latter  Is  a  German  re- 
.servlst  and  is  the  dramatic  critic  of 
the  Deutches  Journal.  A  third  member 
of  the  band,  George  Vaux  Bacon,  of 
Cleveland.  Ohio,  is  under  arrest  in  Eng¬ 
land  and  is  understood  to  have  been  the 
man  who  gave  the  plot  away.  It  is  al¬ 
so  understood  that  he  will  be  brought  to 
New  York  to  testify  against  the  other 
members  of  the  band  as  they  are 
brought  to  trial. 

According  to  Bacon  and  the  secret 
service  operatives,  all  the  men  involved 
were  of  the  free  lance  variety  and  were 
w'ell  known  along  Park  Bow,  New  York. 
In  obtaining  passports  to  go  abroad 
they  represented  themselves  as  corre¬ 
spondents  of  small  Middle  West  pa¬ 
pers.  They  received  $50  per  week  and 
all  expen.ses.  It  was  their  duty  to  go 
to  England  and  France  and  pick  up 
whatever  they  could  in  the  way  of  mil¬ 
itary  and  naval  secrets,  trasmit  them 
to  Wunnenberg  and  Sander,  and  the 
latter  would  then  find  a  way  to  get  them 
to  German  authorities. 

CITY  HALL  REPORTERS’  FROLIC 


New  York  News  Writers  Have  Fun  with 
Notable  Guests. 

The  annual  frolic  of  the  City  Hali 
Reporters  of  New  York  was  held  Sun¬ 
day  night  last  at  the  Hotel  Astor,  and 
was  a  top-notch  success.  The  usual 
caricatures  of  city  officials  took  up  the 


most  of  the  evening,  but  on  this  occa¬ 
sion  Mayor  Mitchel,  and  "Tom”  Smith, 
secretary  of  Tammany  Hall,  were  each 
unconsciously  made  to  help  along  the 
fun.  A  meeting  of  the  con-fuslonists 
had  been  held,  at  which  Mayor  Mitchel 
was  renominated  to  succeed  himself, 
and  of  Tammany  Hall,  represented  by 
Charles  A.  Murphy,  and  a  dozen  dum¬ 
mies,  at  which  a  rival  candidate  was 
nominated.  The  scene  next  showed  the 
night  of  eiection,  and  when  the  returns 
showed  Mayor  Mitchel  '  reelected,  the 
crowd  cheered  and  demanded  a  speech 
from  the  real  Mayor.  The  Mayor  good- 
naturedly  acquiesced,  and  had  no  more 
than  seated  himself  when  further  re¬ 
turns  showed  the  election  of  the  Tam¬ 
many  candidate.  Then  Mr.  Smith  was 
called  on  and  spoke.  When  he  had  fin¬ 
ished  a  tall  dark  figure,  marked 
"Gloom,”  appeared  and  announced  him¬ 
self  as  the  prohibition  candidate,  who 
had  really  been  elected,  and  he  pro¬ 
ceeded  to  clamp  on  the  lid.  The  Im¬ 
personation  of  former  President  Roose¬ 
velt  as  a  Fiji  I.slander  was  also  one  of 
the  hits  of  the  evening,  and  was  much 
enjoyed  by  the  ex-Presldent  himself, 
who  was  pre.sent. 

DR.  BARTHELME  STILL  HERE 


Berlin  Misinformed  as  to'  the  True 
State  of  .4fTairs. 

Washington,  Foliruary  21. — Cables  to 
Wa.shlngton  from  Berlin  to  the  effect 
that  Dr.  George  Barthelme,  corre.spond- 
ent  of  the  Cologne  Gazette,  had  been 
deported  from  Wa.shingtou  for  some 
dispatches  he  has  cabled  to  Berlin  about 
peace,  .show  that  there  has  been  some 
misconception  of  the  true  status  of  af¬ 
fairs. 

Dr.  Barthelme  did  not  sail  with  Count 
von  Bernstorff,  and  is  still' in  Washing¬ 


ton.  At  the  time  of  the  departure  of 
the  former  German  Amba.ssador  it  was 
said  that  the  State  Department  had  ex¬ 
pressed  to  Dr.  Barthelme  a  "willing¬ 
ness"  to  obtain  for  him  a  siife  conduct 
aboard  the  Frederik  VIII,  but  he  did 
not  accept  the  offer.  The  interest  of 
the  State  Department  was  accredited 
to  a  dispatch  sent  by  Dr.  Barthelme 
to  his  paper,  which  was  believed  to  have 
been  the  inspiration  for  Germany’s  of¬ 
fer  to  di.scu.ss  means  and  ways  to  avoid 
war  after  diplomatic  relations  had  been 
severed. 

The  Berlin  disp.atch  is  just  another 
evidence  of  the  garbled  form  in  which 
news  from  the  Cnited  States  is  reach¬ 
ing  Germany  and  leaving  the  German 
public  with  a  misconception  of  the  at¬ 
titude  of  the  Cnited  States  toward 
their  Government. 

"LEAK”  PETERS  GIFT 


Committee  Investigating  Agrees  to  Make 
Reporters  the  Goats. 

Tile  famous  Washington  leak  inves¬ 
tigation  has  been  concluded.  .\s  a  re¬ 
sult  all  of  the  Government  officials 
named  have  been  given  a  most  licauti- 
ful  coat  of  whitewash,  and  two  poor  re¬ 
porters,  who  have  no  comeback,  are 
made  the  goats,  'rhe  committee  is  re¬ 
ported  to  l>e  ready  to  report  to  Congress 
that  the  “leak”  on  the  President’s  peace 
note  i.s  traceable  to  two  newspaper  re¬ 
porters  who  furnislied  a  foreca.st  of  it 
to  stock  l)roker.s.  It  will  say  that  the 
wholesale  charges  involving  public  ofti- 
cialii  and  men  in  private  life  have  not 
been  supported  l>y  evidence  produced 
before  the  Committee. 

It  is  believed  the  rejiort  will  include 
a  statement  that  members  of  the  Rules 
Committee  and  of  the  Standing  Com¬ 
mittee  of  Correspondents,  in  charge  ol 


the  press  galleries  of  Congress,  have 
conferred  regarding  possible  changes  in 
the  rules  governing  the  admission  of 
newspaper  correspondents  to  the  press 
galleries  and  that  the  correspondents 
are  expected  to  take  action  discouraging 
the  employment  of  any  newspaper  mar. 
by  a  stock-brokerage  concern,  even 
though  the  connection  be  friendly  and 
not  a  financial  one. 

The  report  probably  will  contain  com- 
j)limentary  reference  to  the  corps  of 
Wa.shington  correspondents  and  a  trib¬ 
ute  to  the  integrity  of  the  newspaper 
profession.  There  will  be  no  severe 
condemnation  of  the  two  correspon¬ 
dents  who  in  this  particular  instance 
sent  out  forecasts  of  the  “peace  note.’' 
It  is  also  understood  the  report  will 
say  that  none  of  the  newvspaper  men 
present  at  the  Lansing  conference  on 
December  20  violated  the  confidence  of 
that  conference  and  that  forecasts  of 
the  “peace  note”  were  sent  by  men  not 
present  at  the  conference. 


'Fri.sco  Auto  Show’s  Success 
San  Francisco,  February  22. — The 
success  of  the  Pacific  Auto  Sliow  sur¬ 
passed  expectations,  as  the  time  for  ar¬ 
ranging  it  was  short.  When  the  show 
opened,  the  local  newspapers  ran  spe¬ 
cial  automobile  sections  of  large  size, 
containing  much  descriptive  matter  and 
many  pages  of  display  advertising  for 
the  leading  automobile  concerns.  The 
Examiner  led  in  automobile  advertis¬ 
ing;  the  Chronicle,  the  Call,  and  the 
Bulletin  al.so  carried  large  volumes  of 
disi)lay. 


'rtie  fellow  wlio  takes  charge-  of  ihe 
conversation  is  generally  a  bore. 


.  .\  "highbrow”  is  a  man  with  intelli¬ 

gence  enough  to  keep  the  hair  out  of 
hi.s  eyes. 


Fire  Service 


F.  M,  COLLINS  M,  F,  COLLINS 

Secretary  President  and  Editor 

The  Troy  Observer  Publishing 
Company 

TROY,  N.  Y. 

February  17,  1917. 

The  Intertype  Corporation, 

Terminal  Building, 

Brooklyn,  N.  Y. 

Gentlemen; 

The  destruction  of  our  plant  by  fire  put  us  to 
the  great  inconvenience  of  having  our  composition 
and  other  work  done  outside.  We,  therefore,  have 
been  much  pleased  with  the  prompt  and  efficient  ser¬ 
vice  you  rendered  us  when  we  were  once  ready  to 
place  the  order  for  machines.  You  certainly  have  a 
most  efficient  service  organization,  and  after  a  three 
years’  use  of  the  Intertype,  and  a  comparison  of  your 
multiple  magazine  models  with  other  makes,  we  are 
confident  that  in  again  installing  Intertypes  we  chose 
the  better  machine. 

Yours  very  truly, 

Troy  Observer  Pub.  Co., 

Per  M.  F.  Collins,  President. 

F.MC/MFC 


The  Troy  Observer 

following  the  destruction  of  its 
plant  by  fire  placed  an  order  for 

TWO  INTERTYPES 

Order  received  at  our  factory  Saturday. 
Shipped  Tuesday.  Running  Thursday. 

If  YOU  have  a  fire^  wire  us. 


INTERTYPE 


CORPORAT 

Terminal  Building,  Brooklyn,  N.  Y. 

NEW  YORK  NEW  ORLEANS  CHICAGO 

World  Building  1119  Carondelet  Street  Old  Colony  Building 


I  O  N 


SAN  FRANCISCO 
»6  Third  Street 
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TWO-CENT  NEWSPAPERS  A 
SUCCESS  IN  PITTSBURGH 

(.Continued  from  page  10) 
<'Hsti)niod  to  pay  that  sum  for 
tho  newspapers  they  read,  and  it  was 
simply  a  matter  of  extending  a  cus¬ 
tom  to  the  evening  fieid.  While  there 
still  may  he  a  falling  off  of  eireulation, 
I  believe  it  is  due  to  a  stoppage  of  du¬ 
plications  rather  than  to  an  unwilling¬ 
ness  on  the  part  of  the  reading  public 
to  pay  2  cents  per  copy  for  their  paper. 
Wh.'itever  may  be  the  cause  of  the  cir¬ 
culation  shrinkage,  it  is  not  serious 
enough  to  worry  any  of  the  publishers, 
and  I  tirmly  believe  that,  before  another 
three  months  have  pas.sod,  as  many 
pap<'rs  will  be  sold  at  the  increased 
price  :is  were  sold  when  the  price  was 
one  cent. 

“I  was  especitilly  glad  to  learn  tliat  the 
representative  of  The  finiTOH  and  Pi'B- 
i.isiiKit  had  secured  interviews  with  some 
of  the  leading  retail  merchants  of  the 
cit.v.  as  an  interview  coming  from  that 
source  would  have  less  suspicion  of 
having  been  colored  to  suit  the  views 
of  the  publishers  than  if  it  had  been 
procured  at  the  .solicitation  of  any  one 
of  the  publi.shcrs  or  through  the  As.so- 
ciation.  It  is  quite  evident  that  all  of 
the.se  large  space-buyers  are  well  satis¬ 
fied  with  the  change,  and  since  none  of 
them  have  complained  of  a  falling  off 
of  their  bu.sines.s,  it  is  apparent  that  the 
results  obtained  from  their  advertising 
are  as  satisfactory  to  them  as  they  were 
prior  to  the  change.  It  occurs  to  me 
that  no  better  testimony  could  be  pro¬ 
cured  than  through  the  man  who  spends 
large  sums  of  money  for  newspaper  ad¬ 
vertising,  and  T.  therefore,  see  little  need 
for  further  comment  in  that  direction. 

"When  the  print  paper  situation  be¬ 
came  so  alarming,  the  Pittsburgh  pub¬ 
lishers  were  confronted  with  a  problem 
that  was  perhaps  a  little  more  .serious 
than  in  any  other  of  the  larger  cities  of 
the  (Miuntry,  as  they  had  already  put  into 
effect  all,  and  more,  of  the  various  econ¬ 
omies  which  had  been  generally  recom¬ 
mended  to  effect  a  saving  of  j»rint  paper. 
Some  four  years  ago  they  discontinued 
the  practice  of  allowing  the  return  of 
unsold  new.spapers,  and  as  this  was  one 
.  itf  the  biggest  economies  recommended, 
there  was  nothing  further  to  be  gained 
in  that  direction.  The  attention  of  the 
publishers  was  next  directed  to  a  plan 
to  limit  the  size  of  new.spapers.  but  this 
was  not  found  to  be  practicable  other 
than  to  try  to  coniine  the  size  of  the 
paiwrs  to  actual  necessity.  However, 
one  i)lan  that  had  been  under  considera¬ 
tion  for  two  or  three  years  was  put  into 
effect  in  order  to  bring  about  a  .saving 
of  paper.  This  was  the  standardization 
of  column  widths  and  margins,  all  of 


which  was  reduced  from  13  ems  to  12% 
ems,  w’hich  now  allows  the  publisher  to 
print  his  paper  on  a  72%-inch  roll  for 
four-plate-wide  presses  and  a  36%-inch 
roll  for  two-plate-wide  presses.  As  it 
has  already  been  pointed  out  on  various 
occasions,  the  vast  amount  of  paper  that 
can  be  saved  in  this  manner,  it  is  hardly 
necessary  to  go  into  the  subject  again. 

OTHER  BXX)NOMIES  PRACTICED. 

“Still  another  economy  that  was  put 
into  effect  was  the  elimination  of  roto¬ 
gravure  and  magazine  sections.  It  Was 
the  belief  of  the  publishers  that  neither 
of  these  features  benefited  circulation 
to  any  great  extent,  and  that,  therefoi-e, 
they  could  be  dispensed  with  without 
serious  ioss,  and,  as  proof  that  they  were 
correct  in  their  opinion,  I  have  yet  to 
hear  of  any  reader  having  entered  com¬ 
plaint  for  failure  to  receive  these  addi¬ 
tional  sections  in  the  Sunday  newspaper 

“One  of  the  very  first  reforms  at¬ 
tempted  by  the  Pittsburgh  publishers 
was  to  iimit  the  jiumber  of  complimen¬ 
tary  papers  issued  to  adverti.sers,  it  hav¬ 
ing  been  a  cu.stom  of  iong  standing  to 
give  them  as  nian.v  free  copies  as  re¬ 
quested.  The  lir.st  step  was  to  communi¬ 
cate  with  man.v  of  the  advertisers  and 
ask  them  to  voluntarily  reduce  the,  num¬ 
ber  of  papers  drtwn  daily  to  meet  their 
actual  needs,  but  when  they  failed  to 
respond  to  the  suggestion,  the  publishers 
arbitrarily  cut  down  the  list.  In  .some 
instances  as  many  as  seventy-five  copies 
were  drawn  by  adverti.sers  from  each 
newspaper,  and  in  revising  the  list  the 
publisher.s,  through  a  committee  ap¬ 
pointed  for  that  purpose,  .set  a  maximum 
of  five  copies  to  the  very  largest  adver¬ 
tiser  and  graded  others  proportionateiy 
to  the  amount  of  space  purchased.  Cards 
were  issued  showing  how  many  papers 
each  advertiser  was  entitled  to.  and 
these  must  be  presented  when  papers 
are  drawn.  In  addition  to  this,  all  free 
or  complimentary  newspapers  going  to 
hospital.s,  librarie.s,  and  charitable  insti¬ 
tutions,  as  well  as  to  city  officials,  police¬ 
men,  firemen,  and  .street  car  men — ex¬ 
cept  in  the  latter  instance  where  an  ac¬ 
tual  service  wa.s  rendered — were  with¬ 
drawn.  Instead  of  a  falling  off  of  circula¬ 
tion  from  this  .source,  as  might  lie  ex¬ 
pected,  the.se  copies  that  had  previously 
been  given  away  were  purchased,  that 
in  itseif  resulting  in  a  splendid  increase 
in  revenues. 

“The  Pittsburgh  publishers,  through 
cooperation  among  themselves,  have 
done  much  toward  standardizing  the 
newspaper  business,  and  have  establish¬ 
ed  c-onditions  that  would  no  doubt  result 
in  great  benefits  to  publishers  all  over 
the  country  if  they  were  to  follow  their 
example.” 


Faultfinders  live  in  an  atmosphere  of 
mi.sery. 


Timely  Feature  Suggestions 

Scoop  in  the  Southland  Worth-While  Pages 
Commercial  Problems  Sedgwick’s  House  Plans 
Hints  for  the  Motorist  L  oiled  Down  Comics 
Feder  Fashions  Attractive  Art  Needlework 
Space-Saving  Puzzles  Gettier’s  Portraits 

“Roof-Tree”  The  Weather  Kid  The  Ad-Route 


The  International  Syndicate 

[Featuret  for  Newtpapera 

Established  1889  Baltimore,  Md. 


NEW  YORK  DAILIES  TWO  CENTS 


.411  Will  Double  Price  Outside  of  Great¬ 
er  City  Limits. 

On  and  after  March  1  all  the  New 
York  dailies  which  now  charge  one  cent 
a  copy  will  charge  two  cents  for  their 
paper,  outside  of  the  limits  of  Greater 
New  York.  This  means  that  outside  of 
Manhattan  and  The  Bronx,  Brooklyn 
and  Staten  Island,  and  parts  of  Long 
I.sland  contiguous  to  Brooklyn,  the 
charge  will  be  doubled.  For  a  great 
many  years  Jersey  City,  Hoboken,  New¬ 
ark,  and  .several  other  Jersey  towns  and 
cities  have  enjoyed  what  was  known  as 
the  metropolitan  rate,  paying  the  same 
price  as  residents  of  New  York  city  did. 
A  few  months  ago  this  zone  was  ex¬ 
tended  to  the  north,  taking  in  Yonk- 
er.s,  Mt.  Vernon,  and  a  few  smaller  plac¬ 
es  in  Westchester  County,  and  some 
towns  in  Connecticut.  The  raise  in 
rates  to  the  outside  towns  and  cities  will 
not,  however,  affect  the  local  fate,  which 
will  remain  the  same  as  at  present. 

A  week  ago  representatives  of  sev¬ 
eral  of  the  Philadelphia  newspapers 
conferred  with  some  of  the  New  York 
publishers  relative  to  an  increase  in 
rates  to  a  flat  two  cents  in  all  di.strlcts. 
It  is  understood  that  at  least  one  pub- 
li.sher  refused  to  raise  his  rates,  there¬ 
fore  the  matter  fell  through.  As  a  re¬ 
sult  of  that  meeting,  however,  talk  has 
been  general  that  a  raise  of  some  kind 
was  nece.ssary.  Finally,  on  Tuesday  of 
this  week,  the  way  was  found,  and  the 
out-of-town  sections  were  given  the 
privilege  of  at  lea.st  paying  for  the  ex¬ 
tra  co.st  of  handling  their  paper.s. 


Annual  subscription  price  of  The  Edi¬ 
tor  AND  Phblisher  after  March  1,  $3. 
Reason :  The  Editor  and  Publisher  is 
irorth  it. 


Raises  Sunday  Paper  s  Price 

V 

The  Baltimore  (Md.)  American  edi¬ 
torially  makes  the  following  announce¬ 
ment:  “Beginning  with  the  issue  of 

March  4  the  price  of  the  Sunday  Ameri¬ 
can  will  be  five  cents  per  copy.  This 
increase  is  in  line  with  the  action  of 
publishers  of  the  best  newspapers  in  all 
parts  of  the  country,  and  has  met  with 
the  cordial  approval  of  the  reading  pub¬ 
lic.  All  recognize  the  fact  that  the 
cost  of  white  paper  has  more  than  dou¬ 
bled,  that  publishers  have  frequently 
lieen  threatened  with  a  shortage,  and 
that  all  other  materials  used  in  the 
making  of  a  newspaper  have  gone  far 
beyond  their  former  prices.  There  will 
be,  for  the  present,  at  least,  no  increase 
in  the  price  of  the  other  editions  of  the 
American  and  no  increase  in  the  price  of 
the  Star.” 


Newsboys’  Annual  Dinner 
About  one  thousand  newsboys  of  New 
York  city  dined  at  the  Brace  Memorial 
Newsboys’  Home,  14  Chambers  Street, 
Thursday,  at  the  annual  Washington’s 
Birthday  celebration  and  dinner.  The 
dinner  was  given  by  Mrs.  Eliza  Guggen- 
heimer  in  memory  of  Randolph  Guggen- 
helmer.  Tickets  were  issued  to  the  boys, 
and  they  came  in  relays  from  two 
o’clock  in  the  afternoon  to  five.  Among 
those  who  spoke  were  William  Calder, 
United  States  Senator-elect;  Sheriff  Al¬ 
fred  E.  Smith,  and  Lewis  H.  Pound.s, 
president  of  the  Borough  of  Brooklyn. 


Up  With  the  Flag 

In  order  to  encourage  the  exhibition 
of  the  national  emblem  during  the  pres¬ 
ent  war  crisis,  the  Chicago  Herald  is 
printing  coupons  which  may  be  ex¬ 
changed  for  a  5x3  American  flag  upon 
payment  of  35  cents. 


SAVE  PRINT  PAPER 

The  standard  lengths  of  print  paper  rolls  have 
now  become: 

I 

For  8  Col.  Newspapers  ■  71  Inches 

For  7  Col.  Newspapers  -  65  Inches 

Whatever  is  the  size  of  the  rolls  you  are  now 
using,  the  VV(X)D  MAT,  assisted  by  minor 
changes  to  your  press  and  stereotype  machinery, 
will  permit  you  to  adopt  one  or  the  other  of  the 
above  sizes.  Send  us  a  copy  of  your  paper  and 
we  will  tell  you  how  to  do  it,  quickly  and  with 
great  profit. 

^  ou  owe  it  to  your  properly  to 

SAVE  PRINT  PAPER 

WOOD  FLONG  COMPANY 
25  Madison  Ave.  New  York 
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REDUCED  WASTE  BY  HALF 


How  the  Toronto  Mail  and  Empire  Has 
Effected  Economies. 

\V.  J.  Darby,  circulation  manager  of 
the  Toronto  (Can.)  Mail  and  Empire, 
in  telling  how  economies  have  been  ef¬ 
fected  in  the  office  of  that  publication, 
says: 

"We  have  got  after  the  concomitants 
of  waste  which  have  been  previously  re¬ 
garded  as  more  or  less  inevitable  and 
have  succeeded  in  reducing  them  at 
least  by  50  per  cent.,  and  incidentally 
made  some  new  discoveries  in  the  do¬ 
main  of  fact. 

“While  we  never  gave  an  unlimited 
return  privilege  to  all  dealers,  we  made 
a  practice  of  allowing  all  those  dealers 
beyond  this  province  of  Ontario,  full 
on-sale  privileges.  We  have  cut  this 
privilege  off  absolutely,  and  have  suf¬ 
fered  no  loss  in  circulation  thereby. 
Also  we  were  in  the  habit  of  giving 
retail  dealers  the  on-sale  privilege  in 
this  province,  in  cases  where  we  thought 
it  advisable,  and  we  have  withdrawn 
this  privilege,  and  no  slump  in  circula¬ 
tion  has  followed  in  consequence.  We 
have  cut  off  all  our  exchanges  in  Cana¬ 
da,  as  well  as  correspondents’  copies, 
and  now  buy  whatever  papers  we  re¬ 
quire  and  charge  the  wholesale  rate  to 
all  papers  that  require  the  Mail  and 
Empire. 

“The  only  concession  we  have  left 
undisturbed  is  the  on-sale  privilege  to 
our  wholesale  dealers,  of  whom  there 
are  about  twenty  in  the  city  and  twenty 
others  scattered  in  the  larger  towns 
throughout  the  province. 

“To  the  whole.sale  dealers,  who  sell 
to  other  dealers,  newsboys  and  hotel 
newsstands,  we  allow  the  on-sale  priv¬ 
ilege  of  10  per  cent,  per  day  of  their 
drawings. 

“.\11  morning  and  evening  papers  in 
'I'oronto,  with  the  exception  of  one,  are 
willing  to  increa.se  their  price.  The  one 
Iiai)er  that  still  stands  out  is  consider¬ 
ing  the  proposition,  and  we  hope  it 
will  .soon  realize  the  fact  that  the  one- 
cent  paper  has  ceased  to  be  a  success¬ 
ful  business  possibility." 


CARRIERS’  CLUB  OPENED 


Spacious  Quarters  Provided  for  Provi¬ 
dence,  R.  L,  Newsboys’  Association. 

At  a  meeting  of  the  Providence  (R.  I.) 
Journal  Newsboys’  and  Carriers’  A.s.so- 
ciation,  held  on  February  19,  the  fol¬ 
lowing  board  of  governors  were  elected: 
Stephen  O.  Metcalf,  chairman;  Gover¬ 
nor  R.  Livingston  Beeckman,  Mayor 
Joseph  H.  Gainer,  Leon  Samuels,  and 
John  R.  Rathom.  Joseph  P.  Barry,  cir¬ 
culation  manager  of  the  Journal,  was 
appointed  manager  of  the  Association. 
The  following  executive  committee  of 
boys  and  Journal  men  were  chosen:  P. 

H.  Block,  H.  I.  Goldshure,  A.  Fledman, 

I.  Dash,  I.  Pain,  R.  E.  Southill,  J.  O’Neil, 
.\.  Peterson,  Francis  J.  Brady,  and 
'rhomas  Farrolly,  and  C.  M.  StanieKs, 
of  the  circulation  department. 

At  a  mass  meeting  at  a  local  theatre, 
John  R.  Rathom  spoke  to  the  boys. 
They  were  then  taken  to  the  City  Hall 
steps  and  photographed,  and  then  went 
to  the  club  rooms.  The  place  selected 
for  the  boys  contains  4,000  .square  feet 
of  floor  space,  is  well-lighted,  and  will, 
when  completed,  consist  of  a  library, 
shower-baths,  gymnasium  apparatus, 
basketbali  court,  stage,  and  bowling  al¬ 
ley.  It  is  planned  to  organize  a  band. 

There  will  be  a  superintendent  in 
charge  at  all  times.  It  will  be  open 
week  days,  except  Saturday,  from  12 
to  3  in  the  afternoon  and  from  6  to  9 
in  the  evening. 


Big  Circulation  Stunt 

For  two  days,  recently,  the  Kansas 
City  Star  entertained  the  children  and 
grown-ups  of  that  city  with  a  produc¬ 
tion  of  the  Paramount  film  “Snow 
White.”  The  picture  was  shown  in  the 
big  convention  hall,  and  everybody 
within  the  Star’s  wide  range  of  circu¬ 
lation  was  invited.  There  Vas  no  es¬ 
pecial  occasion  for  the  party — no  birth¬ 
days  nor  golden  wedding  anniversar¬ 
ies  to  celebrate— but  the  Star  decided  it 
hadn't  paid  enough  attention  lately  to 
the  children.  The  production  of  one  of 
Grimm  Brothers’  fairy-tales  gave  it  an 
opportunity  to  make  up  for  the  defi¬ 
ciency.  The  Star’s  party  broke  all 
records  for  motion-picture  entertain¬ 
ment.  A  total  of  seventy  thou.sand  per- 
•soiis  attended  the  five  performances  as 
guests  of  the  newspaper. 


Canadian  Dailies  Raise  Price 
Since  the  first  of  the  year  many  dai¬ 
lies  in  western  Canada  have  increased 
subscription  rates.  On  the  coast,  the 
Vancouver  Province,  Vancouver  World 
and  Victoria  Times  have  advanced  their 
mail  rate  from  $3  to  $4.  The  Lethbridge 
Herald  has  al.so  put  its  rate  up  to  $4, 
with  a  local  delivery  rate  of  10  cents 
a  week.  The  Regina  evening  papers, 
the  Po.st  and  the  Province,  and  the  Sas¬ 
katoon  evening  paper,  the  Star,  all  go 
to  $4  on  March  1.  In  Winnipeg,  the 
Free  Press  Bulletin,  the  evening  edi¬ 
tion  of  the  Free  Press,  has  raised  its 
city  rate  to  45  cents  a  month,  while 
its  competitors  in  the  evening  field,  the 
Telegram  .and  the  Tribune,  are  now 
selling  at  10  cents  a  week.  All  three 
evening  papers  have  a  mail  rate  of  $4 
per  annum. 


Carriers  Got  Many  Ads 
The  Okmulgee  (Okla.)  Daily  Demo¬ 
crat  has  awarded  prizes  in  its  carrier 
want-ad  conte.st.  The  management  re¬ 
ports  that  the  results  obtained  have 
l)een  very  satisfactory,  the  want-ad  col¬ 
umns  of  the  Democrat  having  been 
practically  doubled  since  the  contest  was 
launched.  Under  the  plan  followed, 
every  route  carrier  was  authorized  to 
solicit  want  ads,  and  the  prizes  were 
awarded  to  those  securing  the  greatest 
number  of  ads.  The  prize  winners  are: 
Fir.st,  Bert  Clements,  $5  in  gold  and 
raincoat  and  cape;  second,  Errol  Moore, 
$2.50  in  cash  and  raincoat  and  capo; 
third,  Carl  Welborn,  raincoat  and  cape. 


Newsies  and  the  Ad  Field 

In  an  article  on  “The  Newsboy  and 
the  Advertising  Business,”  in  the  Febru¬ 
ary  issue  of  the  Newsboys’  World,  pub¬ 
lished  by  the  Newslxjys  of  Milwaukee, 
Wis.,  A,  B.  Cargill,  adverti.sing  manager 
of  the  Milwaukee  Sentinel,  says:  “By 
giving  attention  to  education  which 
deals  especially  with  the  bu.siness  world, 
the  new.sboy  who  wants  to  get  into  the 
advertising  busine.ss  will  be  giving  hiin- 
.self  a  practical  and  useful  i)rei)aratory 
j'oui'st'  that  may  fit  him  for  a  successful 
career  in  this  modern  profession.” 


Now  1  Cents;  May  Be  14 

The  Ijondon  Times  announces  that,  as 
a  consequence  of  the  inerea.sing  restric¬ 
tions  on  news  print  pai)er,  it  has  raised 
its  price  to  4  cents  a  copy.  It  .says  the 
recent  increase  to  3  cents  did  not 
c.ffect  its  circulation.  The  news¬ 
paper  will  retain  its  size  and  limit 
its  circulation,  and,  with  a  view 
to  this  end,  will  again  rai.se  its  price,  if 
necessary,  even  to  14  cents,  for  which 
the  paper  sold  at  prior  to  1836.  It  is  the 
intention  of  the  Times  to  encourage  a 
house-to-hou.se  loan  circulation. 


WAR 

FEATURES 

that  your  competitor  will 
not  have  and  can  not  get 

MAKE 

CIRCULATION 

Your  competitor  can,  and 
undoubtedly  will  get  just 
as  good  telegraph  news  of 
the  war  as  you  can  get, 
BUT  BY  TAKING  ON 
THE  NEA  SERVICE 
YOU  CAN  GET  WAR 
AND  OTHER  FINE 
CIRCULATION  -  MAK¬ 
ING  features  that 

WILL  BE  ABSO¬ 
LUTELY  EXCLUSIVE 
’  WITH  YOUR  PAPER. 

All  particulars  as  to  how 
and  •  where  you  can  get 
this  service,  and  samples 
of  it  will  be  sent  you  if 
you  will  just  let  us  know 
you  want  them. 

THE  NEWSPAPER 
ENTERPRISE  ASSOCIATION 

1279  West  Third  Street 
CLEVELAND,  OHIO 
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TIPS  FOR  THE  ADMAN  ACER 

The  Richard  A.  Foley  Advertising 
Agency,  Bulletin  Building,  Philadelphia, 
Pa.,  is  handling  the  advertising  of 
('has.  Gulden,  “Gulden’s  Mustard,”  48 
Klizabeth  Street,  New  York  city. 

Collin  Armstrong,  Inc.,  1459  Broad¬ 
way,  New  York  city,  will  shortly  place 
more  copy  with  a  selected  list  of  news¬ 
papers  for  the  American  Tobacco  Com¬ 
pany,  “Sovereign  Cigarettes,”  111  Fifth 
Avenue,  New  York  city. 

The  D’Arcy  Advertising  Company, 
International  Life  Building,  St.  Louis, 
Mo.,  is  again  placing  four-time  orders 
with  a  selected  li.st  of  newspapers  for 
the  Missouri  Pacific  Railroad  Co. 

The  Geo.  Batten  Co.,  Fourth  Avenue 
Building,  New  York  city,  will  shortly 
make  up  a  li.st  of  New  Kngland  news¬ 
papers  for  the  Ipsw’lch  Mills,  “Ipswich 
Soc  k.s.”  Ipswich,  Ma.ss.,  and  also .  ask 
newsi>apers  for  information  for  Bell  & 
Comi)any,  "Bell-Ans,”  Orangeburg,  N. 
Y. 

The  Dillard- Jacobs  Agency,  Empire 
Life  Building.  Atlanta,  Ga.,  is  placing 
400-in<'h,  one-year,  orders  with  Missis- 
.sippi  newspapers  for  the  Shiver  Springs, 
Shelton,  S.  C. 

The  E.  P.  Remington  Agency,  1280 
.Main  Street,  Buffalo,  N.  Y.,  is  sending 
out  orders  to  some  Pennsylvania  news- 
pap<'rs  for  the  Atterbury  Motor  Car 
Company,  Buffalo,  N.  Y. 

The  Golden  Gate  Advertising  Agency, 
San  Francisco,  Cal.,  is  placing  orders 
with  some  large  city  newspapers  for 
We.sley  &  Co.,  “Freezone  Corn  Rem¬ 
edy,”  Cincinnati,  O. 

The  J.  Walter  Thompson  Company, 
New  York  city,  is  handling  the  adver- 
ti.sing  of  the  Winche.ster  Repeating 
.\rms  Co.,  “Winchester  Rifles,”  New 
Haven,  Conn. 

Street  &  Finney,  171  Madison  Avenue, 
New  York  city,  are  again  placing  copy 
with  some  Connecticut  new.spapers  for 
the  Kibbe  Bros.,  “Klbbe  Social  Whirls,” 
candy,  Springfield,  Mass. 

The  Gundlach  Advertising  Company, 
Peoples  Gas  Building,  Chicago,  Ill.,  is 
making  contracts  with  a  .selected  list 
of  newspapers  for  the  D.  D.  D.  Co., 
medical.  •’5825  Ravenswood  Park,  Chi¬ 
cago.  111. 

H.  H.  Levy,  .Marbridge  Building,  New 
York  city,  is  again  placing  orders  with 
a  .selected  list  of  new.spapers  for  the 
Rumania  Hair  Co.,  120  West  29th  Street, 
New  York  city. 

The  Matos  Advertising  Company,  Bul¬ 
letin  Building,  Philadelphia,  Pa.,  is  plac¬ 
ing  new  copy  with  newspapers  tor  the 
Pratt  Food  Co.,  “Pratt’s”  Veterinary 
Remedies,  128  Walnut  Streeft,  Phila¬ 
delphia,  Pa. 

The  H.  K.  McCann  Co.,  61  Broad¬ 
way,  New  York  city,  is  handling  the 
advertising  of  the  Ameritan  Thermos 
Bottle  Co.,  Norwich,  Conn.,  and  35  West 
31st  Street,  New  York  city. 

The  Frank  Prcsbrey  Co.,  456  Fourth 
•Ivenue,  New  York  city,  is  placing  forty- 
tive-line,  e.  o.  d.,  tf.,  orders  with  a  se¬ 
lected  list  of  newspapers  for  the  Tray- 
more  Hotel,  Atlantic  City,  N.  J.,  and 
placing  orders  with  practically  the  .same 
list  of  newspapers  as  last  year  for  the 
Equitable  Life  A.ssurance  Society,  120 
Broadway,  New  York  city.  This  com¬ 
pany  will  also  shortly  place  orders  with 
new.spapers  for  the  American  Tobacco 
Co.,  “Liberty”  and  "Tuxedo”  Tobacco, 
111  Fifth  .\ venue.  New  York  city. 

The  Gardner  Advert i.sing  Company, 
315  North  Tenth  Street,  St.  Louis,  Mo., 
is  again  making  i-ontracts  with  a  se¬ 
lected  list  of  newspapers  for  the  Gen¬ 
eral  Roofing  Co.,  “Certain-teed  Rooting,” 


Boatsman’s  Bank  Building,  St.  Louis, 
Mo. 

Ruthrauff  &  Ryan,  450  Fourth  Aven¬ 
ue,  New  York  city,  are  sending  out  or¬ 
ders  to  newspapers  generally  for  the 
U.  S.  School  of  Music,  225  Fifth  Av¬ 
enue,  New  York  city. 

The  Sales  Service  Co.,  Peoples  Gas 
Building,  Chicago,  Ill.,  is  placing  84- 
line,  4-time  orders,  with  some  Middle 
West  new.spapers  for  the  St.  Louis,  New 
Orleans  Navigation  Co. 

The  Greenleaf  Company,  185  Devon¬ 
shire  Street,  Boston,  Mass.,  is  handling 
the  advertising  of  the  Waltham  Watch 
Co.,  W'laltham,  Mass. 

N.  W.  Ayer  &  Son,  300  Chestnut 
Street,  Philadelphia,  Pa.,  are  planning 
another  newspaper  campaign  for  the 
R.  J.  Reynolds  Tobacco  Co.,  “Prince  Al¬ 
bert”  Tobacco  and  “Camel  Cigarettes,” 
Winston-Salem,  N.  C.,  and  gathering 
information,  and  later  will  adverti.se 
with  newspapers  in  cities  that  have  a 
population  of  10,000  or  over,  for  the 
Encyclopaedia  Britannica,  116  West  32d 
Street,  New  York  city. 

The  Federal  Advertising  Agency,  6 
East  39th  Street,  New  York  city,  is 
again  placing  orders  with  some  New' 
York  State  new.spapers  for  the  Garrett 
&  Co.,  “Virginia  Dare  Wine,”  Norfolk, 
Va.,  and  will  shortly  send  out  orders 
to  a  selected  list  of  new.spapers  for 
B.  Stern,  clothing,  Broadway,  near 
Bleecker  Street.  New  York  city. 

The  Blackman-Ross  Co.,  95  Madison 
Avenue,  New  York  city,  will  shortly 
.send  out  orders  to  newspapers  for  the 
Earl  &  Wilson,  “E.  &  W.”  Collars,  33 
East  17th  Street,  New  York  city,  and 
is  making  up  a  list  of  Pacific  Coast 
newsi)apers  for  the  United  Cigar  Mfrs. 
Co.,  "Owl  Cigar,”  1016  Second  Avenue. 
New  York  city. 

The  Auburn  Commercial  Club,  Au¬ 
burn,  Cal.,  is  con.sidering  the  raising  of 
an  adverti.sing  fund  of  $30,000  to  be 
spent  in  the  Eastern  and  Middle  West¬ 
ern  centres  of  population  for  the  pur- 
■  po.se  of  increa-sing  the  demand  for  Plac¬ 
er  County  products,  such  as  peaches 
and  olives. 

The  Phillip  Kobl>c  Co.,  212  Fifth  Ave¬ 
nue,  New  York,  is  again  sending  out 
orders  for  the  Talcum  Puff  Co.,  Page 
Perfumer,  Bush  Terminal,  Brooklyn, 
N.  Y. 

Klau-Van-Pietersom-Dunlap,  Manhat¬ 
tan  Building,  Milwaukee,  Wis.,  is  plac¬ 
ing  orders  with  city  newspapers  for  the 
Harley  Davidson  Motor  C!o.,  Milwaukee, 
Wis. 

The  Otto  J.  Koch  Adv.  Agency,  Uni- 
veraty  Building,  Milwaukee,  Wis.,  is 
again  making  contracts  in  selected  sec¬ 
tions  for  David  Adler  &  Sons,  “Adler's 
Collegiate  Clothes,”  246  Broadway,  Mil¬ 
waukee,  and  for  the  F.  Mayer  Boot  & 
Shoe  Co.,  “Mayer’s  Shoes,”  Milwaukee. 

Walker,  Dudley  &  Co.,  Peoples  Gas 
Building,  Chicago,  are  making  contracts 
for  the  Grand  Trunk  Railway  System. 

The  Gardner  Adv.  Co.,  of  St.  Louis, 
handles  the  account  of  the  Mobile  & 
Ohio  Railroad. 

The  Hawley  Adv.  Co.,  of  New  York, 
handles  the  “BB”  lace  account  of  Bir- 
kin  &  Co.,  73  Fifth  Avenue,  New  York. 

Mumm-Romer  Co.,  Columbus,  O.,  han¬ 
dles  the  advertising  of  the  Agricultural 
Lime  Association  of  Columbus,  O.  This 
company  also  has  the  account  of  the 
Do.sson-Evans  Co.,  school  supplies,  and 
that  of  the  Nitrate  Agencies  Co.  of  the 
same  city. 

Uplift  Corset  Co.,  Chicago.,  Ill.,  is 
placing  page  copy  in  magazines  through 
Taylor-Critchfleld-Clague  Oo.,  Chicago, 
H.  M.  McCormick  is  advertising  man¬ 
ager. 


Eugene  McGuckin  Co.,  105  North  13th 
Street,  Philadelphia,  Is  placing  orders 
with  newspapers  for  Standard  Paint  Co., 
233  Broadway,  New  York,  and  for  F,  W. 
Devoe  &  C.  T.  Reynolds,  paints,  101  Ful¬ 
ton  Street,  New  York. 

Federal  Adv.  Agency,  6  East  39th 
Street  New  York,  is  placing  orders  for 
Bradley  Knitting  Works,  Delavan,  Wis. 

Geo.  A.  Murphy,  Association  of  Com¬ 
merce  Building,  Grand  Rapids,  Mich.,  is 
placing  business  of  Wolverine  Soap  Co., 
Portland,  Mich.,  in  weeklies,  farm,  and 
popular  publications. 

Canfleld  &  Walkley,  341  Fifth 
Avenue,  have  secured  the  account  of 
Progres.sive  Knitting  Works,  Inc.,  422 
South  Fifth  Street,  Brooklyn,  N.  Y. 


NINE  STATES  OPPOSE  STAMPS 


Pacific  Coast  Retail  Grocers’  Associa¬ 
tion  Takes  Drastic  Action. 

Coupon  and  trading  staipps  are  strict¬ 
ly  taboo  on  the  Pacific  Coast  States 
among  the  grocers.  The  retail  grocers 
of  nine  of  the  Pacific  Coast  States  have 
revived  the  Pacific  Coast  Retail  Grocers’ 
Association.  A-  report  states  that  ap¬ 
parently  the  new  organization  repre¬ 
sents  a  new  high  tide  in  aggressive  and 
defensive  trade  cooperation  and  seems  to 
have  been  formed  at  just  this  time  to 
entrench  the  associations  of  those 
States  against  all  efforts  to  shape  anti¬ 
coupon  laws  so  as  to  differentiate  be¬ 
tween  manufacturers’  coupons  and  trad¬ 
ing  stamps. 

Among  others  things",  the  announce¬ 
ment  that  has  been  sent  out  by  the  as¬ 
sociation  states  that  visiting  sales  man¬ 
agers  will  be  informed  in  an  official  way 
that  manufacturers’  coupons,  trading 
stamps,  cash  checks  and  all  similar  de¬ 
vises  are  tabooed  within  the  borders  of 
the  nine  States,  viz.,  (ililifornia.  Color¬ 
ado,  Washington,  Oregon  Utah,  Nevada, 
New  Mexico,  Arizona,  and  Wyoming. 
Sales  managers  will  also  be  told  that 
the  association-owned  trade  papers  will 
not  accept  advertising  of  any  kind  for 
manufacturers’  coupons,  trading  stamps 
or  any  other  scheme  inconsistent  with 
the  as.sociatlon’s  policies. 

TO  BAN  TRADING  STAMPS 

Oklahoma  Governor  Will  Sign  Bill  If 
Legislature  Passes  It. 

I 

Trading  stamps  in  Oklahoma  are  to 
be  placed  under  the  ban  if  a  bill  that 
has  been  introduced  in  the  House  by 
Speaker  Paul  Nesbitt,  of  McAlester,  be¬ 
comes  a  law. 

This  bill,  which  has  the  united  sup¬ 
port  of  the  newspapers  of  Oklahoma 
and  the  merchants’  associations,  would 
levy  an  annual  license  fee  of  $6,000,  pay¬ 
able  to  the  State  Treasurer,  against  all 
merchants  who  desired  to  give  trading 
stamps  with  purchases  of  goods  or  to 
conduct  any  other  kind  of  premium- 
giving  scheme. 

The  bill  is  regarded  as  having  good 
chances  for  final  passage,  and  if  pass¬ 
ed  will  be  signed  by  Gov.  Williams. 


Referendum  on  Trading  Stamps 
The  National  Retail  Grocers'  Associ¬ 
ation  is  conducting  a  referendum  to 
a.scertain  the  wishes  of  the  membership 
with  reference  to  its  advocacy  of  the 
passage  of  a  uniform  anti-trading 
stamp  and  premium  coupon  law.  The 
referendum  is  to  determine  whether  the 
propo.sed  law  shall  be  changed  to  ap¬ 
ply  only  to  trading  stamps  issued  and 
red<iemed  by  a  third  party.  The  mem¬ 
bers  feel  that  coupons  packed  with 
goods  and  redeemed  by  the  manufac¬ 
turer,  should  be  exempt  from  the  oper¬ 
ation  of  an  anti-trading  stamp  law. . 


WRITING  EFFECTIVE  ADS 


Keep  Customers’  Viewpoint  in  Mind,  Says 
S.  L.  Krebs. 

In  an  address  to  300  retail  merchants 
in  St.  Paul,  Minn.,  S.  L.  Krebs,  presi¬ 
dent  of  the  Institute  of  Industrial  Art, 
Philadelphia,  said: 

“Advertising  should  be  so  worded  that 
it  appeals  to  the  person  or  class  you  arc 
trying  to  reach.  Use  your  customer.s’ 
viewpoint.” 

Iteration,  Indirect  suggestion,  attrac¬ 
tiveness,  and  i)ersua.sion  were  held  up  as 
the  five  leading  points  of  salesmanship 
by  Mr.  Krebs.  “These  five  points  are 
fundamental  points  of  human  nature,” 
he  declared.  “Iteration  means  the  con¬ 
tinual  repetition  of  the  point  you  arc 
making.  Utilize  indirect  suggestion. 
Arguing  arouses  opposition.  Make  posi¬ 
tive  statements,  free  from  negative 
words.  ‘Don’ts’  are  bad  advertising 
words.  When  a  mother  tells  her  child 
not  to  go  near  a  fire  she  brings  the 
temptation  before  the  child’s  mind,  when 
instead  she  should  divert  its  attention  to 
another  subject!” 

The  retailers  addres.sed  are  taking  the 
short  course  at  the  University  of  Minne¬ 
sota.  Mr.  Krebs  spoke  under  the 
auspices  of  the  St.  Paul  Association  of 
Commerce. 


Watching  the  clock  is  as  profitless  as 
indulging  in  the  luxury  of  self-pity. 


New  Orleans  States 

Member  Audit  Bureau  of  Circulations. 

Sworn  Net  Paid  Clrcnlatlon  for  6 
Hontho  Endlnc  Oct.  1,  1916 

36,660  Daily 

We  guarantee  the  largest  wblte  home 
ilelirered  evening  circulaflon  In  the  trade 
territory  of  New  Orleans. 

To  reach  a  large  majority  of  the  trade 
proepects  In  the  local  territory  the  States 
Is  the  logical  an.1  economic  medium. 
Clrcnlatlon  data  sent  on  request. 

The  S.  C.  BBCKIPITH  SPBCIAL 
AGENCY 

Sole  Foreign  RepresentatlTcs 
New  York  Chtenco  St.  Lonto 


Advertising  Agents 

COLLIN  ARMSTRONG,  INC., 
Advertising  and  Sales  Service, 
1457  Broadway,  New  York. 


FRANK,  ALBERT  &  CO., 
26-28  Beaver  St,  New  York. 
Tel.  Broad  3831. 


HOWLAND.  H.  S.,  ADV. 
AGENCY,  INC., 

20  Broad  St,  New  York. 
Tel.  Rector  2573 


LEVEY,  H.  H., 

Marbridge  Bldg.,  New  York. 
Tel.  Greeley  1677-78. 


Publishers’  Representatives 

CONE,  LORENZEN  &  WOOD¬ 
MAN. 

Brunswick  Bldg.,  N.  Y.;  Advtg. 
Bldg.,  Chic.;  Gumbel  Bldg.,  Kan¬ 
sas  City. 


GLASS,  JOHN, 

1156-1164  Peoples  Gas  Bldg.,  Chic. 


O’FLAHERTY’S  N.  Y.  SUB¬ 
URB  LIST, 

22  North  William  St,  New  York. 
TeL  Beekman  3636 


PAYNE,  G.  LOGAN.  CO., 

747-748  Marquette  Bldg.,  Chicago, 
Ill.;  200  Fifth  Ave.,  New  York. 
N.  Y.;  8  Winter  St,  Boston, 
Mass.;  Kresge  Bldg.,  Detroit, 
Mich. 
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AD  FIELD  PERSONALS 

H.  C.  Daycli,  for  three  years  execu¬ 
tive  secretary  of  the  New  York  Adver¬ 
tising  Club,  has  resigned,  to  take  effect 
March  17.  At  that  time  he  will  join 
the  Standard  Aero  Corporation  as  as¬ 
sistant  to  the  president,  H.  B.  Mingle. 

Mansfield  House,  formerly  head  of 
the  Advertising  Service  Company,  Mon¬ 
treal  and  Toronto,  has  severed  his  con¬ 
nection  with  the  firm.  His  interests 
have  been  purchased  by  Messrs.  Solo¬ 
mon  &  Cockfield,  who  will  continue  the 
business  as  usual,  Mr.  Solomon  tak¬ 
ing  charge  of  the  Toronto  office,  and 
Mr.  Cockfield  of  the  Montreal  end  of 
the  business.  The  firm  has  recently 
added  to  its  personnel  by  securing 
Mr.  James  Gallagher,  formerly  with  the 
Acton  Publishing  Company,  as  a  copy¬ 
writer. 

Following  the  death  of  Anson  McKim, 
liead  of  the  A.  McKim,  Limited,  Adver¬ 
tising  Agency,  his  brother,  J.  Nelson 
McKim,  has  been  elected  president,  and 
\V.  B.  Somerset  managing  director. 

E.  J.  M.  Proffitt,  head  of  an  advertis¬ 
ing  firm  of  Providence,  R.  I.,  has  asked 
through  the  Town  Criers,  an  advertising 
club,  that  the  Governor  appoint  a  com¬ 
mittee  of  100  to  study  business  condi¬ 
tions  and  existing  interests  through¬ 
out  the  country  in  the  present  national 
crisis. 

Herschel  Hunt  has  resigned  as  presi¬ 
dent  of  the  Fort  Smith  (Ark.)  Ad  Club, 
and  the  board  of  governors  has  elected 
Louis  Cohen  to  fill  the  vacancy.  W. 

B.  Wilmans  was  chosen  to  fill  the  un¬ 
expired  term  of  Mr.  Cohen  as  vice- 
president. 

Henry  F.  Gillig,  an  advertising  agent, 
is  in  a  hospital  at  Springfield,  Mass., 
with  a  broken  leg.  He  was  attending 
the  funeral  of  a  friend  in  that  city 
when  he  slipped  and  broke  his  right 
leg.  The  New  York  Press  Club,  of 
which  he  is  a  member,  received  notice 
of  the  accident  through  a'  mutual 
friend,  C.  W.  McMorran. 

The  New  York  Advertising  Club  has 
appointed  the  following  as  delegates  to 
the  St.  Louis  Convention  of  the  A.  A. 

C.  W.:  George  French,  H.  R.  Doughty, 
William  L.  Roberts,  P.  V.  D.  Lockwood, 
George  W.  Hopkins,  Henry  Hale,  jr., 
Hugh  Burke,  Louis  Gilman,  F.  St.  John 
Richards,  Mi.ss  F.  C.  Meister,  and  E. 
K.  Gordon. 

Hal  Fink,  for  the  past  two  yeair.  ad¬ 
vertising  manager  of  the  New  York 
Evening  Mail,  has  resigned.  Mr.  Fink 
has  made  an  excellent  record  in  the  de¬ 
velopment  of  busines.s  for  the  Mail,  and 
is  very  popular  with  all  advertising  men 
in  New  York.  His  former  associates 
on  the  Mail  regret  his  leaving,  and  pay 
high  tribute  to  his  ability.  His  future 
plans  have  not  yet  been  announced. 

Edward  M.  Power,  president  of  the 
Power  Advertising  Company,  addressed 
the  Pittsburgh  Real  Estate  Board  re¬ 
cently  on  the  relation  of  advertising  to 
selling. 

At  an  afternoon  tea  of  the  New  York 
l>iague  of  Advertising  Women  last  Sun¬ 
day  T.  H.  Moore,  associate  director  of 
the  Bureau  of  Advertising  of  the  Amer¬ 
ican  Newspaper  Publishers  Association, 
ably  covered  the  subject  “What  the 
Newspapers  Think  About  Free  Pub¬ 
licity," 

Elbert  Wortman  has  been  made  ad¬ 
vertising  manager  of  Yawman  &  Erbe, 
makers  of  office  equipment,  Rochester, 
N.  Y. 

L.  E.  Page  is  now  advertising  man¬ 
ager  of  Hart  &  Hutchinson,  New  Brit¬ 
ain,  Conn.,  manufacturers  of  machinery 
supplies. 

William  G.  Beecroft,  formerly  editor 
of  Forest  and  Stream,  has  become  as- 
.sociated  with  Maclay  &  Mullally,  Inc., 


general  advertising  agency.  New  York. 
Mr.  Beecroft  will  have  charge  of  the 
department  of  general  advertising. 

The  advertising  agencies  of  Arthur  C. 
Rogers  and  William  Henry  Baker  have 
merged  and  will  continue  business  in 
Cleveland  under  the  name  of  Arthur  C. 
Rogers. 

W.  L.  McCrory,  of  Chicago,  succeeds 
H.  C.  Sturt  as  advertising  manager  of 
the  Kirksvdlle  (Mo.)  Daily  Express,  the 
latter  going  to  the  Kansas  City  Star 
adverti.sing  department  after  two  years 
in  Kirksville.  Mr.  Mc'Crory  has  been 
doing  agency  work  in  Chicago  the  past 
few  years  and  has  had  considerable  ad¬ 
vertising  experience. 

Mansfield  F.  House  has  resigned  as 
president  and  general  manager  of  the 
Advertising  Service  Company,  Limited, 
Montreal  and  Toronto,  and  has  been 
succeeded  by  Clarence  T.  Solomon. 


Thompson  Agency  to  Move 
The  New  York  office  of  J.  Walter 
Thompson  Company  moves  into  larger 
quarters  in  the  Murray  Hill  Building, 
242  Madison  Avenue,  corner  of  38th 
Street,  March  3.  The  new  offices 
will  occupy  the  fourteenth  and  fif¬ 
teenth  floors  of  that  building.  The 
main  entrance  and  reception  room  will 
be  on  the  fifteenth  floor,  with  the  offices 
of  the  executives  and  representatives, 
the  media,  auditing,  billing,  and  check¬ 
ing  departments.  The  production  de¬ 
partments — art.  copy,  mechanical,  and 
stati-stical — together  with  the  exhibit  and 
conference  rooms,  will  occupy  the  four¬ 
teenth  floor.  1 


Fined  for  “Sargol”  Advertising 

Wylie  B.  Jones  and  -Herbert  E. 
Woodward,  both  of  Binghamton,  N.  Y., 
were  fined  $20,000  and  $10,000,  respec¬ 
tively,  by  Judge  Ray,  in  the  United 
States  Di.strict  Court,  at  Auburn,  N.  Y., 
for  fraudulent  u.se  of  the  malls  and  false 
advertising.  They  were  the  proprietors 
of  n  patent  medicine,  bnown  as  “Sar¬ 
gol,”  which  was  advertised  exten.sively 
as  a  flesh-producer.  Their  trial  lasted 
thirteen  weeks,  and  resulted  in  a  ver¬ 
dict  of  guilty.  Fine.s,  instead  of  jail 
sentences,  were  Irnpo.sed  when  the  dei 
fendants  agreed  not  to  take  advantage 
of  any  appeals  in  the  cases. 

Non-Advertising  Failures 

Startling  figures  relating  to  failures 
in  business  and  non-advertisers  were 
given  to  the  Cincinnati  Ad  Club  last 
week  by  Jesse  M.  Josephs,  of  the  Jo¬ 
sephs  Advertising  Agency.  In  his  ad¬ 
dress  on  “Wbat  Should  a  Retail  Store 
Spend  for  Advertising?”  Mr.  Josephs 
said  among  other  things:  “Figures  I 
obtained  from  a  financial  agency  shows 
that  out  of  all  the  failures  in  a  large 
American  city  during  the  year,  86  per 
cent,  of  the  firms  had  not  spent  a  dol¬ 
lar  on  advertising,  14  per  cent,  spent 
about  fifty  dollars  a  year  apiece;  not 
one  had  really  advertised.  Judicious 
advertising  is  founded  on  facts,  figures, 
and  research.  I  want  to  warn  you  not 
to  stand  still  in  advertising.  If  you 
don’t  advance  every  year  your  busine.ss 
is  slated  for  the  grave.” 


Papers  F.xempt  From  Ad  Tax 

The  Government  of  Uruguay  has  is¬ 
sued  a  new  schedule  of  taxes  on  ad¬ 
vertising,  covering  all  branches  of  the 
advertising  busines.s,  excepting  only 
newspapers.  The  taxes  are  levied  ac¬ 
cording  to  the  time,  place,  and  manner 
of  display.  For  advertising  alcoholic 
beverages,  an  additional  tax  of  10  per 
cent,  is  provided. 


The  Following  Newspapers  are  Members  of 

THE  AUDIT  BUREAU  OF 
CIRCULATIONS 

And  grant  the  right  to  the  orgi.nization  to  examine,  through  qualified  auJ 
itors  or  independent  auditing  concerns,  who  are  certified  public  accountants, 
iny  and  all  bills,  news-agents’  and  dealers’  reports,  papers  and  other  rec¬ 
ords  considered  by  the  Board  of  Control  necessary  to  show  the  quantity  of 
circulation,  the  sources  from  which  it  is  secured,  and  where  it  is  distributed. 


ALABAMA 


MONTANA 


NDWS  . BlrmlDgbaiD 

Average  circulation  for  December,  Dally  41,675; 
Sunday,  42,687,  Printed  2,801,112  lines  more 
advertising  tban  its  nearest  competitor  in  1910. 


MINKR  . Butte 

Average  dally  11.965.  Sunday.  20.180.  for  3 
montbs  ending  March  20.  1010. 


CALIFORNIA  NEW  JERSEY 


iOXAMlNEU  . Los  Angeles 

A,.  B.  C.  Audit  reports  sbow  largest  Morning 
and  Sunday  cireulatlon.  Ureatest  Home  Deliv- 
ery. 


MBHCUItV-HBItALD  . San  Jose 

Post  Offlee  Statement  II.  134.  Member  of  A.B.C. 


GEORGIA 


journal  (CIr.  07,631)  . AtlanU 

('HRONIGLB  . Augusta 


ILLINOIS 


JOURNAL  . Bilsabetl) 

PRKSS  CIIRONICLB  .  l>atersoD 

COURIER  NEWS  . PIsInllebi 


NEW  YORK 


COURIER  a  enquirer  . Bniralo 


IL  PROGUESSO  ITALO  AMERICAN.  .New  Tork 


‘'“J  •  . . New  Tori. 

ITie  National  Jewish  Daily  tbat  no  general 
advertiser  should  overlook. 


HERA,LD  NEWS  (Cireulatlon  15,190).. 

.  .Joliet 

IOWA 

RKtilSTKIl  TRIRUNE  . Des  Moines 

Essential  to  covering  Des  Moines  and  vicinity. 


NEBRASKA 

TRIBUNE  . 

CIrcuIiitloD  A  B.  C.  report, 
U‘MBed  wire  re|>ort  United  Prena. 

7,100.  Full 

SUOCESSrUL  FARMING  . Des  Moines 

More  tbsn  700. UOO  circulation  guaranteed  and 
proven  or  no  jsiy.  Member  Audit  Bureau  of 
Ulreulatlons. 


KENTUCKY 


MASnNic  HOME  JOURNAL _ Louisville.  Ky. 

ISc-nii-Montlily,  32  to  64  pages.)  OiiarantetKl 
largest  circulation  of  any  Masonic  publication  In 
the  world.  In  excess  of  90.000  copies  monthly. 


LOUISIANA 


TIMES  PIPAYUNK  . New  Orleans 


OHIO 

\  INDICA'l'Olf  . YoungntowD 

PENNSYLVANIA 

. . Erie 

DAILT  UEMOURAl . Jobnstowu 

I'lMESI.E.VDER  . Wllkes-llarre 

TENNESSEE 


MICHIGAN 


BANNER 


Nashville 


PATRIOT  (No  Momlay  Issue) . Jacitson 

lAst  Oov.  Statement — Dully,  11.403:  Sunday, 
12.568.  Member  A.  B  C.  and  A.  N.  P.  A. 
Flat  Rates — One  time  ads.  50  cents  liichv  yearly 
contraett,  35  cents  Inch ;  position  20%  extra. 


MINNESOTA 


TEXAS 


CHRONIGl.B  . 

The  ('hronlele  guarantees  a 
.'to.nori  dully  and  45.000  Sunday. 


. Houston 

elrenlat<nn  of 


TRIBUNE.  Morning  and  Evening ...  Minneapolis 


UTAH 


MISSOURI 


POST  DISPATCH . St.  Isrida 

Daily  Evening  and  Sunday  Morning. 

Is  the  only  newspaper  in  Its  territory  with  the 
Ixaiutlful  Rotogravure  Picture  Section. 

The  POST-DISPATCH  sells  more  papers  in 
St.  L.uls  every  day  in  the  year  than  there  are 
homes  In  tb?  city. 

Circulation  entire  year,  1016; 


Sunday  average  . 356,193 

Daily  average  . 204,201 


UERAJ.D-REPUBl.lCAN  . Salt  Lake  City 


VIRGINIA 


DAll.Y  NEWS-RECORD  . Harrisonburg 

lu  the  tuiuous  Valley  of  Va.  ouly  paper  in 
the  richest  Agricultural  Couuty  In  United  SUtea. 


WASHINGTON 


POST-INTBLLIOBNCBR  . Seattle 


ROLL  OF  HONOR 


The  following  puhllsIierH  guarantee  clreulattun  NEBRASKA 

and  willingly  grant  any  adveriiser  the  privilege  ,—  . . .  .  . 

of  a  earefiil  and  exliaiistive  investigation.  FREIK  1‘RESSK  (CIr.  128,:i84) . Linciln 


ILLINOIS  NEW  YORK 


SKANDINAVEN  . Chicago  liOELLE'rriNO  DELLA  SERA . New  York 
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KDITORIAL  OPINION  OF 
NKWS  PRINT  SITUATION 

{('ontiuucd  from  payc  7) 

’“The  World  has  no  interest  in  the  case 
except  to  secure  justice  in  the  public  in¬ 
terest.  It  makes  its  own  paper  and  is 
not  at  the  mercy  of  the  Trust.  But  the 
practices  the  manufacturers  have  pur¬ 
sued  have  been  confiscatory  in  the  case 
of  many  .smaller  newspapers,  to  which 
the  price  of  paper  has  been  arbitrarily 
doubled  and  trebled.  Because  of  their 
greater  resources  the  larger  new.st>apers 
have  been  better  able  to  protect  them- 
■selves;  but  through  no  fault  of  the  com¬ 
bination  of  manufacturers. 

•If  ever  there  was  occasion  for  rigor¬ 
ous  enforcement  of  the  law,  the  news 
print  paper  people  in  their  greed  de- 
liijerately  created  it,  as  they  now  admit 
by  their  headlong  retreat.” 

THE  CHICAGO  HERALD. 

"This  is  the  most  striking  recognition 
to  date  by  American  business  men  of 
the  idea  which  underlies  the  creation 
of  the  Trade  Commission  and  has  ruled 
it.s  i«>li»-y  from  the  start.  It  is  the  first 
.i|.|«‘al  on  a  big  scale  for  the  application 
of  the  method  of  reasonable  adjustment 
as  opiKjst'd  to  the  long  and  tedious  pro- 
ces.s»‘s  of  litigation.  It  is  significant  of 
the  va.st  and  valuable  potentialities  of 
this  IsKly  as  an  agency  for  the  aid  and 
comi.s<‘l  of  business. 

"The  Commi.ssion  has  taken  the  pro- 
l>o.siil  under  advisement.  But  the  prece- 
d<  iit  set  even  by  the  appeal  to  that 
IxHly’s  good  offices  is  of  the  highest  im- 
IMirtante.  In  its  basic  form  the  prob¬ 
lem  of  the  news  print  manufacturers 
and  the  publishers  is  largely  the  prob¬ 
lem  of  other  industries  neces.sary  to  the 
orderly  life  of  the  people.  It  is  not 
rash  to  assume  that  as  the  general  un- 
ilerstanding  of  the  essential  soundness 
of  the  new  idea  embodied  by  the  Com¬ 
mission  grows  clearer,  the  resort  to  it 
will  become  more  and  more  frequent. 

"In  this  ca.se,  as  in  most  other  cases 
involving  industrial  questions  of  far- 
reaching  importance,  what  every  one 
coiKs-rned,  from  manufacturers  to  gen¬ 
eral  public,  wants  mo.st  is  a  sjiti.sfactory 
.settlement  that  will  safeguard  the 
rights  of  all.  An  ounce  of  settlement  is 
worth  a  pound  of  prosecution  from  .al- 
mo.st  every  point  of  view.  The  elimi¬ 
nation  of  the  evil  condition,  where  it 
exl.sts.  will  do  the  public  more  good 
than  long,  tedious,  and  expensive  liti¬ 
gation. 

"Another  aspect  of  the  serious  news 
print  .situation  is  as  important  to  the 
puldic  as  the  evidence  afforded  of  the 
IHitentialities  of  the  trade  commi.s.sion ; 
it  is  coiiierned  with  consi'rvation  of 
national  re.sources.  The  tremendous  ad¬ 
vance  in  the  cost  of  print  paper  has 
given  a  i>oint  to  the  bu^ne.ss  value  of 
refon-station  that  will  hardly  be  over¬ 
looked.  Just  as  the  printing  industry 
has  denuded  the  forests  of  a  number 
of  States,  so  will  its  demands  make  re¬ 
forestation  a  highly  profitable  under¬ 
taking.” 

WASHINGTON  POST. 

"Ked  tape  has  been  cut  and  a  direct 
and  practicable  solution  of  the  print- 
I>aper  situation  has  been  found.  The 
character  of  the  emergency  fully  war¬ 
ranted  the  adoption  of  a  remedy  which 
under  ordinary  circumstances  mi.ght 
have  seemed  undesirable. 

•‘Justification  for  the  acceptance  of 
the  propo.sal  that  the  Federal  Trade 
Commission  act  as  an  arbitrator  and 
fix  the  price  of  news  print  paper  is  to 
be  found  in  the  general  principle  o^ 
arbitration,  which  has  been  found  to  be 
invaluable  to  the  processes  of  justice 
and  industrial  harmony. 


"There  has  been  no  great  shortage  of 
print  pa|>er.  The  figures  of  the  trade 
(ommis.sion  demonstrate  this  conclu¬ 
sively.  The  scare  was  largely  an  arti¬ 
ficial  growth.  Publishers,  finding  con¬ 
tract  prices  going  up,  wrote  to  many 
manufacturers  to  get  better  prices, 
thus  creating  the  false  impression  that 
there  was  an  enormously  Increased  de¬ 
mand. 

‘‘Secretary  McAdoo,  of  the  Treasury 
Department,  especially  de.serves  credit 
for  the  part  he  played  in  bringing  about 
this  harmonious  arrangement,  which 
distinctly  is  in  the  interest  of  the  pub¬ 
lic,  as  well  as  the  small  newspapers  and 
magazines  whose  very  existence  was 
threatened.  It  was  he  who,  in  a  friend¬ 
ly  way',  called  the  manufacturers  to 
Wa.shlngton  and  explained  to  them  the 
effect  of  their  uncompromising  attitude 
with  reference  to  the  public  welfare. 

“The  Individual  members  of  the  Fed¬ 
eral  Trade  Commission  have  likewise 
shown  a  disposition  to  di.sregard  tech¬ 
nicalities  and  accomplish  something 
worth  while.  What  has  been  accom¬ 
plished  in  this  pact  of  peace  is  an 
augury  of  a  bright  and  useful  future 
for  the  Commission.  It  shows  that  the 
Government  can  be  businesslike  and 
helpful  when  the  right  sort  of  officials 
take  hold  of  a  national  problem.” 

II.IJNOIS  STATE  REGISTER. 

“The  news  print  paper  manufacturers 
of  the  United  States  and  Canada,  real¬ 
izing  that  they  were  face  to  face  with 
criminal  prosecution,  have  agreed  to 
be  good.  The  Government  had  the 
‘goods’  on  them,  and  by  their  request¬ 
ing  that  the  Federal  Trade  Commis¬ 
sion  fix  a  reasonable  price  for  the  out¬ 
put  of  the  principal  plants  of  the  Unit¬ 
ed  States  and  Canada,  the  manufactur¬ 
ers  admit  the  weakness  of  their  case. 

“The  news  reports  state  that  it  is 
generally  believed  that  the  Federal 
Board  will  agree  to  fix  resonable  prices 
for  print  paper,  and  that  the  crim¬ 
inal  prosecutions  which  were  threaten¬ 
ed  will  not  be  carried  out. 

“The  high  cost  of  print  p.aper  in  the 
United  States  during  the  past  six 
months  has  forced  a  large  number  of 
newspapers  to  suspend  publication. 

“The  disposition  shown  by  the  print 
paper  manufacturers  to  abide  by  the 
decision  of  the  Federal  Trade  Commis- 
.sion,  in  the  matter  of  fixing  prices,  is 
a  big  victory  for  the  Government.  The 
manufacturers  are  to  be  congratulated 
upon  the  attitude  they  have  assumed. 
All  the  newspapers  of  this  country  want 
is  a  ‘.square  deal.’  The  Government, 
if  it  decides  to  agree  to  adjust  prices, 
will  see  that  both  the  manufacturers 
and  the  users  of  print  paper  are  treat¬ 
ed  fairly.” 

ST.  Loris  RFyrBLIC. 

“American  manufacturers  may  all 
read  with  profit  a  bit  of  current  history 
which  is  just  being  written  in  the  print- 
pai>er  indu.stry.  Appealed  to  by  pub¬ 
lishers  threatened  with  the  extinction  of 
all  profits  by  the  prodigious  rise  in  price, 
the  Federal  Government  took  up  the 
question  of  manufacturing  and  selling 
costs  in  the  paper  trade.  Now  the 
manufacturers  have  offered  to  establish 
a  maximum  price,  dictated  by  the  Fed¬ 
eral  Trade  ('ommission;  and  the  Gov¬ 
ernment  is  said  to  be  about  to  close  with 
the  offer,  and  fix  the  price. 

“With  such  a  society  as  ours.  Gov¬ 
ernment  price-fixing  is  a  poor  and  un¬ 
certain  substitute  for  that  natural  price- 
fixing  which  goes  on  in  every  normally 
conducted  industry  all  the  time.  No  one 
who  has  watched  Government  price-fix¬ 
ing  in  the  selling  of  railway  transporta¬ 
tion  can  escape  a  twinge  of  fear,  as  the 


habit  of  ati|>ealing  to  the  Government 
in.stcad  of  to  the  natural  laws  of  trade 
grows  upon  the  American  people.  But 
here  is  the  thing  that  ought  to  be  laid 
to  heart  by  manufacturers;  The  arbi¬ 
trary  and  artificial  interference  of  Gov¬ 
ernment  in  the  realm  of  price-making 
would  never  have  been  thought  of  if 
only  the  industries  in  which  Govern¬ 
ment  control  has  been  invoked  had  held 
their  would-be  pirates  in  check  by  the 
influence  of  the  great  majority  of  rea- 
.sonabie  men,  and  had  done  their  own 
housecleaning. 

“There  has  never  been  a  time  when 
shortsighted  selfishness  has  plundered 
the  pockets  of  the  American  people 
when  a  very  considerable  section  of  the 
industry  in  which  the  freebooters  op¬ 
erated  has  not  strongly  disapproved  of 
such  exploitation.  But  such  disapproval 
has  remained  inarticulate.  It  has  not 
gone  on  record. 

“There  never  was  a  time,  in  the  days 
of  the  worst  railroad  abuses,  when  there 
was  not  character  and  conscience 
enough  in  the  higher  circles  of  railway 
officials  to  put  the  wrongs  right,  and 
vindicate  the  public’s  rights — had  this 
character  and  conscience  been  mobilized. 
But  it  was  not — and  the  public  went  to 
legislating  on  the  theory  that  all  rail¬ 
road  men  were  crooks,  and  all  railroads 
mines  of  wealth — with  the  result  of  traf¬ 
fic  congestion  on  the  heels  of  many  re¬ 
ceiverships. 

“VV^e  are  our  brothers’  keepers  in  this 
world,  in  more  senses  than  the  one  the 
words  usually  suggest.  You  are  your 
brother’s  keeper,  not  only  when*  he 
needs  your  help  or  your  mercy,  but  also 
when  he  needs  your  sharply  expressed 
di.sapproval.  The  reasonable  and  decent 
and  conscientious  men  in  a  calling  have 
no  right  to  sit  quiet  and  see  the  whole 
business  or  industry  condemned  for  the 
faults  and  failings  of  a  few  men.  They 
ought  to  do  their  own  housecleaning. 
When  the  ‘gouging’  of  purchasers  of 
print  paper  began,  the  reasonable  men 
in  the  industry  ought  to  have  called  a 
halt.  Are  we  to  have  the  Government 
invoked  to  put  things  right  that  popular 
r-onscience  and  common-sen.se  ought  to 
cure  without  re.sort  to  governmental 
machinery?” 


Will  Amend  Libel  Law 

I 

Wisconsin  newspaper  publishers  have 
won  their  fight  before  the  Wiscon.sin 
I..egi.slature.  The  Bennett  Libel  and 
Slander  bill,  now  before  the  Senate,  will 
be  so  amended  to  meet  with  the  approv¬ 
al  of  the  Badger  editors.  A  hearing  was 
held  on  the  bill  before  the  judiciary 
committee  of  the  upper  house  on  Feb¬ 
ruary  15.  Senator  Ben'nett  approved 
of  the  publishers’  suggestions  for 
amendment,  and  the  newspaper  men 
left  for  their  homes  satisfied  with  the 
re.sult  of  their  trip.  The  measure  will 
probably  be  reported  to  the  Senate  by 
the  committee  next  week. 


January  Quill  Appears 

The  January  number  of  the  Quill,  the 
official  quarterly  magazine  of  Sigma 
Delta  Chi,  the  college  national  journal¬ 
ism  fraternity,  is  as  usual,  a  very  credit¬ 
able  one.  The  Quill  is  edited  by  Lee. 
A.  White,  secretary  to  George  Booth, 
publisher  of  the  Detroit  News. 


Texas  Daily's  New  Home 

The  t'orsicana  (Tex.)  Daily  Sun 
ha-s  just  occupied  the  two-story  brick 
building  built  by  the  owners  to 
house  their  plant.  The  Sun  has  added 
the  third  linotype  and  other  equipment 
to  its  mechanical  department 


CALLOWAY  AND  MOORE 
JUMP  INTO  LIMELIGHI 

(.Continued  from  page  7) 
the  expen.se  of  Mr.  Moore  when  he 
earnestly  endeavored  to  convince 
Speaker  CHark  that  a  question  of  per¬ 
sonal  privilege  was  Involved,  insisted 
that  the  Post  editorials  had  referred  tn 
“demagogues  in  the  House.”  The 
Speaker,  looking  gravely  over  the  top 
of  his  glasses  at  Mr.  Moore,  said,  “1 
know.” 

SECOND  CHECK  OFFERED. 

H.  C.  Cutting,  of  New  York,  sent  the 
World  1500  to  add  to  the  $1,000  offered 
by  that  paper  to  Calloway,  saying  in 
part: 

“If  Mr.  Calloway’s  charges  are  cor¬ 
rect,  it  is  worth  $500  to  any  patriotic 
citizen  to  have  the  facts  established 
without  question.  If  Mr.  Calloway’s 
charges  have  been  made  lightly  and  on 
frivolous  grounds,  he  should  be  forced 
to  apologize  to  the  press  of  this  coun¬ 
try.  I  am  moved  to  this  by  my  ideas 
of  what  con.stitutes  real  patriotism,  and 
I  wish  at  this  time  to  commend  you  for 
your  prompt  challenge  of  such  charges. 
If  such  charges  by  public  men  go  un¬ 
noticed,  the  dignity  of  the  press  and 
the  dignity  of  the  American  people 
must  suffer  Incalculable  harm.” 

In  Congressional  circles  it  is  not  now 
deemed  likely  that  the  limelight  poses 
of  Calloway  and  Moore  will  lead  to  an 
investigation. 

THE  CHICAGO  TRIBUNE. 

“There  is  one  worthy  measure  before 
Congre.ss  which  has  even  less  chance  of 
passing  than  a  proper  army  bill.  It  is 
a  resolution  to  investigate  the  owner- 
.ship  of  newspapers  to  find  out  if  any 
of  them  have  been  acquired  in  the  in¬ 
terest  of  foreign  governments  to  sway 
public  opinion  for  the  benefit  of  those 
governments  against  the  Interests  of 
the  United  States. 

“Nothing  is  more  probable  than  that 
this  should  be  so.  Newspapers  are 
property  and  can  be  bought  and  sold. 
Buying  the  editorial  service  of  a  news¬ 
paper  and  buying  the  newspaper  itself 
are  two  very  different  things.  Men  who 
would  scorn  to  take  money  for  editorial 
expression  would  not  hesitate  to  sell 
their  properties.  Few,  indeed,  are  the 
newspaper  properties  which  would  not 
be  sold  at  a  sufficient  price,  and  unlim¬ 
ited  are  the  funds  to  buy  them,  and  un¬ 
limited  the  needs  of  all  the  warring  na¬ 
tions  for  friendly  publicity  in  the  United 
States.  Hence  it  is  more  than  likely 
that  there  are  newspapers  in  the  United 
States  which  now  belong  to  alien  gov¬ 
ernments  and  are  being  conducted  in 
their  behalf. 

“Congress  will  not  investigate^  how¬ 
ever.  Congressmen,  smarting  under 
merited  criticism,  will  charge  newspa¬ 
pers,  both  singly  and  collectively,  with 
treasonable  motives,  but  the  majoriiy 
party  of  Congress  will  not  investigate 
the  ownership  of  newspapers  for  the 
same  reason  it  objected  to  the  invest! - 
gatiqn  of  the  ‘leak’  of  the  President's 
message,  namely:  for  fear  that  it  will 
find  something. 

“For  years  there  has  been  on  the  stat¬ 
ute  books  a  law  requiring  the  publishing 
of  the  actual  ownership  of  newspapers, 
and  for  an  equally  long  time  the  Ad¬ 
ministration  has  failed  to  enforce  this 
law.  An  investigation  of  the  ownership 
of  newspapers  might  not  only  bring  to 
light  some  interesting  concealed  owner¬ 
ships,  but  might  prove  al.so  that  the  Ad¬ 
ministration  permitted  the  evasion  of 
the  law  in  return  for  political  support. 
There  will  be  no  investigation.” 


Indifference  is  the  mother  of  care¬ 
lessness. 
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SMALL  PUBLISHERS  WIN 
SAYS  ERNEST  G.  SMITH 


Fixing  of  the  Selling  Price  of  News 

Print  Marks  an  Epoch  in  Their  History 

and  That  of  the  Manufacturers,  Penn¬ 
sylvania  Man  Declares,  in  Interesting 

Paper. 

By  Ernest  G.  Smith 
(Chairman,  Penniylvania  Publighers’  Purchaalng 
Bureau. ) 

Smaller  publishers  of  the  country 
have  been  electrified  by  the  sweeping 
announcement  of  the  Eoderal  Trade 
('ommlasion  that,  beginning  March  1, 
the  selling  price  of  news  print  would  be 
jiscertained  and  fixed  by  that  arm  of 
government.  Electrified,  hecau.se  it  is 
a  signal  and  almost  revolutionary  jus¬ 
tification  of  the  claims  presented  by  or¬ 
ganizations  of  smaller  publishers  who 
liave,  for  the  first  time  in  the  history 
of  the  publishing  Industry,  solidified 
their  interests  and  found  their  .strength. 

TTp  until  the  Federal  Trade  Commis- 
■sion’s  first  hearing  on  the  news  print 
situation  last  August  the  average  inland 
publisher  was  satisfied  with  a  group  or¬ 
ganization,  if  he  belonged  to  one  at  all. 
whose  name  may  have  seemed  formida¬ 
ble  but  whose  accomplishments  rang¬ 
ed  from  an  annual  dinner  to  an  occa¬ 
sional  weak-kneed  petition  to  a  State 
legislature.  A  small  percentage  were 
members  of  national  publishers’  bodie.s. 
l)ut  the  great  majority,  while  not  dis- 
liaraging  the  many  conri'mendable  effort.s 
of  these,  were  Indifferent  to  their  possi- 
Idlities.  The  pinoh  of  neces.sity  changed 
all  this.  When  the  alarming  truth  dawn¬ 
ed  by  degrees  la-st  fall,  that  competition 
among  news  print  manufacturers  had 
mysteriously  disappeared,  and  that  .ste¬ 
reotyped  answers  to  inquiries  for  news 
print  supplies  bore  a  striking  resem¬ 
blance  in  their  di.scomfortlng  advice  “to 
stick  to  your  present  source  of  supply,” 
it  became  a  question  of  not  how  little  but 
how  much  we  were  to  be  .stuck. 

PENNSYLVANIA  SENSED  SITITATION. 

Penn.sylvania  sensed  this  alarming 
condition  of  affairs  early.  The  voice  of 
.1.  H.  Zerbey,  of  Pottsville,  was  a  voice 
crying  in  the  wilderness  for  a  time. 
Others  of  us  became  intere.sted  in  a  fight¬ 
ing  organization  at  a  meeting  called  by 
him  at  Beading  in  September,  follow- 
o<l  by  another  gathering  at  the  .same 
place  a  month  later.  The  Federal  Trade 
Pommis-slon,  at  its  August  hearing,  had 
hinted  that  cooperative  buying  was  a 
logical  means  of  protection  for  organ¬ 
izations  of  publishers  against  the  job¬ 
ber  and  speculator,  and  might  enable 
such  as-sociations  to  establish  as  direct 
and  advantageous  a  connection  with 
mills  as  the  large  consumer  was  able 
to  secure. 

T’’pon  that  suggestion  we  organized 
the  Pennsylvania  Publishers’  Purchas¬ 
ing  Bureau  in  October,  with  only  a  few 
members  at  the  start,  but  w'hich  now 
h.'vs  an  encouraging  membership  scat¬ 
tered  through  several  States.  We  made 
strenuous  efforts  to  place  tonnage,  but 
to  no  avail  under  conditions  then  ex¬ 
isting.  By  a  comparison  of  experiences 
we  found  that  each  member  was  being 
•supplied  with  alarming  information  as 
to  his  1917  .supply  at  any  price,  that  hi® 
niill  or  iobber  was  shipping  less  than 
promised  through  November  and  De¬ 
cember.  and  that  during  December  was 
advi.sed  that  unless  he  .signed  a  contract 
for  the  entire  year  at  an  increase  above 
any  price  ho  had  theretofore  paid,  his 
source  of  supply  would  be  cut  off.  A 
Kreat  majority  of  the  .smaller  publish¬ 
ers  of  the  country  were  therefore  forced 
into  contracts  by  this  system  of  durc.ss 
during  the  fag  end  of  1916.  It  is  these 
contracts  that  the  decision  of  the  Fed¬ 


eral  Trade  Commission  affects  to  great¬ 
est  advantage,  and  will  result  in  the 
end  of  millions  saved  to  struggling  in¬ 
land  publishers  who  were  fighting  for 
»ery  existence. 

Aside  from  the  immediate  and  con¬ 
tinuing  financial  advantage  gained  for 
publishers  in  general  and  the  smaller 
publi.sher  in  particular  through  the  un¬ 
precedented  accomplishment  of  the 
Federal  Trade  Commission,  indirect 
benefits  accruing  from  a  final  settle¬ 
ment  of  the  controversy  are  in  my 
judgment  of  even  greater  importance. 


A  BLESSING  IN  DISGl’ISE 

Tremendou.sly  increased  costs  of 
newspaper  production  due  to  the  price 
of  news  print  impelled  conservation  and 
efficiency  which  but  few  publishers  had 
ever  voluntarily  imposed  upon  them- 
.selves.  The  whole  unhappy  night¬ 
mare  was  a  blessing  in  disguise.  The 
day  of  returns,  of  free  copie.s,  of  loose 
circulation  methods,  of  selling  adver- 
ti.sing  space  below  cost  and  a  hundred 
other  ills  of  the  business  or  lack  of 
business  have  departed  never  to  return 
to  a  publication  that  can  hope  to  hold 
up  its  head  among  clean  cut  business 
enterprises.  We  needed  a  Moses  to  lead 
Us  out  of  the  wilderness  of  Indifferent 
management.  He  came  with  a  rod  that 
hurt  while  It  was  being  applied.  We 
have  not  yet  quite  forgiven  the  hurt, 
but  it  toned  up  the  whole  bu.siness 
system  to  .somewhere  near  that  state 
of  efficiency  to  which  our  captains  of 
indu.stry  have  brought  other  lines  of 
enterprise. 

A  second  highly  important  benefit 
has  followed  from  various  publisher.s’ 
organizations,  which  before  had  little 
excuse  for  existence,  really  finding 
them.selve.s.  At  the  flr.st  public  con¬ 
ference  with  the  Federal  Trade  Com¬ 
mission  in  Augu.st  of  last  year,  Penn¬ 
sylvania  alone  was  represented  among 
the  States.  At  the  third  conference  in 
December,  sixteen  live  State  organiza¬ 
tion  were  ably  repre.sented,  covering 
every  district  of  the  country  excepting 
the  Pacific  slope.  The  pink  tea  ten¬ 
dency  was  obliterated.  These  were 
business  organizations  headed  by  busi¬ 
ness  men.  Petty  jealou.sles  never  ro.se 
to  the  surface.  They  were  soldiers  in 
a  common  cau.se,  and  pledged  their  or¬ 
ganized  strength  to  the  task  of  defeat¬ 
ing  what  they  believed  to  be  an  unjust 
and  unnatural  detriment  to  the  publish¬ 
ing  business. 


The  Evening  Telegraph 

Advertising  Gains  for  1916 


six  da.TH  a  week,  are  not  only  larger  by 
over  HALF  A  MILLION  LINBS  than  the 
gain  of  .ANY  other  Philadelphia  newwpaper 
AND  MOHE  THAN  OOPBLE  the  gain  of 
any  other  Philadelphia  evening  newapaper, 
hilt  are  far  larger  than  the  percentage  of 
paid  advertising  gains  ever  made  by  any 
Philadelphia  newspaiier,  six  or  seven  days  a 
wis’k.  and  are  far  larger  than  the  pepeentage 
of  gains.  In  paid  advertising,  made  by  any 
newspaper  in  any  Important  American  city, 
finring  191(1  or  any  other  year. 

The  K eeninff  Telegrufth,  Phlla, 


Close  to  the  People 


The  Wisconsin  Dally  Which  has  Grown  Stead, 
lly  In  the  Gowl  Graces  of  its  patrons  In  the 
last  Twenty  Years  Is  The  Nfirthwentern 
at  Oshkosh. 

Printed  In  a  City  of  H.’i.OOO  It  Has  a 
I’lant  to  Compare  with  One  in  a  City  of 
KWI.OdO— High  S|iee<l  Goss  Press,  72,9<M»  an 
Hour,  10  Mergentlialcrs.  Both  Associated 
Press  nisi  I  nited  Press  Is-ased  Wires  and 
All  llie  news  for  All  the  People. 


G.  LOGAN  P.AYNE  COMP.4NY, 


MANHATTAN 
PHOTO- 
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curity  and  an  ability  to  stabilitate  a 
great  industry  on  one  hand,  and  com¬ 
munity  institutions,  which  we  call  news¬ 
papers  on  the  other.  Our  little  organ¬ 
ization  has  come  through  it  feeling 
somewhat  the  worse  for  a  hard  fight, 
but,  nevertheless  with  a  sense  of  appre¬ 
ciation  that  the  newspaper  fraternity 
can  accomplish  results  if  it  organizes 
for  a  worthy  purpose.  If  other  pub¬ 
lishers  feel  about  it  as  we  do,  the  fu¬ 
ture  will  tell  a  different  story  of  pur¬ 
pose  and  accomplishment  in  the  making 
of  newspapers. 


The  splendid  spirit  evidenced  upon 
several  occasions  In  Washington  was 
transplanted  to  the  recent  Chicago  con¬ 
ference.  The  smaller  publisher  there, 
as  at  former  conferences,  told  his  story 
frankly  and  with  such  skill  as  to  gain 
the  continuing  sympathy  of  the  Com¬ 
mission,  and,  I  believe,  the  respect  of 
his  larger  conferrees.  He  had  been  hit 
the  hardest  in  proportionate  increase  of 
price,  and  his  opportunity  of  recouping 
losses  was  far  le.s.s  in  the  smaller  than 
in  larger  communltle.s. 

At  this  conference  the  manufactur¬ 
ers  committed  themselves  to  a  policy 
of  giving  the  utmost  consideration  to 
cobpefative  purchasing  bureaus  like 
our  own. 


Washington's  Libeller  Jailed 

At  Tacoma,  Wash.,  on  February  16, 
Baul  K.  Haffer,  Socialist,  began  serv¬ 
ing  .sentence  of  four  months  in  the 
County  Jail  for  having  libelled  the  mem¬ 
ory  of  George  Wa.shington.  A  stay  of 
execution  was  granted  pending  a  re¬ 
view  of  the  case  by  the  Supreme  Court. 
When  a  hearing  was  denied  Haffer  ac¬ 
cepted  sentence,  which  included  costs 
of  $100.  Haffer's  conviction  was  due  to 
a  letter  written  to  newspapers  a  year 
ago  in  which  he  deplored  the  growth 
of  hero-worship,  and  said  Washington 
was  a  slave-owner,  drank  liquor,  and 
used  bad  language. 


LOOKING  INTO  THE  FUTURE. 

The  logical  conclusion  of  the  confer¬ 
ence  was  that  through  group-buying 
the  same  price  would  be  obtained  as 
for  an  equal  tonnage  sold  to  the  most 
favored  consumer.  And  this  will  mean 
in  future  a  new  price  era  for  many 
publLshers  who  have  heretofore  been 
passed  from  pillar  to  po.st  in  tonnage 
distribution.  Had  the  manufacturers 
then  accepted  in  the  same  spirit  a  sug- 
ge.sted  plan  which  they  finally  agreed  to 
under  compulsion — which  plan  is  the 
recent  announcement  of  the  Federal 
Trade  Commls.sion — they  could  have 
hoped  to  have  witnessed  a  speedier 
coming  of  the  day  when  a  .sense  of  the 
interdependence  of  the  publisher  and 
the  manufacturer  of  news  print  of  each 
upon  the  other  would  mark  an  epoch 
in  the  busine.ss  hi.story  of  both. 

Like  a  case  of  troublesome  boil.s,  the 
experience  leaves  the  newspaper  bu.si¬ 
ness  better  off,  but  thankful  that  it 
is  over.  The  day  of  the  long-term  ton¬ 
nage  agreement  between  njill  and  con¬ 
sumer  at  a  fair  pric’e  for  supply  is  at 
hand.  This  will  mean  a  sense  of  se- 


The  Favorite 

In  1916  The  New  York 
Times  printed  2,581,449 
agate  lines  of  Dry  Goods 
and  Specialty  Shop  adver¬ 
tising — a  greater  volume 
than  any  other  New  York 
morning  newspaper. 

The  Times  has  the  largest 
effective  circulation. 


'From  Press  to  Homu 


I  I 

iatlF  OlaFttal 


Within  the  f/our'^ 


It  ■  exelimlve  eitrrier  nervlce  en¬ 
abled  the  Evening  and  Snnday  Star 
to  be  delivered  on  every  city  block 
In  WadhinKton,  D.  C.,  “from  predd 
to  home  within  the  hoar.”  The 
enormoiid  ezcladive  city  circalatlon 
of  the  Star  makcd  it  the  wonderfol 
advcrtldlng  mcdlam  that  it  is. 


Average  net  paid  cir¬ 
culation  for  the  six 
iiiontli.s  ending  Sept. 
30,  1010,  as  sworn  to 
in  Goveniment  report. 


And  as  conilnnctl  by 
reiMirt  of  The  Audit 
Bureau  of  Circulations 


Publisher 


TOPEKA, 


Hemstreet’s 


PRESS  CLIPPINGS 


Tenth  Avenue  At  45th  Street 
New  York 
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NOTED  MEN’S  VIEWS  ON 
NEWS  PRINT  SITUATION 

John  Temple  Graves  Quotes  Several 
Senators  and  Predicts  Presidential  Ac¬ 
tion  Chairman  Glass  Defines  His 
Altitude  Toward  Government  Reg¬ 
ulation  of  Prices. 

Frank  P.  Glass,  editor  of  the  Birming¬ 
ham  (.Via.)  News,  and  chairman  of  the 
paper  committee  of  the  American  News¬ 
paper  Publishers  Association,  declares 
that  a  .substantial  reduction  in  prices 
and  restoration  of  a  competitive  mar¬ 
ket  will  follow  joint  action  of  the  Fed¬ 
eral  T  rade  Commission  and  the  Depart¬ 
ment  of  Justice  in  clearing  the  print 
paper  situation. 

In  a  statement  to  the  United  Press 
Mr.  Glass  .said: 

‘‘.My  attitude  toward  Government  reg¬ 
ulation  of  print  paper  is  distinctly  fa- 
\orabIe.  It  has  been  clear  for  some 
months  that  .some  power  stronger  than 
the  combination  of  many  print  paper 
manufacturers  and  more  rapid  in  ac¬ 
tion  than  the  obvious  as.sociation  of 
newspapers  mu.st  intervene  if  relief  for 
m.'iny  |)aper.s,  large  and  small,  was  to 
lie-  obtained  in  time  to  be  effective.  It  is 
clearer  to-day  than  ever  that  the  Fed¬ 
eral  Trade  Commis.sion  and  the  Depart¬ 
ment  of  Justice  working  together  are 
altout  to  produce  the  necessary  relief. 

^■‘These  two  arms  of  the  Govern¬ 
ment,  I  l>elieve.  will  bring  about  a  sub¬ 
stantial  reduction  of  prices  and  restore 
.•t  comr>etitive  market.  The  reduction 
of  prices  will  apply  to  the  value  *»f  con¬ 
tracts  made  under  panicky  conditions, 
and  the  comi)etitive  market  will  insure 
.a  safe  and  comfortable  futtire  for  pro¬ 
ducers  as  well  as  con.sumers. 

"I  have  confidence  in  the  outcome  of 
to-day's  bright  prospect  and  regard  the 
changed  attitude  of  the  manufacturers 
as  indication  of  the  wisdom  and  Jus¬ 
tice  of  the  persistent  struggle  of  the 
.Vmerican  Newspaper  Publishers  Asso¬ 
ciation  particularly  for  relief  through 
Government  Intervention.” 

I•H^>^IIIE^'T  MAT  TAKE  ACTION. 

In  a  special  dispatch  from  Washing¬ 
ton  on  February  18  to- the  New  York 
.\uierican.  John  Temple  Graves  said: 

•■rrcsident  Wilson  will  take  personal 
action  to  restore  normal  prices  for 
news  print  paper,  it  was  learned  to-day. 
This  is  part  of  the  Administration  pro¬ 
gramme  for  a  new  era  In  busine.ss,  a 
notable  expansion  of  the  functions  of 
government,  and  Impartial  arbitration 
between  producer  and  fon.sumer. 

“.\  special  .se.sslon  of  Congress  to  pass 
the  necessary  legislation  is  part  of  the 
.Vdministration’s  plan.  Secretary  Mc- 
.\doo  already  has  communicated  this 
Idea  to  the  news  print  manufacturers, 
and  has  warned  them  that  a  monopoly 
will  not  Ije  tolerated.” 

PRICE  FIXING  BY  I.AW. 

Quoting  .Senator  Hitchcock,  of  Ne- 
bra.ska.  as  "distinctly  one  of  the  stu¬ 
dents  iind  thinkers  of  the  Senate,”  Mr. 
Graves  said: 

"The  creation  of  the  Federal  Trade 
( 'ommission  was  an  act  of  progressive 
legislation  vigorously  attacked  and  much 
criticised,  but  its  achievement  just  an¬ 
nounced  is  full  vindication.  For  many 
months  it  has  struggled  patiently  and 
ably  to  protect  the  new'spapers  and 
magazine  publLshers  of  the  country  from 
a  threatened  paper  famine,  accompanied 
by  an  extortionate  and  ruinous  Increase 
In  prices.  In  doing  so  it  was  also  seek¬ 
ing  to  protect  newspaper  subscribers 
and  magazine  readers  from  an  inevitable 
Increase  In  subscription  prices  that 
would  have  resulted  from  a  great  in¬ 
crease  In  the  co.st  of  paper. 

“The  triumph  of  the  Commission  Is 
the  triumph  of  reason  and  fair  dealing. 


In  bowing  to  the  Commission  the  paper 
manufacturers  have  cho.sen  wisely.  Great 
manufacturing  interests  cannot  afford 
to  defy  public  opinion  and  live  on  terms 
of  enmity  with  their  customers.  Sooner 
or  later  a  day  of  reckoning  would  be 
sure  to  come.  Extortion  and  big  profits 
would  certainly  be  followed  by  depres¬ 
sion  and  lo.sses. 

"The  achievement  of  the  Federal 
Trade  Commiasion  in  this  case  becomes 
a  precedent  and  the  action  of  the  paper 
manufacturers  becomes  an  example  in 
other  cases.  Price-fixing  by  law  under 
our  form  of  government  has  .seemed  im¬ 
possible,  but  we  have  now  apparently 
been  shown  a  device  for  securing  its 
benefits  without  encountering  its  dan¬ 
gers.” 

Mr.  Graves  gives  the  views  of  Senator 
Walsh,  of  Montana,  as  follows: 

"It  is  a  radical  departure  in  our  pol¬ 
icy.  For  many  years  an  agitation  has 
lieen  going  on  in  favor  of  regulated  mo¬ 
nopoly  as  against  the  effort  to  maintain 
competition.  This  seems  to  me  a  frank 
example  of  regulated  monopoly.  It  prac¬ 
tically  admits  a  combination  in  violation 
of  the  Sherman  Anti-Trust  law. 

"This  Government  board  is  to  fix 
prices.  If  that  policy  is  to  be  adopted 
it  should  lie  adopted  through  direct  leg¬ 
islation.  It  is  wrong  to  countenance  an 
organization  exi.sting  in  violation  of  law, 
whether  or  not  you  may  consider  the 
law  just.” 

HOKI!  S.MITH’S  views. 

Senator  Hoke  Smith,  of  Georgia,  ac¬ 
cording  to  Mr.  Graves,  said: 

"The  adju.stment  of  the  dispute  be¬ 
tween  the  newspaper  publishers  and  the 
paper  manufacturers  is  a  splendid  tri¬ 
umph  of  law  and  justice. 

“It  is  a  practical  illustration  of  the 
value  of  legi.sl&tion  which  Congress  has 
enacted  during  the  past  four  years. 

“It  should  gratify  every  one  that  the 
manufacturers  did  not  hold  out  until 
legal  proceedings  were  inatituted,  but 
yielded  to  the  law  and  permitted  the 
Federal  Trade  Commis.sion  to  use  its 
good  offices  to  bring  about  an  adjust¬ 
ment. 

“I  earnestly  hoi>e  that  this  is  only  the 
lieginning  of  a  line  of  action  which  will 
protect  the  consumer  against  unfair 
combinations  and  bring  re.sults  by  nego¬ 
tiation  and  agreement. 

"Of  cour.se,  I  do  not  mean  by  this  that 
1  would  favor  conceding  to  parties  the 
right  to  continue  organizations  in  de¬ 
fiance  of  law.  As  I  understand  it,  the 
adjustment  goes  further,  and  the  par¬ 
ties  concerned  consent  to  subordinate 
their  organiz.ations  also  to  requirements 
of  law." 
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Possesses  a  clientele  all  its  own, 
representing  incomes  above  the 
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buying  power,  therefore  be.st  for 
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PUBLISHERS  PETITION  COMMISSION 

Car  Shortage  Threatens  Tie-up  on  Trans¬ 
portation  of  Paper. 

As  if  the  rising  cost  of  news  print 
and  everything  else  entering  into  the 
making  of  a  newspaper  was  not  enough 
of  a  burden  to  place  on  the  shoulders 
of  the  publishers  of  the  United  States, 
they  are  now  confronted  with  still  an¬ 
other  difficulty,  that  of  being  unable  to 
get  the  news  print  they  have  finally 
succeeded  in  buying.  The  car  shortage 
now  looms  up  on  the  horizon  of  the 
publishers  as  the  latest  bugaboo,  just 
as  the  price  burden  seems  about  to  be 
settled  amicably. 

For  .several  weeks  past  the  tightening 
of  the  transportation  problem  has  been 
felt,  increasingly  so  each  week.  About 
two  weeks  ago  a  well-known  evening 
paper  published  in  New  York  city  had 
to  cut  down  the  number  of  pages  of 
every  edition  because  it  was  impossible 
to  get  their  paper  through  In  this 
case  the  paper  was  on  the  car,  but  was 
held  up  outside  of  Jersey  City  and 
could  not  get  over.  Then  came  com¬ 
plaints  that  the  paper  companies  could 
not  get  cars  to  load,  a,s  thousands  of 
freight  cars  are  being  held  up  in  and 
around  New  York  and  other  large 
cities,  packed  with  war  munitions  and 
other  goods,  awaiting  bottoms  for 
transportation  to  Europe.  Meanwhile, 
the  freight  cars  are  held  there,  loaded, 
when,  if  it  were  possible  to  unload 
them,  they  might  be  in  use  for  further 
transportation.  This  has  created  a  car 
shortage  that  is  rapidly  assuming  men¬ 
acing  proportions,  not  only  for  the  pa¬ 
per  trade,  but  for  others  as  well. 

Members  of  tho  Southern  Newspaper 
Publisher.':’  Association  have  been  the  ' 
first  to  take  up  the  matter  officially, 
and  the  situation,  as  it  threatens  to  af- 

The  Acid  Test  of  Efficiency — 

of  any  nowapaper  as  an  advertising  medium 
U  its  ability  to  SELL  GOODS — ^not  to  sim¬ 
ply  “carry  so  many  llnca.”  Put  the  Free 
Press  to  the  test  on  your  next  campaign. 

Advertisers  know  why. 

®f)e  Betrott  Jfree 


••lUcMoan't  OreatMt  Newtpaper." 

VERREE  &  ,  Fsrsign  1  "cfciZl? 

CONKLIN  \  Rsprsssatativss  >  DstrsH 

Largest  two-cent  morning  otroulation  in 
America. 


Buffalo  News 

EDWARD  H.  BUTLER 

Editor  and  Publisher 

‘The  only  Buffalo  acMrspaper  that  cw- 
sor*  ita  advertising  column*.  Manv  of 
our  advertiser*  use  our  columns  exclusive¬ 
ly.  The  above  is  one  of  the  many  rea¬ 
son*  •vhy.’* 

MEMBER  A.  B  C. 

Pereign  Advertising  Rsgrsssntatnst 
KELLY-SMITH  COMPANY 
jso  Fifth  Avenue  Lytton  Building 

NEW  YORK  CHICAGO 
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PITTSBURG  PRESS 
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I.  A.  KLEIN,  Metropolitan  Tower,  N.  Y. 
John  Glasa,  People*  Gas  Bldg.,  Chicago 
Farcifa  Advertising  Rapresaatativaa 


feet  their  members,  is  well  set  forth  in 
the  following  telegram  which  was  sent 
Thursday  to  B.  H.  Meyers,  Chairman 
of  the  Interstate  Commerce  Commis¬ 
sion  at  Washington,  D.  C.: 

“We  appeal  to  you  to  do  everything 
within  your  power  to  relieve  the  car 
shortage  situation.  Members  of  this 
association,  all  publishers  of  daily 
newspapers,  are  confronted  with  possi¬ 
bility  of  suspending  publication  on  ac¬ 
count  of  inability  of  mills  to  make 
shipments.  Paper  now  being  held  up  a‘ 
mills  awaiting  cars.  Many  of  these 
mills  haven’t  adequate  storage  facili¬ 
ties  to  take  care  of  accumulating  stock, 
thus  forcing  them  to  shut  down,  which 
will  also  compel  them  to  cut  down 
shipments  to  their  customers.  South¬ 
ern  Newspaper  Pub.  Assn.  Rob’t  S. 
Jones,  pres’t. :  W.  C.  Johnson,  sec’t’y.” 

Conference  Called 

Officers  of  the  Allied  Printing  Trades 
Council  of  New  York  State  have  called 
a  conference  for  Thursday,  March  1,  at 
their  offices  in  the  World  Building,  of 
publishers  of  business  and  other  trade 
papers  and  magazines,  find  representa¬ 
tives  of  the  Allied  Printing  Trades  Coun¬ 
cil.  The  object  of  the  conference  is 
“for  the  purpose  of  considering  in  a 
practical  way  a  programme”  in  connec¬ 
tion  with  the  attempts  of  Congress  to 
pass  a  bill  increasing  the  rates  of  sec¬ 
ond-class  postage. 

Keeping  up  with  the  times  is  the  art 
of  not  falling  "behind  the  times. 
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Record 
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CHICAGO  EVENING  POST 
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MUNCIE  STAR 
TERRE  HAUTE  STAR 
ROCKY  MOUNTAIN  NEWS 
DENVER  TIMES 
LOUISVILLE  HERALD 

Heart}/  co-operation  extended  to 
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Promotion  Dept. 

SHAFFER  GROUP 

12  S.  Market  Street  Chicago 
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Today* s  Housewife 

newspapers  over  52,000  towns 
where  only  18%  of  the  dailies 
circulate. 

More  Than  a  Million 
Net  Paid 
Guaranteed 

GEORGE  A.  McClellan 
General  Manager 


The  McClure  Method 

Our  features  are  sold  on  indirldual  merit. 

Any  serrlce  may  be  ordered  singly. 

THIS  MEAN’S: 

The  greatest  possible  variety  from  which 
to  choose. 

The  submitting  of  each  feature  to  your 
own  editorial  Judgment. 

The  opportunity  to  order  a  budget  con¬ 
sisting  only  of  what  yon  want. 

A  material  reduction  from  individual  prices 
on  budgets. 

Write  us  for  tamplet  of  our  Sundap  Col¬ 
ored  comice,  daily  comice,  women's  fea¬ 
tures,  bedtime  stories,  fiction,  etc. 

The  McClure  Newspaper  Syndicale 

120  West  32nd  Street.  New  York  City 


Canadian  Press  Clippings 

The  problem  of  covering  the  Canadian 
Field  Is  answered  by  obtaining  the  service 
of 

The  Dominion  Press 
Clipping  Agency 

which  gives  the  clippings  on  all  matters  of 
Interest  to  you,  printed  In  over  95  per  cent, 
of  the  newspapers  and  publications  of 
CANADA. 

We  cover  every  foot  of  Canada  and  New- 
foundland  at  our  head  offlce. 

74-76  CHURCH  ST.,  TORONTO,  CAN. 

Price  of  service,  regular  press  ellprdng 
rates — special  rates  and  discounts  to  Trade 
and  Newspapers. 


(I  Special  representatives  know  that 
the  greater  the  variety  and  volume  of 
local  business  their  papers  carry,  the 
higher  the  value  of  the  papers  to  the 
national  advertiser. 

(I  Many  special  representatives  who 
know  through  years  of  observation 
recommend 

AD  ART  SERVICE 

212  Pr«M  Bldg.  Cleveland,  O. 

to  all  papers  on  their  lists. 


Successful 

kfan  in  svery  walk  of  life  ore  all 
familiar  with 

Romeike’s  Press  Clippings 

Among  our  patrons  are  professional  and 
business  men  and  women,  public  person¬ 
ages  and  the  leadinp  Banks,  Trust  Com¬ 
panies  and  Corporations. 

Romeike  Clippings 

are  an  indispensable  adjunct  to  every  busi¬ 
ness.  If  you  have  never  used  them,  write 
for  information  and  terms  to-day. 

HENRY  ROMEIKE.  INC., 

06-110  Sovoetk  Avo  Now  York  City 


ATOP  O’  THE  WORLD 

Being  observations,  pertinent  and  impertinent,  principally  about 
newspaper  advertising  and  advertisers. 


pERCY  STR.M.’S,  OF  R.  H.  MACY  &  CO.,  IN  HIS  reeent  testimony  before  the 

Congressional  Committee,  investigating  the  pros  and  cons  of  the  Stephens 
Price-Maintenance  bill,  made  sundry  diverse,  numerous,  and  various  statements, 
asserting  high,  wide,  and  handsome  assertions,  relating  and  appertaining  to  brand¬ 
ed  and  advertised  merchandise,  its  inferiority,  and  general  worthlessness. 

Whereupon  certain  manufacturers,  who  have  spent  many  dollars — regular  United 
States  of  America  he  dollars — in  advertising  these  self-same  goods,  refuted  Mr. 
Straus’s  testimony,  even  unto  the  last  refute,  and  then  some. 

Some  one,  imbued  with  a  spirit  of  Charity — that  self-same  charity  which,  as  has 
been  said,  “coveretli  a  multitude  of  sins,”  suggested  that  perhaps  Mr.  Straus  had 
been  misled  by  his  buyers. 

Far  be  it  from  us  to  pass  judgment  upon  Mr.  Straus  or  those  gentlemen  who 
questioned  the  authenticity  of  his  statements.  Far  be  it  from  us  to  doubt  what 
any  of  the  gentlemen  said,  but — taking  the  testimony  given  pro  and  con,  there 
seems  to  be  some  difference  of  opinion  as  to  relative  values  as  promulgated  by 
the  two  sides. 

*  «  * 

p  IMPEL  BROTHERS  H.WE  ENTERED  SUIT  AGAINST  the  New  York  Tri- 
'^bune  for  one  million  dollars  damages  because  of  a  recent  SamiielHopkins- 
Adamsing  they  received. 

Gosh  all  fishhooks!  but  that  sets  some  standard  for  value  of  advertising.  Just 
think  of  it! 

Now,  if  space  is  worth  that  much— if  it  can  hurt  to  that  tune — why  can’t  it  help 
to  the  same  tune? 

Granting  that  Samuel  Hopkins  Adams  is  some  good  writer,  he  is  not  the  only 
one  Richard  Harding  Davis  left  here  on  eat:tb — and  if  he  can  make  it  hurt  that 
bad,  why  can’t  some  one  make  it  help  in  an  equal  ratio? 

Gimbel  Brothers  have  set  a  pretty  high  market  value  on  the  power  of  the  press 
for  exploitation.  ^  ^ 

TT  MIGHT  BE  A  GOOD  THING  FOR  SOME  of  our  merchants  to  see  just  how 

much  backing  their  advertising  has  before  they  start  to  condemn  advertising. 

Advertising  may  be  strong,  forceful,  vigorous,  and  truthful,  too.  It  may  have 
meritorious  merchandise  behind  it,  and  then  be  queered  by  sloppy,  inattentive 
service,  careless  salesmanship,  and  poor  attention  from  salespeople,  or  poor  de¬ 
livery  service,  or  any  of  a  hundred  and  one  causes  which  generally  are  blamed 
on  to  non-productiveness  of  newspapers.  How  about  it? 


LIVE  TOPICS  DISCUSSED 
BY  OUR  READERS 

[Under  thie  caption  we  ehall  print,  each 
week,  lettere  from  our  readere  on  eubjecte  of 
intereet  connected  with  newspaper  publiehing 
and  advertieing.  Any  publieher  who  deeiree 
help  t»  the  eotuUon  of  hie  probleme,  or  who  hae 
pronounced  viewe  on  any  eubject  connected 
with  the  bueineee,  is  invited  to  contribute  to 
this  column.  We  are  confident  that  euch  a  col¬ 
umn  con  be  matle  of  great  value  through  the  co¬ 
operation  ol  our  readere. — Ed.] 

Less  Paper  and  More  Ads 
Evert  Evening, 

Wilmington.  Del..  Feb.  12,  1917. 
The  Editor  and  rcni.isHER : 

I  niifice  !>>•  The  Editor  and  Poblisheb  of 
Febriiiiry  10  that  New  York  papers  showed  a 
Rain  In  mlvertislni;  for  January  over  the  same 
month  a  year  ago,  al.so  that  they  used  less  news 
print,  etc.  It  occurs  to  me  that  many  news¬ 
papers  outside  of  New  York  have  probably  done 
the  same  thing,  altliongli  the  feat  has  not  been 
exploited  In  the  trade  Journals.  For  Instance, 
Every  Evening  used  fl  per  cent,  less  white  paper 
in  Janfiary.  1917,  tlian  In  January  1916,  while 
at  the  same  time  we  Increased  our  volume  of 
paid  advertising  by  alamt  10  per  cent.  In  face 
of  a  2a  iier  cent,  increase  In  rate,  effective  the 
first  day  of  tlie  year. 

We  feel,  by  the  way,  that  this  cutting  down 
of  news  print  consumption  by  the  newspapers 
of  the  country  is  of  far-reaching  importance 
Just  at  this  time,  and  I  would  very  much  like 
to  hear  from  other  newspapers  throughout  the 
country  as  to  Just  what  they  have  been  able 
to  do  ill  tills  connection  since  January  1. 

Wm.  F.  MtnTEN,  Business  Manager. 


“Another  Day  Coming” 

Daily  News, 
Fitchbi-rg.  Mass. 

Febbiaby  13,  1917. 

Tub  Editor  and  Fcblisher  : 

Have  you  notlceil  the  almost  entire  absence 
of  any  representative  of  the  Great  Northern  Pa¬ 
per  Company,  one  of  the  largest  manufacturers, 
at  the  iiaper  conferences?  Have  you  noticed  that 
little  has  been  said.  If  anything.  Indicating  that 
Its  customers  are  being  overcharged  on  new  con¬ 
tracts.  or  have  been  held  up  In  any  manner?  A 


contract  with  a  concern,  like  that  Is  worth  a  great 
deal  to  any  puhlislier  Uiese  days,  and  we  regret 
Hint  we’re  not  one  of  the  lucky  ones.  The  man¬ 
agement  of  the  Great  Northern  apparently  con- 
dnets  Us  husiness  on  the  basis  of  "there’s  an- 
otiier  day  coming.’’ 

Fitchburg  Daily  News, 

F.  A.  Robertson,  Manager. 


Press  Room  Eliminated 
\V.4.siiin(;ton,  February  21. — The  pres.s 
room  at  the  War  Department  has  been 
discontinued  and  hereafter  correspond¬ 
ents  are  requested  to  use  the  Navy 
press  room.  All  desks,  telephone  booths, 
and  bulletin  boards  have  been  removed 
from  the  press  room  of  the  War  De¬ 
partment,  and  newspaper  offices  with 
private  telephones  in  the  press  room 
were  reque.sted  to  discontinue  their 
wires.  It  was  explained  at  the  War  De¬ 
partment  that  the  press  room  has  oc¬ 
cupied  a  partitioned  space  in  the  alcove 
leading  to  Secretary  Baker’s  reception 
room,  which  blocked  the  entrance  to 
this  room,  and  took  up  space  otherwise 
needed  by  the  Department. 


Club’s  Birthday  Dinner 
Celebrating  its  fifth  anniversary,  the 
Brooklyn  Press  Club  will  give  a  dinner, 
dance,  and  entertainment  on  February 
26  at  the  Plaza  Restaurant.  Acts  from 
the  vaudeville  theatres  of  Brooklyn  and 
specialties  by  the  “So  Long  Letty”  com¬ 
pany  will  be  features  of  the  entertain¬ 
ment.  Among  those  who  have  prom¬ 
ised  to  attend  are  Lewis  H.  Pounds, 
Borough  President;  William  A.  Prender- 
gast.  Controller;  Justice  George  J. 
O’Keefe,  Bird  S.  Coler,  and  John  H.  Mc- 
Cooey.  Clinton  H.  Hoard  is  chairman 
of  the  committee  in  charge. 


The  True  News 

— FI^T— 

A  Iways-Accurately 
International  News  Service 

238  William  St.,  New  York  City 
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DEATH  OF  GEN.  J.  R.  O  BEIRNE 


F  ormcr  Newspaper  Man  Was  Long  Prom¬ 
inent  in  Public  Life. 

Hritr.-Gen.  James  Kowan  O’Beirne, 
who  was  for  many  years  Washington 
eoiT<-siK>n(lent  of  the  New  York  Herald, 
and  who  also  represented  that  paper  in 
many  of  the  Indian  campaigns  following 
the  Civil  War,  died  February  17  at  his 
home  in  New  York  city.  Gen.  O’Beirne 
leieived  the  Congre.s.sional  medal  for 
i>ra  very  in  the  Civil  War,  and  was  more 
recently  Commi.ssioner  Extraordinary  in 
the  I'nited  States  for  Pre.sident  Kruger 
of  the  Boer  republic.  He  was  seventy- 
seven  years  of  age.  He  was  born  in 
Ireland,  and,  after  coming  here  when  a 
yf(\ing  man,  was  educated  in  St.  Francis 
Navier's  and  St.  John’s  College.s,  from 
which  he  received  the  degrees  of  A.M. 
and  EGD. 

.\t  the  outbreak  of  the  Civil  War  Gen. 
O’lb-irne  joined  the  Seventh  Regiment, 
later  joining  the  Thirty-seventh  New 
York  Regiment,  the  Irish  Rifle.s.  With 
this  command,  he  served  through  the 
IN-ninsular  campaign,  and  was  serious¬ 
ly  wounded  at  Chancellorsville.  Later 
Gen.  O’Beirne  was  Provost  Marshal  of 
the  defi-nces  north  of  the  Potomac  and 
took  part  in  the  pursuit  of  Booth,  the 
as.sjissin  of  Lincoln.  Gen.  O’Beirne  was 
otficially  in  charge  of  the  deathbed  of 
President  I.incoln,  and  was  the  last  of 
those  engaged  in  that  duty. 

After  the  war  Gen.  O’Beirne  was  ap¬ 
pointed  Iteputy  I'nited  States  Marshal 
and  later  Register  of  Wills  in  Wash¬ 
ington,  r).  C.  Gen.  O’Beirne  was  for- 
tn<  rly  in  charge  of  the  immigrants  at 
Kllis  Island,  and  later  served  as  Com¬ 
missioner  of  Charities  under  Mayor 
Strong. 


OBITUARY  NOTES 

.Vaiion  .VruL'STfs  Chase,  former  own¬ 
er  and  editor  of  the  Scranton  (Pa.) 
Times,  and  for  many  years  famous  lo¬ 
cal  character  and  figurehead  in  public 
life,  was  found  dead  in  bed  at  his  home 
in  Fhsdville,  February  10.  He  was  in 
his  seventy-eighth  year. 

Ezr-a  N.  Dodson,  one  of  the  best 
known  newspaper  men  in  Queens 
County,  dieJ  f  om  pneumonia  in  Saint 
Mary’s  Hospital  Brooklyn,  on  Febru¬ 
ary  19.  He  wa  fifty-six  years  old. 

Chahles  D.  (..’rossman,  for  the  past 
year  correspondent  at  Vera  Cruz  for  the 
New  York  Herald,  died  on  the  steam¬ 
ship  Monterey  last  Tuesday.  He  had 
left  Vera  Cruz  on  the  Monterey  to  come 
to  New  York  for  hospital  treatment  for 
a  kidney  disease. 

Frederick  W.  White,  dramatic  critic, 
who  started  his  newspaper  career  In 
Albany,  being  one  of  the  founders  of 
the  Albany  Union,  died  In  Denver  Feb¬ 
ruary  13.  He  w’as  sixty-seven  years 
old. 

ORAnLLE  B.  Pine,  aged  forty-three,  for 
many  years  a  valued  employee  of  the 
New  York  World,  died  at  his  home  in 
Port  Richmond,  S.  I.,  last  Saturday.  He 
Joined  the  World  staff  in  189i  as  a  bill 
clerk  and  was  soon  promoted  to  be 
as.slstant  cashier.  Four  years  ago  he 
was  stricken  blind.  He  is  survdved  by 
his  widow  and  two  children. 

Octave  Mirbeau,  aged  sixty- seven, 
noveli.st.  Journalist,  dramatist,  and  dra¬ 
matic  critic,  died  a  few  days  ago  in 
Paris. 

Frank  Costello,  editor  and  manager 
of  the  Hobart  (Okla.)  Democrat  Chief, 
and  former  State  Senator  from  Mis¬ 
souri.  died  at  his  home  in  Hobart  on 
February  13  at  the  age  of  fifty-seven, 
after  an  Illness  of  two  days  of  spinal 


meningitis.  The  body  was  shipped  to 
Maysville,  Mo.,  for  burial. 

Major  Thomas  E.  Davis,  aged  eighty- 
two,  for  years  editor-in-chief  of  the 
New  Orleans  Picayune,  and  regarded 
as  one  of  the  best  known  newspaper 
men  in  the  South,  died  on  February  20, 
in  New  Orleans.  Major  Davis  was  a 
native  of  Lynchburg,  Va.  He  attained 
the  rank  of  major  in  the  Confederate 
-Army,  and  was  with  General  Lee  at  the 
.surrender  at  Appomattox.  Major  Da¬ 
vis  had  not  been  actively  engaged  in 
newspaper  work  for  several  years. 

ICcGH  J.  Corbin,  for  fifteen  years 
connected  with  the  stereotyping  depart¬ 
ment  of  the  Providence  (R.  I.)  Jour¬ 
nal,  died  last  week  of  peritonitis.  He 
was  forty-one  years  old,  and  was  at  one 
time_  employed  by  the  old  Providence 
Evening  Telegram. 


Miss  Francis  to  Wed 

Announcement  has  been  made  of  the 
engagement  of  Miss  Margaret  Francis, 
daughter  of  Charles  Spencer  Francis, 
late  proprietor  of  the  Troy  (N.  Y.) 
Times,  and  one-time  L'nited  States  Am¬ 
bassador  to  .Austria-Hungary,  to 
Charles  Bailey  McEwan,  of  Albany. 


WEDDING  BELLS 

R.  M.  Brinkerhoff,  a  cartoonist  on  the 
EA'ening  Mail  .staff,  and  Miss  Edna  Pat¬ 
terson,  of  New  York,  will  be  married 
March  3,  at  Mr.  Brinkerhoff’s  studio 
in  West  67th  Street.  A  wedding  break¬ 
fast  will  follow  at  the  Hotel  Majestic. 
Havana  is  said  to  be  the  objective  point 
for  the  honeymoon. 

Verne  E.  Buchanan,  editor  of  the  .Au¬ 
burn  Evening  Star  and  Dispatch  and 
Miss  Ida  Mary  Hatchet,  of  Garrett, 
Ind.,  were  rahrried  February  10  at  Fort 
Wayne. 

W.  J.  Hill,  former  publisher  of  the 
Hannibal  (Mo.)  Courier-Post,  and  later 
business  manager  of  the  Alton  (Ill.) 
Times,  and  Miss  Mary  L.  King,  were 
married  at  Hannibal  February  9. 

TheTarrytown,  N.Y. 
Daily  News 

Circulates  in  the  wealthiest 
town  in  the  United  States 
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Pittsburgh  Post 

ONLY 
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Pittsburgh. 


CONE,  LORENZEN  *  WOODMAN. 
Special  RepretcntatiTCa 
New  York.  Detrait.  Kansas  City,  Chioago 


Every  Morning 
Daily  and  Sunday 

Owned  by  those  who  read  it 

This  means  that  those  who  OWN 
it,  BUY  service  and  goods  from  those 
who  buy  space  in  THEIR  paper. 

Frankly  a  class  publication.  Buy¬ 
ers  of  advertising  space  buy  PREF¬ 
ERENCE  at  the  same  price  for  the 
same  quality,  and  GET  it 

444  Pearl  St,  New  York  City 


CHANGES  IN  INTEREST 

Omaha,  Neb. — .Announcement  has 
Ijeen  made  that  Victor  Rosewater,  edi¬ 
tor  of  the  Bee,  has  acquired  a  majority 
of  the  .stock  of  the  paper,  through  pur- 
cha.sing  the  holdings  of  his  brother 
Charles.  The  latter  goes  to  Los  Angeles 
to  take  over  the  management  of  the 
Examiner  and  Tribune. 

Marked  Tree,  .Ark. — T.  D.  Harri.s, 
for  twelve  years  editor  and  publisher 
of  the  Gazette,  has  severed  his  connec¬ 
tion  with  that  paper,  and  has  founded 
the  Tribune. 

Meridian,  Miss. — The  Dispatch  re¬ 
cently  announced  that  James  .A.  Met¬ 
calf,  of  Chattanooga,  had  purcha.sed  a 
controlling  interest  in  that  paper  and 
would  become  president  of  the  corpo¬ 
ration  and  editor  and  publi.sher  of  the 
paper. 

LAfREL.  Del. — Edwin  C.  Totten,  for¬ 
merly  with  the  Passaic  (N.  J.)  Daily 
News,  has  purchased  the  plant  of  the 
Laurel  Printing  and  Publishing  Com¬ 
pany  and  will  continue  to  publi.sh  the 
Delaware  Leader,  Harrington  Journal, 
and  Henlopen  Journal. 

Marion,  Ala. — The  Times  has  pur- 
oha.sed  the  Standard  and  the  two  papers 
will  hereafter  be  published  as  the 
Times-Standard.  Charles  H.  Greer,  edi¬ 
tor  of  the  Standard,  retires  and  Irby 
Pope  continues  as  editor  of  the  con¬ 
solidated  papers. 

Memphis,  Tenn. — Men  are  .soliciting 
subscriptions  for  stock  In  a  propo.sed 
new  morning  daily  for  this  city,  the 
capital  stock  of  which  will  be  $2.6. 000. 
.Abe  Goodman,  McCay  Van  "Vllet,  and 
Frank  Hill  are  among  those  reported  to 
be  back  of  the  movement. 


NEW  INCORPORATIONS 

Bronxville,  N.  Y. — The  Dancey- 
Davis  Press,  Inc.,  general  printers; 
capital,  $75,000;  directors,  E.  R.  Davis, 
East  Orange,  N.  J.;  F.  S.  Shields.  Clif¬ 
ton.  N.  J. ;  Charles  E.  Dancey,  Lynn- 
brook. 

Freeport,  L.  I. — The  Loilg  Island 
Bulletin  Corporation,  general  advertis¬ 
ing  business;  capital,  $10,000.  Direc¬ 
tors,  Charles  H.  Lusk  and  George  W. 
Darenberg,  of  Freeport,  and  George  L 
Miller,  of  Rockville  Center. 

New  York — Grolier  Craft  Press,  Inc., 
printing  and  publishing;  capital,  $16,- 
000.  Directors,  W.  J.  Fisher.  W.  M. 
Lawton,  C.  R.  Clifford.  * 


FOR  SALE 

Goss  High-Speed  Straightline  Five  Roll 
Double-Width  Press,  equipped  with  all 
modern  improvements  and  in  very  good 
condition.  This  press  prints  4,  6,  8,  10,  12, 
14,  16,  18  and  20  page  papers  at  72,000 
per  hour;  22,  24,  26,  28,  30  and  32  page 
papers  at  36,000  per  hour. 

Walter  Scott  &  Co. 

Plainfield,  N.  J. 


Food  Medium 

of 

New  Jersey 

Trenton  Times 

A.  B.  C. 

2  c - 12c  Per  Week 

KELLY-SMITH  COMPANY 

220  Fifth  Avenue  Lytton  Building 

NEW  YORK  CHICAGO 


New  York — Rapid  Service  Linotyp¬ 
ing  Company,  printers,  etc.;  capital, 
$20,000.  Directors,  A.  and  H.  War- 
shauer  and  F.  L.  Commanday. 

Philadelphia,  Pa. — W.  Hart  Smith 
Company,  printers  and  publishers;  capi¬ 
tal,  $50,000.  Directors,  F.  R.  Hansell, 
of  Philadelphia;  George  H.  B.  Martin, 
and  S.  C.  Seymour,  of  Camden,  N.  J. 

Buffalo,  N.  Y. — Three  Star  Adver¬ 
tising  Company,  general  printing  and 
advertising;  capital,  $100,000.  Direc¬ 
tors,  W.  E.  Caldwell,  of  Buffalo;  J.  E. 
Caldwell,  of  Moose  Jaw,  Canada,  and 
J.  M.  Thompson,  of  Buffalo. 

Stevens  Point,  V'is. — The  Journal,  a 
daily  in  the  field  for  several  years,  has 
filed  articles  of  incorporation.  The  capi¬ 
tal  stock  is  $30,000.  The  incorporators 
are  E.  McGlachlin  and  L.  T.  McGlachlin. 

Goliad,  Tex. — Goliad  Printing  Com¬ 
pany  has  been  organized  at  Goliad,  Tex., 
and  charter  has  been  filed  at  Austin. 
The  company  has  a  capital  of  $4,500, 
and  the  incorporators  are  J.  A.  White, 
J.  L.  Talley,  P.  L.  Campbell,  and  others. 
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FAVORS  INVESTIGATING 
ADVERTISING  AGENCIES 


William  H.  Rankin,  of  Mahin  Company, 

Proposes  Including  Them  in  Work  of 

Audit  Bureau  of  Circulations,  and  the 

Suggestion  is  Greeted  with  Prolonged 

Applause. 

Chicago,  February  20. — Observance  of 
•A.  B.  C.  day”  by  the  .Advertising  .As¬ 
sociation  of  Chicago  to-day  deveioped 
an  idea  for  the  extension  of  the  work 
(kf  the  Audit  Bureau  of  Circulations 
vhich  was  received  with  great  enthusi- 
;ism. 

William  H.  Rankin,  of  the  Mahin  .Ad¬ 
vertising  Company,  was  the  author  of 
the  proposal. 

“The  next  big  step  for  the  Bureau  is 
the  inclusion  of  advertising  agencies  in 
the  scope  of  its  investigations,”  Mr. 
Rankin  said.  “Why  shouldn’t  the  Bu¬ 
reau  report  on  agencies  as  well  as  on 
the  newspapers?  It  would  solve  the 
problem  of  agency  recognition.  The 
A.  B.  C.  would  become  the  court  of  last 
re.sort  and  eliminate  agency  friction. 
And  when  that  is  brought  about  the 
millennium  will  be  here.” 

This  was  greeted  with  prolonged  ap¬ 
plause  both  from  the  advertising  men 
and  newspaper  representatives  who 
were  present.  Inasmuch  as  the  time 
limit  for  speeches  had  arrived,  there 
was  no  opportunity  for  public  comment 
on  the  suggestion,  but  in  the  informal 
discussion  that  followed  the  meeting  it 
was  highly  commended. 

TRIBUTE  TO  A.  B.  C.  BFI'ICIENCY. 

T'he  programme  as  a  whole  was  an 
impressive  tribute  to  the  value  and  ef¬ 
ficiency  of  the  A.  B.  C.  on  the  part  of 
advertisers,  advertising  agencies  and 
publishers. 

“Our  greatest  aim  is  standardization,” 
said  Louis  Bruch,  advertising  manager 
of  the  American  Radiator  Company  and 
president  of  the  .A.  B.  C.  “There  are 
three  things  about  circulation  fhat  ad¬ 
vertisers  are  entitled  to  know.  First, 
how  many;  second,  how  distributed; 
and  third,  how  obtained.  We  have  done 
pretty  well  in  obtaining  information, 
standardized  information,  on  the  first 
two  questions.  The  third,  ‘how  obtain,* 
we  have  not  yet  solved,  but  we  are  do¬ 
ing  good  work  along  that  line. 

“Ultimately  we  will  succeed.  Our 
.slogan  is  ‘above  board  circulations’;  we 
want  to  bring  about  ‘al)ove  board  cir¬ 
culations.’ 

“When  we  first  started,  less  than  six¬ 
teen  newspapers  had  a  set  of  books  by 
which  their  circulation  could  be  veri¬ 
fied.  Even  the  best  publishers  left 
much  to  guess  at.  That  condition  has 
gradually  been  eliminated  till  now  the 
majority  of  publishers  have  adopted 
standardized  records.  Eighty  per  cent, 
of  them  have  adopted  the  A.  B.  C.  book 
which  costs  $2.50  and  la.sts  three  years. 

“On  February  1  of  last  year  we  had 
1.062  members;  on  February  1  of  this 
year  we  had  86  more.  During  our  his¬ 
tory  85  have  resigned  or  been  suspend¬ 
ed  and  70  per  cent,  of  these  have  come 
back  to  us;  we  hope  they  will  find  it 
is  better  to  come  back. 

“We  have  found  very  few  publishers 
who  falsified  their  records;  wherever 
our  work  has  been  hampered  it  has 
been  chiefly  due  to  pure  carelessness 
on  the  part  of  the  publishers. 

“There  are  still  about  fourscore  pub- 
li-shers  who  probably  have  everything 
they  claim  who  decline  to  join  with  us. 
They  are  imbued  with  the  conservative 
idea  that  rejects  anything  savoring  of 
inquisition.  Unfortunately,  back  of 
the.se  high-grade  pubilshers  are  some 
who  are  trying  to  hide  from  the  light 


of  investigation.  We  want  to  get  these 
eighty  men  so  the  shady  ones  can  no 
longer  hide  beliind  them.” 

NUMEROUS  GOOD  SPEECHES. 

Charles  H.  Stoddart,  representing 
Munsci/’is  Mfii/azinc,  described  the  great 
change  that  has  taken  place  as  a  result 
of  the  work  of  the  .A.  15.  C.  In  the  old 
days,  he  said,  the  chief  requisites  of  an 
adverti.sing  manager  were  unlimited 
nerve  and  an  elastic  conscience. 

“But  all  that  is  changed  with  the  ad¬ 
vent  of  the  .A.  B.  C.."  he  continued.  “.Ad¬ 
vertisers  who  are  members  don’t  have 
to  take  the  word  of  the  advertising  rep¬ 
resentatives;  they  can  turn  to  the  au¬ 
thentic  reports  of  the  .A.  B.  C.” 

“We  are  now  ai)le  to  convince  the  ad- 
verti.ser  without  the  necessity  of  mul¬ 
tifarious  investigations.”  said  Hopewell 
Roger.s,  business  manager  of  the  Chi¬ 
cago  Daily  News.  “.As  Mr.  Bruch  has 
said,  the  dishonest  publisher  hides  be¬ 
hind  the  borrowed  veil  of  respectability, 
and  for  tliat  reason  the  honest  publish¬ 
er  helps  the  work  of  the  .A.  B.  C.  It 
is  possible  to  sell  advertising  on  vague 
statements,  but  we  should  not  be  a 
party  to  .selling  .a  gold  brick.” 

Stanley  Clague.  of  the  Taylor-Critch- 
field-Clague  Company,  who  presided, 
paid  a  tribute  to  the  work  of  Russell  R. 
Whitman,  managing  director  of  the 
A.  B.  C.,  who  was  at  the  bedside  of  his 
son  in  Boston. 

Mr.  Rankin  .said  he  believed  the 
A.  B.  C.  “has  been  more  useful  to  the 
triangle  of  advertising  .service — adver¬ 
tisers,  advertising  agencies,  and  pub¬ 
lishers — than  any  other  force.” 

“It  is  the  greatest  force  to-day  in 
advertising,  he  continued.  “In  our  of¬ 
fice,  the  publisher  who  is  a  member  of 
the  A.  B.  C.  is  given  the  preference, 
other  things  being  equal.” 


“Basis  of  Advertising  Copy” 

At  the  luncheon  of  the  New  York 


Ailvertisenients  under  this  ctaasiflcation.  ten 
cents  per  line,  each  insertion.  Count  sijr 
tcords  to  the  line.  For  those  unemploped, 
not  Jo  exceed  50  words,  two  insertions  FKKE. 


EIMTlMtl.VL  WHITER— Wl.lely  quoted  para- 
(rraplier  and  islitorial  writer  N  in  a  rceiolve 
moixi.  Yoiiin;.  amhitioni,  weil  informed,  and 
in  the  lialdt  of  makinir  mnHl.  Could  Ih*  indtieeil 
to  so  an.vwliere  in  .Vnieriea.  .\ddres8  1’.  3224. 
care  Editor  and  i’n»>Ilslier. 


AnVF.RTISIXt}  SOLICITOR,  23  years  of  ase. 
i'oin|H‘tenr.  etiersetic,  atid  renonreefnl,  deairee 
eonneetion  in  advertinins  departineitt  of  p;i[a'r 
in  S.intliern  or  Wtsitern  city  of  .'lO.tnnl  or  litie. 
N  ov  emplo,v<si  on  leadins  ilailv  in  .Middle  West 
elty  of  .-,ii.(nni.  Addrees  P.  3223,  eare  Editor 
and  I’ntdi-iier. 

KdilTinUS  ASSISTANT— Well-educate,!  .vonns 
man  (32i  wit  it  enersy  and  orisinaiit.v  wishes 
isinnection  with  New  York  traile  pap»‘r  or  iiiaua- 
zine.  Over  tliree  years'  eximrience  on  teelmieal 
monilily.  and  has  ediPvl  smail  magazine  two 
years  Has  art  Irainina  and  can  write  coiiy. 
Iteient'y  returned  from  .vi'jir's  work  in  France, 
ami  reads  and  translatni  F'rmich.  FImployt'd  at 
Iiresent.  but  wants  biaaer  op|M)rtnnity.  .Address 
1*  3221.  eare  Editor  and  I’nbllsher. 

ADVERTISI.NG  MAN— Young  man.  21  .vears 
of  age.  having  5  .Years'  ex|K-rienee  in  all  forms 
of  advertising,  wislies  position.  Connwtion  witii 
a  larger  .kgeney  or  any  company  doing  a  large 
amount  of  advertising  preferred.  I«  well  rec- 
ominendisi.  .Vildress  Henry  Schmid,  F.-i;!  Seneca 
.\ve..  Brooklyn,  N.  Y". 

UL.VSSIl'IKI*  An.  MAN.VGF.R  who  inm  a  go<sI. 
clean  record  wants  to  make  a  cimnge  in  loca¬ 
tion ;  liave  goisl  reasons;  marrbsl ;  goisl  ref- 
eremsN  as  to  character  and  ablllt.v.  Now  eni- 
plovisl.  .tddress  I*.  3220,  care  Fklltor  and  1‘ub- 
lislier. 


MFiCIIANIUAl,  SrPIvUINTEiNiDRNT  wants 
position  in  m‘Wspa|a‘r  plant  as  superintendent 
(►f  press-room  and  stk-reot.vping  departments. 
Have  17  years’  eX|H‘rienee  in  tlie  press-room — 
job  and  iiewspii|M-r.  Capable  of  handling  men 
and  l04»king  after  littU*  iletails  that  are  ofb*n 
overhsiked  but  rim  into  money  If  neglected. 
Good  pressman,  atereotyis-r,  and 'mechanic.  Not 
out  of  a  position,  but  want  to  get  into  larger 
field.  Ver.v  ls*st  of  references.  .Address  P,  32211, 
care  Fldltor  and  Publisher. 

UHtCUL.\TIO.S  MANAGER  desires  position 
witli  a  live  iip-to-the-inimite  daily.  Have  had  10 
years’  active  iiewspniM-r  ex|s'rlence  and  record 
shows  that  results  were  attained  at  a  tninimnm 
cost.  .Ain  2.S  years  of  age  and  a  member  of  tlie 
International  Uircniation  .Managers  Ass'n.  Can 
furnish  all  references  from  former  employers  as 
to  chnracter,  results  and  ability.  If  you  neisl 
a  .vonng  man  who  is  not  afraid  of  work  and  who 
will  put  Ills  whole  energy  to  the  task  of  build 
ing  lip  your  clreulation  department,  get  in  touch 
with  me.  Can  Increase  your  carrier  distrlbii 
lion  and  the  ctticleiicy  of  your  carriers  by  law- 
sonal  siiiHTvlsIon.  F’or  references  address  I*. 
3214.  care  Eilltor  and  Publisher. 


.Advertising  Club  on  February  15, 
Frank  E.  Fehlman,  vice-president  and 
advertising  and  sales  manager  of  the 
Oossard  Corset  Co.,  talked  on  “The 
Basis  of  Advertising  Copy.”  He  pointed 
out  five  buying  motives:  Gain  of 
money;  gain  of  utility;  satisfaction  of 
pride;  satisfaction  of  cahtion,  and 
yielding  to  weakness.  Mr.  Fehlman 
emphasized  the  Importance  of  adjust¬ 
ing  copy  to  the  market  sought  to  be 
reached,  and  Indicated  that  national 
advertisers  were  less  Interested  in  vol¬ 
ume  of  circulation  than  in  the  charac¬ 
ter,  purposes,  and  clientele  of  a  publi¬ 
cation. 


MISCELLANEOUS 

Advertisements  under  this  classification,  fifteen 
cents  per  line,  each  insertion.  Count  six 
words  to  the  line. 


WANTED  to  buy  or  rent  a  large  electric  ba*e- 
ball  score  board  to  be  used  by  a  newspaper. 
Board  imiat  tie  in  gooii  order.  Address  E.  B., 
No.  10,  care  Editor  and  Publisher. 


FOR  SALE 


Advertisements  under  this  classification,  fifteen 
cents  per  line,  each  insertion.  Count  six 
words  to  the  line. 


LINOTYPF: — Model  No.  3.  Serial  No.  1010!), 
magazine,  assortment  of  matrices.  Fort  W.tyie 

I'rlntlng  Co..  Fort  Wayne,  Ind. _ _ 

LINOTA'PE — Model  No.  1,  Serial  No.  8010, 
and  Moilel  No.  1.  Serial  No.  SOU,  with  1  maga¬ 
zine,  liners,  ejector  blades,  font  of  matrices 
Ifor  each  machine).  Tribune  Printing  Co., 
Charleston.  W.  Va 

LINOTA'PE — Model  No,  4.  Serial  No.  11080. 
magazine,  matrices.  s|incebands.  liners,  and 
blades.  Winston  Printing  Co.,  Winston-Salem, 
N.  r. 


linotype — Tliree  Model  1  machines  with 
complete  eiiuipmeiit  of  m  Ids.  magazines  and  mat¬ 
rices.  New  Haven  Union  Co..  New  Haven.  Conn. 


EDITOR  of  leading  dally  In  medinm-sized  city 
wants  to  make  change.  Kiaiws  newspaiH-r  work 
from  its  different  angles,  seasoned  as  a  report¬ 
er  and  five  years  on  city  desk.  Experlenceil  as 
a  telegraph  editor,  gooil  ideas  as  to  make-up. 
Not  a  ‘•has-lmen’’  but  a  young  man.  age  20. 
giving  full  aallsfaction  In  present  position,  hut 
desires  a  greater  opiairtiinity.  Address  P.  321(1, 
care  Editor  ami  Publisher. 


ADVFIRTISING  SOLICITOR  and  copy  writer, 
whose  chief  asset  Is  ability  to  write  compelling 
isipy  and  prepare  attracilve  “layouts.’’  seeks 
coniieclinn  with  Newspii|)er,  Agency  or  Business 
Firm  in  the  middle  west.  Can  conduct  “Copy 
Service"  department  of  pn|ier  and  write  copy  for 
self  and  other  salesmen — copy  that  sells.  Ad 
dress  P.  3217,  care  FMltor  and  Publisher. 


HELP  WANTED 


.idrertisements  under  this  classification,  fifteen 
cents  per  line,  each  insertion.  Count  six 
words  to  the  line. 


MAN  WANTED. 

The  owner  of  a  semi-weekly  newspaper  piih- 
lislnd  in  a  health-pleasure  town,  who  has  been 
Isitli  piiblisher  and  islltor.  deoire*  to  get  a  man 
wlio  will  take  charge  of  tlie  eilltorlal,  news, 
and  n'liortoilal  end,  also  the  make-up.  There 
Is  a  man  somewhere  win)  will  fit  Into  the  cos- 
niri|io'iian  life  of  Saranac  Like  and  who  will 
aiipreciate  the  necessity  of  holding  the  Interest 
of  subscribers  In  the  sparsely  settled  mountaln- 
renort  ses  tion  siirronndlng  Saranac  Isike.  The 
issdilon  reipilres  a  man  who  is  keen  for  develop- 
ineiir.  growth,  and  progress,  who  can  see  the 
msMls  of  the  betterment  of  higliiways.  farms,  and 
resorts,  but  who  will  not  neglect  the  .small  items 
of  Ibiul  cliaracter  which  hold  circulation  and 
kisqi  advertisers  In  the  paper.  It  1«  small-town 
.ionrnalisni.  but  the  man  must  have  vision  and 
ideas,  and  be  able  to  carry  his  Ideas  to  success- 
fiil  and  agrieable  conclusion  without  creating 
friction  and  dissension,  either  In  the  office  or  In 
the  field.  The  owner  will  give  his  attention  to 
the  biisiiiees  and  plant  end.  There  Is  a  work  and 
a  future  for  the  man  In  the  editorial  end.  Only 
a  man  who  feels  that  be  can  get  Into  the  right 
toiicli  with  the  field  after  he  has  had  a  reason¬ 
able  time  to  get  acquainted  with  the  local  and 
district  situation  need  apply.  Age  Is  no  serious 
barrier,  provideil  that  the  man  has  experience, 
vision,  and  ideas,  and  will  work.  Kenneth  AV. 
Gohlilie-ilt".  The  .Adirondack  Enterprise.  Saranac 
Ijike.  N.  A'. 


Eiil'I'OR — Wanteil.  a  live  Republican  Fslltor; 
must  b"  Hiss' -class  on  headlines.  Morning  paper, 
best  plant  In  i-xcellcnt  town  of  30,000,  Give 
age.  experience,  salary  expected,  ami  state  how 
soon  can  come.  .Address  P.  3210.  care  E'lltor 
and  Publisher. 


$50,000  cash  available  for  first 
payment  on  a  newspaper  prop¬ 
erty  actually  worth  $150,000  or 
more.  Buyer  wishes  to  cease 
occupying  high  salaried  positions 
and  become  an  owner.  Propo¬ 
sition  O.  T. 

CHAS.  M.  PALMER 

Newspaper  Properties 

225  Fifth  Ave.,  New  York 


The  City  Grind 

This  liiiii  Iia.«  b»H*n  rosi»onslMe  for  many 
chan^ftri  from  tlH‘  'Vity  to 

fnl  ownernliip  by  capable  nc'vspa'|H*r  men. 
Our  country  offers  uutohl  opiNirtunIties  for 
iipplyiiii;  iiOHhTti  publisbint;  methods  in  the 
sma  Her  fickls. 

Furthermore,  we  I)elleve  the  prIut-paiK»r 
situatftm  is  about  to  clear,  and  that  tlie 
newspaiHTs  of  the  V .  S.  are  entering  uihui 
tlio  ::n*{Uest  era  of  prospt*riiy  in  thoir  his- 
!t»ry. 

HARWELL  &  CANNON 

Newspaper  and  Magazine  Properties 
Timet  Buildinf,  New  York 


Has  the  Faculty  of 
Instilling  Enthusiasm 

position  as  managing,  news,  or  city 
niitor.  A)ce  34;  over  twelve  years  with 
leadiiij^'  dailiix  In  the  larger  cities;  Iioa  run 
the  irmiiut  of  street,  det<k.  ami  executive 
po'^liion.s :  wants  cont'etiial  work  and  i)er- 
iiiaiMUit  coniu'cllon  in  a  progressive  town. 
“Has  exce^Miingly  vaiimble  assets  In  his 
very  (‘(MupreheiMive  knowledge  of  the  iiowh- 
paper  biisiiuviH :  nnqiH'stionably  a  clenn-cnt, 
liigh-class  man.*’  Wortli  $40  a  week  or 
more.  Ask  alxMit  No. 

Hiir  advertisements  have  d«»scril>e4)  only  a 
few  of  tile  aide  newspai>er  men  who  are 
rst»Hl  with 

FERNALD’S  EXCHANGE,  Inc. 

Third  National  Bank  Bldg.  Springfield,  Matt. 


PUBLISHERS’  NOTICE 


I’he  Rditor  anil  Pnblinher  maintains 
an  efficient  coriw  of  paid  corresiiondents  at  the 
ftdlowing  {nii>ortant  trade  centres:  Boston,  Phlla* 
delphin,  Detroit,  Cleveland,  Pittsburgh,  Cincin¬ 
nati,  St.  liouis.  Clilcago.  Atlanta.  New 
Orleans.  Dallas,  Indianapolis.  Washington.  Bnltl- 
imvre,  and  San  Francisco.  Other  correspondents 
will  be  adde<l  from  time  to  time.  Advertis*-rs 
and  newspaper  men  will  find  a  ready  market  for 
stories  of  advertising  achievements,  news  beats, 
etc.,  by  addressing  the  main  office.  1117  World 
Building.  New  York  City. 

Branch  office  San  Frnneisej,  742  Market  St., 
R.  J.  Bldwell*  manager,  'phone  Kearney  2121. 

The  FTdItor  and  Pnhltnher  page  contains 
072  agate  lines,  108  on  four.  Columns  are  l.T 
picas  wide  and  twelve  Inches  deep. 

Advertising  Rate  Is  25c.  an  agate  line,  $100 
a  page.  $75  a  half  page  and  $42  a  quarter  page. 
Position  extra.  Time,  space  and  cash  discounts 
are  alIowe<1  on  contracts. 

Small  advertisements  under  proper  clnsslflca- 
tlon  will  he  charged  as  follows:  For  Sale  and 
Help  Wanted,  fifteen  cents  a  line:  Business  Dp- 
tfortunity  and  Miscellaneous,  fifteen  cents  a 
line,  and  Situation  Wanted,  ten  cents  a  liie. 
count  six  words  to  the  line.  For  those  unem- 
ploye<l  a  fifty-word  or  eight-line  advertisement 
will  be  published  two  times  FREE. 

Rentiers  are  urged  to  have  the  paper  mailed  to 
the  home  address.  This  will  insure  prompt  de¬ 
livery. 

The  Rdifor  and  Pnhltnher  sells  regularly 
at  10c.  a  copy.  $2.00  per  year  In  the  Unite*! 
States  an*l  Colonial  Possessions.  $2.50  In  Can¬ 
ada  and  $3.00  foreign,  and  Is  on  sale  each  week 
at  the  following  news  stands: 

New  York — World  Building,  Tribune  RulMIng, 
Park  Row  Building,  140  Nassau  Street.  Man¬ 
ning's  (opposite  the  World  Building),  33  Park 
Row;  The  Woolworth  Building,  Times  Building, 
Forty-second  Street  and  Broadway,  at  basement 
entrance  to  Subway;  Brentano’s  Book  Store. 
Twenty-sixth  Street  and  Fifth  Avenue  and 
Mack's,  Macy's  corner,  at  Thirty-fourth  St.  en¬ 
trance. 

Baltimore — B.  K.  Edwanls,  American  BnlMincf. 

Philadelphia — D.  O.  Ran,  7th  and  Chestnut 
Streets;  Wm.  Sohel,  Bulletin  Building  News 
Stand. 

Boston — Parker  House  News  Stand. 

Pittsburgh — Davis  Book  Shop,  410  Wood 
Street. 

Washington,  D.  C. — Bert  E.  Trenls,  511  Four¬ 
teenth  Street.  N.  W.,  Riggs  Bldg.,  News  Stand. 

Clilcago — Powner's  Book  Store,  37  N.  Clark 
Street;  Post  Office  News  Co..  Sfonroe  Street; 
Chns.  lievy  CIrc.  Co..  27  N.  Fifth  Avenue. 

Cleveland — Schroeder's  News  Store.  Superior 
Street,  opposite  Post  Office;  Solomon  .News  Co., 
1111  Walnut  Street. 

Detroit — Solomon  New«  Co..  30  learned  St..  W. 
Snn  Francisco — R.  .T.  Bidwell  Co.,  742  Market. 


LOCAL  DRY  GOODS  ADVERTISING 


Points  the  Way  to  Most  Satisfactory  Results  for 

NationsJ  Advertisers 

Here  are  the  figures  compiled  from  the  reports  showing  yearly  totals  of  Dry  Goods 
Advertising  by  the  Statistical  Department  of  The  New  York  Evening  Post, 
which  show  the  wonderful  changes  that  have  taken  place  from 
1903  and  1904  to  and  including  1916.  (Agate  lines) 


EVENING  NEWSPAPERS 


Globe 

The  Journal 

World 

1903 . 

.  297,756 

2,181,491 

1,830,154 

1904 . 

.  547,609 

2,318,330 

2,452,140 

1905 . 

.  1,258,416 

2,815,037 

3,052,193 

1906 . 

.  1,422,807 

3,297,502 

3,102,559 

1907 . 

.  1,406,500 

3,313,021 

3,437,410 

1908 . 

.  1,129,880 

3,504,299 

3,648,926 

1909 . 

.  1,478,215 

3,703,695 

3,774,292 

1910 . 

.  1,692,163 

4,114,154 

4,141,650 

1911 . 

.  1,903,789 

4,330,173 

4,620,171 

1912 . 

.  2,069,754 

5,424,254 

4,949,205 

1913 . 

.  2,151,939  • 

5,192,380 

4,864,578 

1914 . 

.  1,917,705 

4,753,378 

4,065,239 

1915 . 

.  2,211,817 

3,757,496 

2,839,024 

1916 . 

.  2,416,050 

2,959,137 

2,332,067 

WSPAPERS  (Including  Sunday) 

World 

Times 

American 

1904 . 

.  1,755,447 

1,642,761 

1,826,218 

1905 . 

.  2,154,895 

1,644,767 

2,062,893 

1906 . 

.  2,617,854 

1,361,774 

2,758,064 

1907 . 

.  2,829,686 

1,222,131 

2,665,493 

1908 . 

.  2,711,825 

1,236,247 

2,623,457 

1909 . 

.  2,959,990 

1,734,091 

2,768,209 

1910 . 

.  3,255,959 

2,004,391  ' 

3,099,173 

1911 . 

.  3,636,653 

2,508,248 

3,399,124 

1912 . 

.  3,867,109 

2,830,722 

3,799,191 

1913 . 

.  3,764,355 

2,995,757 

3,771,640 

1914 . 

.  3,046,297 

2,594,330 

3,056,417 

1915 . 

.  1,914,176 

1,876,804 

2,175,108 

1916 . 

.  1,650,208 

1,974,376 

1,906,596 

The  newspaper  going  to  the  largest  number  of  homes  in  the  community  of 
the  sort  able  to  buy  goods  advertised  produces  the  best  results 


Over 
200,000 
a  Day 


THE  NEW  YORK  GLOBE 


Member 

A.B.C. 


CHICAGO 
Tribune  Bldg. 


O’MARA  &  ORMSBEE,  Inc. 

Special ,  Representatives 


NEW  YORK 
Brunswick  Bldg. 


I'bc  Natloa  Press,  lor..  20  Vesej  St..  N.  T. 


I 


